REGUALTIONS GOVERNING M.COM. UNDER 
SEMESTER WISE CHOICE BASED CREDIT SYSTEM
1. Preamble:  The University of Mysore (UOM) recognised  as an Institution of Excellence by the Government of India (2008) and nominated as a Model University by the Government of Karnataka (2009), has been in the forefront in promoting the cause of higher education since 1916. Commensurate with the times and taking into account the challenges and opportunities in  the age of globalization and knowledge-societies pose, UOM is aware of the urgent need to move towards semesterized Choice-Based Credit System (CBCS) and Continuous Assessment and Grading Pattern (CAGP). Agencies like UGC and NAAC have been advocating CBCS and CAGP. A number of universities and institutes of higher learning in the country have already adopted CBCS and CAGP.  Though UOM has accepted and implemented semester system for more than nine years now, and has encouraged Choice Based Syllabus (CBS) in all departments, and a few select departments are already following Credit System, it is yet to put into practice the new system comprehensively and realize fully the objectives of CBCS and CAGP. 
M.Com. is basically a professional course and as such have been cultivated under the CBCS from day one of its introduction. It is high time that M.Com. shall be brought under CBCS to enhance its professional status.
2. Title: These Regulations shall be called “Regulations Governing Master’s Degree in Commerce under the Choice Based Credit System in the Faculty of Commerce”  University of Mysore, Mysore.
3. Commencement: These Regulations shall come into force from the academic year 2011-12.
4. Definitions:    In these Regulations, unless otherwise provided:
4.1 “Academic Council” means Academic Council of the University constituted
            according the Karnataka State Universities Act, 2000.
4.2 “Degree” means M.Com. Degree.
           4.3  “M.Com.” is a Master’s degree programme in Commerce  consists of four 

           semesters of two year duration.
4.4 “Board of Examiners” means Board of Examiners in Commerce (P.G.), University of  Mysore, Mysore.

4.5 “Board of Studies” means Board of Studies in Commerce (P.G.), University of Mysore, Mysore.
4.6 “Core Paper” is a paper which should be studied by a student as a core-requirement to complete the requirements of  M.Com. degree.

4.7 “Hard Core Paper” is a Core Paper, which should compulsorily be studied by a student without choice.

4.8 “ Soft Core Paper” is a Core Paper with  a choice or  an option for the student   to choose a paper from a pool of papers from the main discipline of study or from a sister/related discipline which supports the main discipline.  
4.9 “Discipline Centric Elective Paper” is a Hard Core Paper, which can be chosen from  the main discipline of study which focuses on specialized area from among electives offered.
4.10 “Open Elective” is a Soft Core Paper, which is chosen generally from an unrelated discipline, with an intention to provide for cross-border /interdisciplinary learning opportunity. It is offered by the Department for the students of other Departments.
4.11 “Project Work” is  a field study, where a student carries out the application of knowledge in solving/studying/analyzing/exploring a practical business issues/problems.
4.12 “Credit” means the unit of measurement of the course work. One Credit means One Hour of Teaching Work or Two Hours of Tutorial/Practice/Practical work per paper per week.
4.13 “LTP Model”  is phrased as L-T-P structure that focuses on learner-centric- teaching. ‘L’ stands for Lecture classes  direct contact sessions. ‘T’ stands for Tutorial sessions for reinforced learning through participatory discussion/self study/desk work and such other novel methods that make a student absorb and assimilate more effectively the contents delivered in the lecture classes. ‘P’ stands for Practice/Practical sessions for laboratory/field studies that equip students to acquire the much required skill component.  
4.14 “Grade” is an index to indicate the performance of a student in the subject. The Grade is based on marks scored by a student  in both continuous assessment and semester-end examination.
4.15 “Semester Grade Point Average (SGPA)” is the measure of performance of a student in a semester. SGPA is equal to Sum of all Grade Points in the Semester divided by  Sum of Credits successfully completed in the Semester.
4.16 “Cumulative Grade Point Average (CGPA)” refers to the Sum of all Grade Points divided by Sum of Credits up to  the end of the course.
4.17 “Student” means the student admitted to M.Com  Degree Programme.
4.18 “University” means University of Mysore.
5. Name of the Course: This  Master’s Degree Programme in Commerce is spread over four semesters of two years duration, and  qualifies a candidate for M.Com. Degree.
6. Title of the Degree:  A candidate who  successfully completes 72 credits  will be awarded a Master’s degree  entitled  M.Com. 

7. Duration of the Course:  The  duration of the course shall be of two years duration consists of four semesters. The maximum duration allowed for the successful completion of M.Com programme is eight semesters as per double the duration norm.
8. Intake: The intake of the course  shall be as fixed by the University. 
9. Eligibility for Admission:  A candidate who has successfully completed a Bachelor’s degree of 6 semesters or 3 years duration of any other University  as equivalent  thereto by this University, shall be eligible for admission to Master’s Degree  in Commerce, provided the candidate also satisfies the conditions like the minimum percentage of marks or CGPA and other  eligibility conditions as prescribed by the University from time to time. Admission shall  be as per the Government of Karnataka  Reservation Policy and directions issued in this  regard from time to time.
10. Mode of Selection:   The mode of selection of the candidates for the M.Com. degree course shall be based on admission rules prescribed by the University from time to time.
11.  Medium of Instruction: The medium of instruction shall be English. However, if a candidate  desires to write the  assignments and examination in Kannada, he/she may be permitted.
12. Course Structure: 
12.1 A candidate has to complete a total of 72 credits covering hard core, soft core, 

discipline-centric electives,  open elective papers and project work  as detailed in 
Table 1.
Table 1 Semester-wise Course Structure of M.Com Degree 

	Semester


	HC
	SC
	DCE
	0E
	PW
	Total

	
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value

	I
	2
	6
	4
	12
	-
	-
	-
	-
	-
	-
	6
	18

	II
	2
	6
	4
	12
	-
	-
	-
	-
	-
	-
	6
	18

	III
	2
	6
	1
	3
	2
	8
	1
	3
	-
	-
	6
	18

	IV
	1
	3
	1
	3
	2
	8
	-
	-
	1
	6
	5
	18

	TOTAL
	7
	21
	10
	30
	4
	12
	1
	3
	1
	6
	23
	72


12.2 The Department Council shall notify the hard-core, soft-core, discipline centric elective, open-elective papers and project work to be offered in the beginning of each semester as per Table 1 and Appendix 1.

12.3 A student has a provision to go with a slow pace of 12 credits per semester or

 he/she  can go with a normal pace of 18 credits per semester as shown in appendix.    However, he/she can go with  an accelerated pace of 24 credits per  semester as  detailed in appendix. He/she shall earn 72 credits for successful  completion of  M.Com. course. 
12.4 A candidate who decides to avail add-on proficiency can register for a  maximum of 28 credits per semester including 18 credits of regular papers of  Master’s degree.  Such a candidate has to pay additional fee for add-on-credits.
12.5 A candidate may avail a maximum of two blank semesters in one stretch. However, he/she has to pay a nominal fee for maintaining a semester blank.
12.6  The tuition fee and examination fee of a semester will be in accordance with the 

number of credits registered in that semester.
12.7 If  a student takes more than four semesters to complete the requirement of 72 credits, then he/she has to pay a nominal extra fee for the credits registered during the spilled over semester(s) as per the University rules.
12.8  The Department shall offer One  Open Elective Paper for students of other Departments in the third  semester.
12.9   The students of M.Com.  of this Department shall choose One Open Elective Paper from among those Open Elective Papers Offered by the other Departments in the third semester.
12.10  Only such candidates who register for a minimum of 18 credits per semester (except in the last semester) excluding the credits of add-on-facility, will be called full time candidates, and only such candidates are eligible to apply for fellowships, scholarships, free ships etc.
13.  Credit Pattern and Scheme of Instruction:  The instruction pattern is based on L.T.P. (stands for Contact Lectures, Tutorials  for reinforced learning and         Practice/Practical for skill development) model which means that teaching /learning process involves
L hours/week of contact session for classroom lectures, which amounts to a credit value of one per every hour.

T/2 sessions of  2 hours/week for self study/tutorial towards gaining in depth knowledge/reinforcement exercise, which amounts to a  credit value one per session.

P/2 session of 2 hours/week for practice/field work towards subject’s practical aspects/skill aspects which amounts to a  credit value one per session.

The credit value for a  paper with the credit pattern of 2:2:2 is 2+1+1=4 credits and a  paper with the credit pattern of 3:2:2 is 3+1+1=5 credits  and  a project work with the credit pattern of 0:2:10 is 0+1+5=6 credits. 

A semester period generally will be spread over 18 weeks of instruction and 2 weeks for completing the formalities of semester-end examination.
14. Attendance:  The candidate has to put in a minimum of 75% of the attendance in  every paper including the project work. If the attendance in any subject/project is less than 75%, the candidate is deemed to have dropped that subject/project and the credits earned in that subject/project becomes zero or in other words it becomes equivalent to the withdrawal of registration in that subject/project.
15.  Project Work: A candidate shall register for the Project Work along with other subjects in the fourth semester after he/she earned at least 36 credits successfully. This is a compulsory part of the course work with the credit pattern of 0:2:10  with a credit value of 0+1+5=6. This work should be carried out over an entire semester period along with other course work if any.  The T component of this is  for discussion with the supervisor by the candidate. This component shall be of 1 hour duration for a group of 6 candidates per week per supervisor.
16. Scheme of Examination:  
16.1 The scheme of examination shall consist of continuous assessment and semester end examination. Every candidate is assessed for a  maximum of 50 marks in continuous assessment mode and for a maximum of 50 marks in semester-end examination  in a subject other than project work. He/she has to obtain a minimum of 40% in continuous assessment to become eligible for attending semester-end examination. He/she has to obtain a minimum of 40% in semester-end examination. Together, he/she has to get a minimum of 50% in aggregate to successfully complete the subject.
16.2 The duration for semester-end theory examination will be for 2 hours per paper for papers with and without practical.
16.3 A student’s performance from both components shall be assessed for a maximum of 100 marks (50% + 50%).
16.4 The Registrar (Evaluation) shall allot the Register Number to the candidate in the beginning of the first semester-end examination. The same register number shall be used for subsequent examinations.
16.5 There shall be a Board of Examiners (BOE) to prepare, scrutinize and approve two sets of  question papers for  odd and even semester-end examination. The BOE  shall also conduct viva-voce for Component-II of the Project Work.  The BOE shall be constituted as per the university regulations.
16.6 Single valuation scheme shall be followed for evaluation of semester-end theory examination answer scripts.  At least 50% of the answer scripts of the semester-end examination shall be valued by external examiners.
16.7 The photo copies of the evaluated answer books of semester-end examination may be  provided to the candidates at the time of announcement of final grades after collecting prescribed fee and following the procedure prescribed by the university.
16.8 Under the following circumstances a student is said to have DROPPED a paper:
1. If  total attendance put in by the student is less than 75%.
2. If a student decides to discontinue to study the paper.
3. If  marks  secured  in the continuous assessment is less than 20.

4. If marks secured in aggregate in both continuous assessment and semester-end examination is less than 50%.

5. If a candidate withdraws the paper within a week after the final grades are notified, to improve the performance.
16.9 The details of any dropped paper shall not appear in the Grade Card. The student has to re-register the DROPPED paper when it is offered by paying prescribed fee.
16.10 A student shall opt for improvement in semester-end examination of any paper/s within two immediate successive examinations. In case, the marks scored in the previous examination is higher than the current examination, the same shall be retained.
16.11 The tentative/provisional grade card shall be issued at the end of every semester indicating the papers completed successfully.  Upon successful completion of the M.Com.   degree program a formal consolidated grade card will be issued by the Registrar (Evaluation) of the University. 
17. Continuous Assessment Pattern:
17.1 Every candidate is assessed for a maximum of 50 marks in continuous assessment mode in a subject other than project work. 

17.2  A teacher who offers a paper shall be responsible in assessing the student in that paper  based on continuous assessment.

17.3  A semester is divided into two discrete components for evaluation of the student  under continuous assessment as summarized in Table 2.

Table 2. Components of Continuous Assessment 
	Component/

Type of Assessment
	Units covered 

in a paper
	Weight age
	Marks
	Period of assessment 

	I
Continuous

Assessment
	1,2
	25%
	25
	First half of the semester.  

To be consolidated by 8th week

	II
Continuous

Assessment
	3,4
	25%
	25
	Second half of the semester.  

To be consolidated by 16th  week


17.4 The  Components I and II  for paper without practical are evaluated under continuous assessment  pattern which is based on the following and as shown in Table 3:

                      a) One Test                                                               15 Marks

                      b) One Case-Study Analysis                                    10 Marks

                      c) One Case-Study Design                                       15 Marks

                      d) One Seminar 



          10 Marks

Table 3 : Distribution of Marks for components of Continuous Assessment

	Component
	Units

Covered
	Test


	Seminar
	Case-Study Analysis
	Case-Study Design
	Total 
	Period of Assessment

	I
	1, 2
	15
	-
	10
	-
	25
	First half of the semester

	II
	3,4
	-
	10
	-
	15
	25
	Second half of the semester

	
	
	15
	10
	10
	15
	50
	


17.5 The  Components I and II  for papers with practical are evaluated under continuous assessment  pattern which is based on the following and as shown in Table 4:
                      a) One Test                                                               15 Marks

                      b) One Seminar 



           10 Marks

                      d) One Practical Test



           25 Marks

Table 4. Distribution of Marks for components of Continuous Assessment

	Component
	Units

Covered
	Test


	Seminar
	Practical Test
	Total 
	Period of Assessment

	I
	1, 2
	15
	10
	-
	25
	First half of the semester

	II
	3,4
	-
	-
	25
	25
	Second half of the semester

	
	
	15
	10
	25
	50
	


17.6  During the first half of the semester (end of the 8th week) evaluation of continuous assessment for 50% shall be completed and other 50% of continuous assessment shall be completed during the second half of the semester (end of 16th week). Immediately after completion of evaluations, marks shall be announced.


17.7 The evaluated test/case-study design/case-study analysis/seminar papers of component I  and component II of continuous assessment shall be immediately returned to the candidates.  The teacher who teaches that paper has to maintain  a record of Continuous Assessment.
17.8 There shall be a committee headed by the Chairman of Board of Studies to rationalize the marks of Continuous Assessment for every semester.

18. Semester-end Examination:  
18.1 During 18th -20th week  of odd semester-end examination shall be conducted at the department/college level. 
18.2 During 18th -20th week  of even semester-end examination shall be conducted at the university level by the BOE. 
18.3 The semester-end examination  shall be  as shown in Table 5.
Table 5 : Components of Semester-end Examination
	Component/

Type of Assessment
	Units covered 

in a paper
	Weightage
	Marks
	Period of assessment 

	III
Semester end examination
	1,2,3, & 4
	50%
	50
	To be completed during 18th-20th week.  


18.4 The pattern of the question paper of the odd and even semester-end examination shall be as shown in Table 6.

Table 6  Pattern of the Semester- end Question Paper
	Section
	Details

	 A 
	Answer any 4 questions out of 6 questions, each question carries 5 marks    (4 questions X 5 marks=20)

	 B
	Answer any 2 questions out of 4 questions, each question carries 10 marks    (2 questions X 10 marks=20)

	 C 
	Case Study Analysis – Compulsory which carries 10 marks


19. Evaluation of Project Work :  

19.1 
The Project Work shall be submitted by the  student  before 18th week of the semester.  The evaluation of Project  Work shall be based on three components as shown in Table 7. Double valuation pattern shall be followed for the Component- III. 
Table 7  Pattern of the Evaluation of major project
	Components
	Details

	I
	Two seminars / discussions  based on project topic/ work carrying  30 marks:

A) First seminar before 1st half of the semester – 15 marks

B) Second seminar before 2nd  half of the semester – 15 marks

	II
	Viva-voce  for 20 marks 

	III
	Evaluation of the Project Work  Report for 50 marks


20. Award of Grades and Provision for Appeal:  The award of grades and provision for appeal shall be as per the university regulations.
APPENDIX I
Semester-wise Course Structure of M.Com Degree 

	Semester


	HC
	SC
	DCE
	0E
	PW
	Total

	
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value

	I
	2
	6
	4
	12
	-
	-
	-
	-
	-
	-
	6
	18

	II
	2
	6
	4
	12
	-
	-
	-
	-
	-
	-
	6
	18

	III
	2
	6
	1
	3
	2
	8
	1
	3
	-
	-
	6
	18

	IV
	1
	3
	1
	3
	2
	8
	-
	-
	1
	6
	5
	18

	TOTAL
	7
	21
	10
	30
	4
	12
	1
	3
	1
	6
	23
	72


Odd and Even Semesters Course Structure of M.Com. Degree

	Semester


	HC
	SC
	DCE
	0E
	PW
	Total

	
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value
	Number

Of

Subjects
	Credit

Value

	ODD

I & III
	4
	12
	5
	15
	2
	6
	1
	3
	-
	-
	12
	36

	EVEN

II & IV
	3
	9
	5
	15
	2
	6
	-
	-
	1
	6
	11
	36

	Total
	7
	21
	10
	30
	4
	12
	1
	3
	1
	6
	23
	72


Note: HC=Hard-Core Subject, SC=Soft-Core Subject, OE=Open Elective; DCE=Discipline Centric Elective,  PW= Project Work. 

List of subjects for M.Com.  with status, credit pattern and credit value
	Subject Code
	Subject Title
	Prerequisite
	Status
	Credit Pattern

  L:T:P
	Credit Value
	Workload per Paper per week for 60 Student’s Intake

	ODD SEMESTERS ( I AND III SEMESTERS)

	MCHC01
	Accounting Theory 
	
	HC
	2:1:1
	3
	5

	MCHC02
	Business Policy and Strategic Management
	
	HC
	2:1:1
	3
	5

	MCHC03
	International Business
	
	HC
	2:1:1
	3
	5

	MCHC04
	Bus. Research Methods
	
	HC
	2:1:1
	3
	5

	MCSC01
	Human Resource Management
	
	SC
	2:1:1
	3
	5

	MCSC02
	Statistics for Business Decisions
	
	SC
	2:1:1
	3
	5

	MCSC03
	Organizational Behavior
	
	SC
	2:1:1
	3
	5

	MCSC04
	Financial Markets and Instruments 
	
	SC
	2:1:1
	3
	5

	MCSC06
	Management of NPO
	
	SC
	2:1:1
	3
	5

	MCSC07
	Computer Appl. in Business Decisions
	
	SC
	2:1:1
	3
	5

	MCDE01
	DCE Paper-I   
	
	SC
	2:1:1
	3
	5

	MCDE02
	DCE Paper-II   
	
	DCE
	2:1:1
	3
	5

	MCOE01
	Open Elective Paper
	18 Credits
	OE
	
	3
	5

	EVEN SEMESTERS (II AND IV SEMESTERS)

	MCHC05
	Marketing Management
	
	HC
	2:1:1
	3
	5

	MCHC06
	Financial Management
	
	HC
	2:1:1
	3
	5

	MCHC07
	International Accounting
	
	HC
	2:1:1
	3
	5

	MCSC08
	Management of SMEs
	
	SC
	2:1:1
	3
	5

	MCSC09
	Corporate Governance
	
	SC
	2:1:1
	3
	5

	MCSC10
	Portfolio Management
	
	SC
	2:1:1
	3
	5

	MCSC11
	Operations Research
	
	SC
	2:1:1
	3
	5

	MCSC12
	Data Warehousing and Business Intelligence System
	
	SC
	2:1:1
	3
	5

	MCSC13
	Total Quality Management
	
	SC
	2:1:1
	3
	5

	MCSC14
	Disaster Management
	
	SC
	2:1:1
	3
	5

	MCDE03
	DCE Paper-III  
	
	SC
	2:1:1
	3
	5

	MCDE04
	DCE Paper-IV  
	
	DCE
	2:1:1
	3
	5

	MCPW01
	Project Work
	36 Credits
	PW
	0:2:10
	6
	10*


*Work load for Project Work  guidance is 1 hour per  batch of 6 students per week.

Note: HC=Hard-Core Subject, SC=Soft-Core Subject, OE=Open Elective; DCE=Discipline Centric Elective, PW=Project Work
Open Elective 

Open Elective Paper offered in Semester III : Personal Financial  Management
Elective Groups:

Any ONE group from the available discipline centric electives to be selected at the commencement of M.Com.- Semester III. Once a group has been selected, no change in selected groups will be allowed later. While the first two papers of  the selected group  will be taught in Semester III, other two papers of the selected group will be taught in Semester IV.

List of Elective Groups

The Department will announce in the beginning of the third semester, the list of discipline centric elective groups which will be offered during third and fourth semesters depending upon the availability of  faculty members and the demand for electives.

Group A: Accounting
1. Emerging Areas in Accounting

2. Tools and Techniques of Control

3. Marginal Costing and Decision Making
4. International Financial Reporting Standards (IFRS)

Group B: Business Taxation 
1. Constitutional Provisions and Indian Tax System 

2. Corporate Tax Law and Planning

3. Indirect Taxes

4. International Taxation

Group C: Bank  Management

1. Principles of Bank Management 

2. Credit Risk Management

3. Management Accounting for Bankers

4. Banking Technology

Group D: Marketing Management
1. Rural and Agricultural Marketing

2. Retail Marketing Management

3. Supply Chain Management

4. Advertising and Brand Management

Group E: Human Resource Management 
1. Industrial Relations

2. MIS in Human Resource Management

3. Strategic Management of Human Resources

4. International Human Resources Management

Group F: Insurance Management
1. Principles of Life Insurance 

2. Fire and Marine Insurance 

3. Property and Liability Insurance

4. Insurance Administration and Management

Group G: International Business
1. India’s International Trade and Foreign Investment

2. International Business Institutions and Agreements

3. Foreign Exchange Management

4. Management of International Business
M.COM., SYLLABUS
HARD CORE SUBJECTS
MCHC01: ACCOUNTING THEORY 

1. Course Description

Basic accounting theory and principles are examined. The course provides the coverage of the theory of accounting, the conceptual framework of accounting theory, recognition, measurement and disclosure criteria for elements of financial statements and formulation of accounting policies and their evaluation. 

2. Course Objectives

The goal of this course is to provide the knowledge of accounting theory based on conceptual framework of accounting theory and also the critical thinking skills necessary to analyze and interpret accounting related transactions in accordance with accounting theory, and the financial reports generated by the accounting system. 

3. Pedagogy:

Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Reading and analysis of annual reports of for-profit and not-for-profit organisations will be integral part of instruction.

4. Course Contents:

Module 1: 
Meaning of Accounting Theory: Meaning of accounting theory, research and practice.  Types of accounting theories- syntactical, semantical and behavioural  theories.  Different approaches to accounting  theory construction- the deductive and inductive approach;  the events and ethical approach, corporate social accounting approach. Ownership theories - proprietary, entity and fund theories.

Module 2: 
The Conceptual Framework of  Accounting Theory:   A statement of postulates, concepts and assumptions; A statement of the basic objectives of financial reporting; An evaluation of the users needs and  constraints; A selection of the objects and activities of the entity or its environment to be reported; An evaluation of the possible mesurement and descriptive processes of communicating information; An evaluation of constaints regarding the measurement  and description of the entity and its environment; The development of principles that can be used as  guidelines in the formulation of  procedures and rules; and The formulation of a structure and format for the gathering  and processing of data  and for summarising  and reporting the relevant information.

Module  3: 
Recognition, Measurement and   Disclsoure of Elements of Finanical Statements: Definition of  revenues, expenses, gains, losses, assets, liabilities, equity, current assets and current liabilites, depreciation, inventory and their recognition, measurement and disclsoure criteria. An evaluation of alternative criteria based on  hisotrical cost, current value and fair value accounting.
Module 4: 
Accounting Policy: Meaning  and objectives of  accounting policy. Accounting policies at international, national and organisational levels. Institutions involved in framing accounting policies- IASB, IFAC. ICAI, SEBI, RBI and their role. Qualitative characteristics- uniformity and comparability. Economic and social consequences of accounting policies. Case studies on accounting polices disclosed by organisations in their annual reports.
References:

1. Anthony R.N., D.F. Hawkins and K.A. Merchant, Accounting: Text and Cases , McGraw Hill, 1999

2. Richard G. Schroeder, Myrtle W. Clark and Jack M. Cathey, Financial Accounting Theory an dAnalysis: Text Readings and Cases, John Wiley and Sons, 2005.
3. Ahmed Riahi Belkaoui, Accounting Theory, Quorm Books, 2000.

4. Jawahar Lal, Accounting Theory and Practice, Himalaya Publishing House, 2008.

5. L.S. Porwal, Accounting Theory, TMH, 2000.

MCHC02: BUSINESS POLICY AND STRATEGIC MANAGEMENT (Hard Core)

1. Course objective:  

Apart from general management, strategic management is acquiring importance in the business due to the increased competition. Students of commerce will have to have the knowledge of strategic management. with this objective of this course is introduced to the students at p9st-graduate level. 
2. Pedagogy: 

Teaching method comprises of lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session
3. Course Contents:

Module 1: 
Business Environment: Business in a social system-internal environment or business-external..environment-Economic-Political-Socio-Cultural Technological environment-case studies.

Module 2: 
Business Policy: Importance of business policy-essentials of business policy-classification or business policy-Production policy-personnel policy- Financial policy-Marketing Policy-case studies.

Module 3: 
Strategic Management: Meaning-characteristics and dimensions of strategic management-strategic management process-SWOT analysis- Factors affecting choice of strategy Case studies.

Module 4: 
Strategy Implementation and Evaluation: Grand Strategies, Modernization-diversification and integration-Merger, Takeover and Joint strategies-Turnaround-Disinvestment and Liquidation strategies; Strategy implementation and evaluation: Issues in implementation of strategies-Evaluation of strategies. Case studies

References:

1. A concept of corporate planning-, Russel Ackoff, Newyork wiley

2. Business policy and strategic management- Tokyo, McGraw hill

3. Strategic Management-Text and Cases- V.S.P. Rao and V. Harikrishna

4. Strategic Management-Azar Kazmi

5. Strategic Management-Francis Cherunillam

6. Strategic Management-Subba Rao

MCHC03: INTERNATIONAL BUSINESS

1. Course Objectives: 

This specialization course on International Business is designed to equip the student with policy and practice skills related to international business.  Upon completing this course, the student will be able to understand the intricacies of running business across the political territories.  He/She would also get an insight in to the policy environment in India regarding the international business.  

2. Pedagogy: 

The course would be taught under LTP method.  The lecture sessions are designed to be interactive with the student expected to come prepared with basic reading suggested before every session.  The tutorial sessions are basically group exercises with each designated group handling a prescribed module for presentation and interaction, in a three-way interactive process.  The practical sessions basically involve preparing field reports and presenting them for plenary discussions.

3. Course Contents:

Module 1: 
Introduction: International Marketing-Trends in International Trade-Reasons for Going International-Global Sourcing and Production Sharing-International Orientations-Internationalization Stages and Orientations-Growing Economic Power of Developing Countries-International Business Decision-Case Studies.

Module 2: 
International Business Environment: Trading Environment-Commodity Agreements-Castes-State Trading-Trading Blocks and Growing Intra-Regional Trade-Other Regional Groupings-SAARC-GATT/WTO and Trade Liberalization-The Uruguay Round-Evaluation-UNCTAI.

Module 3: 
Multinational Corporations:  Definition-Organizational Structures-Dominance of MNC’s-Recent Trends-Code of Conduct-Multinationals in India-Case Studies.

Module 4: 
India in the Global Setting:  India an Emerging Market-India in the Global Trade-Liberalization and Integration with Global Economy-Obstacles in Globalization-Factors Favoring Globalization-Globalization Strategies. Trade Policy and Regulation in India: Trade Strategies-Trade Strategy of India-Export-Import Policy-Regulation and Promotion of Foreign Trade in India-Case studies.

References:

1. Chadha.G.K                              
:   WTO and Indian Economy

2. G.S.Batra & R.C.Dangwal         
:   International Business : New Trends

3. Jean Pierre & H.David Hennessay 
:   Global Marketing Strategies

MCHC04: BUSINESS RESEARCH METHODS

1. Course Objective: 

The course is envisaged to provide the student the knowledge and skill related to conduct of research related to business.  This basic course familiarizes the student with the technicalities of executing a research assignment, in particular the applied research domain.

2. Pedagogy: 

The lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.  This session focuses on student involved and student driven content study.  Identified groups of students make presentations and interact with both the faculty and the other students.  The aspects reinforced through lecture and tutorial is taken up for practical study.  Here the students would undertake field exercises related to different aspects of the course content.

3. Course Content:

Module 1: 
Introduction: Objectives and Role of Business Research–Distinct Features of Business Research-Theoretical Setting for Business Research–Ethical Issues in Business Research.

Module 2: 
Research Process: Developing a Research Proposal–Exploratory Research and Qualitative Analysis–Sources of Data- Methods of data collection–Techniques of Communicating with Respondents.

Module 3: 
Managing Research Assignment: Questionnaire Design-Sampling and Fieldwork Techniques-Measurement and Scaling Concepts-Attitude Measurement.

Module 4: 
Analysis and Presentation: Application of Unvariate, Bivariate and Multivariate methods of Statistical Analysis-Methods of Business Research Report Writing–Language- Referencing-Bibliography.

References:

1. Business Research Methods, William G. Zikmund, The Dryden Press

2. Research for Development: A Practical Guide, Sophie Laws, VISTAAR Publications

3. Methodology in Social Research, Partha Nath Mukherjee, Sage Publications 

MCHC05: MARKETING MANAGEMENT

1. Course objective:


The subject is designed to give insights to the students about the applications of marketing concepts in business to business marketing scenario as it is different from consumer marketing due to some inherent characters. As industrial or business marketing is emerging as one of the major employment provider, the subject needs a special attention.

2. Pedagogy: 

The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.

3. Course Contents:

Module 1: 
Marketing concepts and tools : Meaning and definition of marketing –scope of marketing-core marketing concepts –evaluation of  marketing concepts and its stages – objectives of marketing – building customer satisfaction, value and retention. Direct marketing vis-à-vis on-line marketing – major channels of direct marketing – marketing in 21st century – e-commerce, advantages and disadvantages of direct  marketing  and on-line marketing.

Module 2:  
Scanning the marketing environment : Analysis of needs and trends in macro-environment –classification of macro environment- classification of macro environmental factors.

Module 3:  
Market-oriented strategic planning -  corporate and division strategic planning – business strategic planning.

Module 4:  
Developing marketing strategies -  positioning the product, differentiation tools, developing the positioning strategies, product life cycle, marketing strategies, designing competitive strategies. Product line decisions, brand decisions, pricing decisions, promotion decisions, channel decisions. 

References:

1. Philip Kotler, Marketing Management, PHI , New Delhi. 

2. Rajan Saxena, Marketing Management, TMH , New Delhi.

3. Stanton, Fundamental s of Marketing, TMH, New Delhi. 

4. Gandhi, marketing :  A Managerial introduction, TMH, New Delhi.

MCHC06: FINANCIAL MANAGEMENT 

1. Course Description: 

Financial management is a functional area in general management. This subject is focusing on introduction, scope and importance of financial management, investment decisions, capital structure decisions, dividend decisions and working capital management.

2. Course Objectives: 

Candidates will be able to understand financial management concepts and its important functions taking into account other relevant financial issues.
3. Pedagogy: 

Students must work out assigned individual topics, present seminars and participate in case studies or group discussions.
4. Course Contents:

Module 1: 
Introduction, Scope, Objectives and functions of Financial Management - Role of Financial Management in the organisation - Risk-Return relationship- Time value of money concepts.

Module 2: 
Investment decisions; importance, and its scope, determining cash flows, Appraisal criteria for investment decisions, Conflict in criteria for evaluation – Capital Rationing. Risk analysis in investment decisions and investment decisions under uncertainty.

Module 3: 
Capital Structure decisions – determinants of capital structure -  financial and operating leverages -  capital structure theories-NI, NOI, traditional and M-M theories; EBIT -EPS Analysis - Cost of Capital -  Computation for each source of finance - weighted average cost of capital – weighted marginal cost of capital – case study.

Module 4: 
Dividend decisions - Determinants of dividend policy – types of dividends - dividend models – Walter’s model – Gordon’s model – Modigliani and Miller‘s model - Working Capital – meaning, need, determinants; estimation of working capital need; management of cash; inventory management; receivable management.

References: 

1. Pandey, I.M. financial Management, Vikas Publishing House, New Delhi.

2. Khan M.Y. and Jain P.K. Financial Management, Tata McGraw Hill, New Delhi.

3. Kishore, R., Financial Management, Taxmans Publishing House, New Delhi.

4. Chandra, Prasanna; Financial Management TMH, New Delhi.

5. Horn, Van; Financial management and Policy, Prentice Hall of India.

6. Brigaham & Houston, Fundamentals of Financial Management, Thomson Learning, Bombay.

7. Richard Brealey and Stewart Myers, Principles of Corporate Finance, Tata McGraw Hill, 2000.

8. 5. V K Bhalla, Financial Management and Policy: Text and Cases, Annual Publishers, 2002.

MCHC07: INTERNATIONAL ACCOUNTING

1. Course Description:

This course is designed to provide a deeper understanding of international accounting issues related to global financial reporting. It focuses on major diversities and challenges of financial reporting in the global arena, harmonization and international financial reporting standards. It also covers accounting for foreign currency transactions and major translation methods. It focuses on main issues in international financial statement analysis.

2. Course Objectives:

The aim of this course to provide knowledge and skills to the students on  areas of accounting  at international level and to bring attitudinal changes to meet challenges and issues of international  accounting. 

3. Pedagogy:

Method of instruction consists of lectures, analysis of international financial statements, group discussions, seminar presentations, writing assignments and tests. Reading and analysis of annual reports of multi-national organisations will be integral part of instruction.
4. Course Contents:

Module 1: 
Financial Reporting in the Global Arena:  Interdependence between accounting and the environment in which it exists. Main causes of accounting diversity in the global arena. Major challenges of financial reporting in the global arena. Case studies on likely developments, either domestic or global, that could significantly affect international financial reporting in the next ten years.
Module 2:  
Harmonization of International Financial Reporting Globally: Effects of  accounting diversity on capital markets. Rationale for harmonization. Pressures for harmonization. Obstacles to harmonization. Role of  regional and international organizations engaged in accounting  harmonization – IASB, IFAC, IOSCO, OECD, U.N. Case studies on current evidence on accounting harmonization at global level and regional level. 

Module 3: 
The Structure of International Financial Reporting Standards (IFRS): The Current Structure of IFRS. Process of IFRS Standard Setting. Constraints. Conceptual Framework for Financial Reporting under IFRS. Hierarchy of Standards. Impact of IFRS adoption by Indian Companies and MNCs.
Module 4: 
Accounting for Foreign Exchange Rate Fluctuations:  An overview of foreign currency markets and exchange rates. Foreign exchange exposure - transaction exposure, economic or operating exposure, and translation or accounting exposure. Accounting  for foreign currency transactions. Foreign currency translation methods- current rate method, current/non-current method, monetary/non-monetary method and temporal method. IFRS/IAS/AS on  foreign currency exchange accounting.  Case studies on types of exposure and translation methods.

References:

1. International Accounting by Shirin Rathore.

2. Comparative International Accounting by Christopher Nubs and Robert Parker.
3. International Accounting: A user Perspective  by Shahrokh M. Saudagaran.
4. The Economic Times, The Business Line and Financial Express daily papers. 

5. Research Journals.

6. Internet Sources; www.iasb.org. www.worldbank.org. www.unctad.org. etc,.

SOFT CORE SUBJECTS
MCSC01: HUMAN RESOURCE MANAGEMENT

1. Course Objective: 

The objective of this course is to provide the student the knowledge about human resources, their significance and managing them in organisations. 
2. Pedagogy: 

Teaching method comprises of lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session

3. Course Contents:

Module 1: 
Environmental context: New economic policy and changing business-technological –socio-economic and political and legal environment, structural reforms and their implications for HRM in India-Response of the management-worker and unions to structural reforms and  their implications for HRM in India-Response of the management –Worker and unions to structural adjustment. Concepts of human resource management-Meaning-Objectives-Scope and functions-Perspective of HRM: linking corporate strategies and policies with HRM   Organisation of HRM department.

 Module 2: 
Human Resources planning and Procurement; Job analysis and evaluation-job   description-job specification -job rotation and job enrichment. Human resource planning- importance-objectives and problems. Recruitment-meaning-recruitment policy, sources –factors affecting selection decision-selection procedure. Human resource information system.

Module 3: 
Human resource development: Meaning-concepts of HRD-objectives of training-organisation of training programmers-methods-advantages and limitations of training. Evaluation of training programme HRD for total quality management. Transfer policy Promotion policy-Demotion and Discipline- consequences of indiscipline –disciplinary procedure.

Module 4: 
Compensation/Rewards system: Significance of reward system in business organisation. Compensation system in practice-systems of promoting -factors determining employee compensation and rewards-dearness allowance, employee benefits-bonus-laws on wages, bonus and social security-managerial compensation. Performance  Appraisal: concepts, objectives philosophy and process of performance appraisal system- counseling.-career planning and management.

References:
1. Human Resource Management: Strategies and Action  -Armstrong

2. Human Resource Management -Dr.Ashwathappa

3. Personnel and Human  Resource Management -D.A. Deonz and F.P. Robins

4. Personnel Management - Edwin Phillip

5. Human Resources Management—L.M. Prasad

MCSC02: STATISTICS FOR BUSINESS DECISIONS 

1. Course Description:

The course comprises of some basic tools of statistics used in the analysis of business decisions including measures of central tendency and dispersion; sampling and probability concepts; and time series, uni-variate and multi-variate analysis.
2. Course Objectives:

Statistical tools play an important role in evaluating managerial decisions and therefore is a basic course in commerce.  It aims to acquaint the students with:

(1) The basic statistical tools for measuring risk and return using measures of central tendency and standard deviation.

(2) Sampling, procedures and probability concepts.

(3) Univariate and multi-variate analyses for applications in basic trend analysis and estimations. 
3. Pedagogy:

Class room teaching of basic statistical models shall be followed by solving problems involving business applications.  Assigned problems are to be worked on an individual basis, followed by group discussion of case problems.

4. Course Contents:

Module 1:  
Measures of central tendency, Measures of dispersion – Business applications.

Module 2:  
Sampling – Methods of Sampling – Questionnaire – Probability – Normal Distribution – Business applications.

Module 3: 
Time Series Analysis – Univariate Analysis – Simple Regression and                                Correlation – Estimation – Business applications.

Module 4:  
Multivariate Analysis – Multiple regression and correlation – Estimation – Business application.

References:

1. Wonnacott and Wonnacott: “Statistics for Business and Economics” Wiley

Publications

2. Wonnacott and Wonnacott: “Econometrics” Wiley Publications

3. Sanchetti and Kapoor: “Statistics”

4. Morris Hamber: “Statistical Analysis for Decision Making”

5. Richard Linin and David Robin: “Statistics for Management”

MCSC03: ORGANISATIONAL BEHAVIOUR 

1. Course Objective: 

The objective of this course is to provide the student the knowledge about organisations, their constitution and the behaviour of people in organisations. 
2. Pedagogy: 

Teaching method comprises of lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.  
3. Course Contents
Module1:
Introduction: Meaning-Definitions and scope of organisational behaviour-people- Organisational structure-technology and environment-OB as a Behavioral science-Contributing Discipline to OB-Psychology-Sociology-social psychology-Anthropology-Political science-OB and Management-Comparative roles in organisation-Case studies.

Module 2:
Foundations of Individual Behaviour: Biological Characteristics-Age-Sex-Marital Status-Number of Dependents-Tenure-Ability-Intellectual Abilities- Physical Abilities-The Ability-Job fit personality-personality determinants-Personality Traits-Major Personality Attributes influencing OB-Matching personality and Jobs-learning –Theories of learning shaping-Values, attitudes, and Job satisfaction: Importance of Values-Sources of Value system-Sources and types of Attitudes-case studies.

Module 3: 
Motivation: The concept of Motivation-Early Theories of Motivation-Hierarchy of Needs theory-theory X and Theory Y-Hygiene theory-contemporary theories of motivation-ERG Theory-three needs theory-cognitive evaluation theory and others –case studies.

Module 4: 
Foundation of group behaviour: Defining and classifying groups-group process-group tasks-cohesive groups-group dynamics-leadership-nature and importance-functions-styles-communications-nature and types-effective communication-Roles of Formal and informal communication-Conflict management-The process of conflict-types of conflict-functional and dysfunctional conflict-resolution of conflict-case studies.


References:

1. Organisational Behaviour: Concept, Theory and Practice-Nirmal Singh

2. Organisational Behaviour - Fred Luthans 

3. Organisation Theory and Behaviour - V S P Rao and PS Narayana

4. Organisational Behaviour - Niraj Kumar  

5. Organisational Behaviour – K. Aswathappa 

6. Management of organisational change –Harigopal

MCSC04: FINANCIAL MARKETS AND INSTRUMENTS 

1. Course Objectives:

It is a basic level course intended to provide students and opportunity to understand:

1. The functions and role of financial markets

2. Different components of financial markets

3. Trends in financial markets

4. Basic types of instruments traded in money market an capital market

2. Pedagogy:
Teaching method comprises of lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.
3. Course Contents:

Module 1: 
Nature and Role of Financial System-Structure of Financial System – Financial Intermediaries- Case studies 

Module 2: 
Introduction to financial markets – TBs market-govt securities markets- Primary and secondary markets- Stock markets- Stock exchanges- Case studies.

Module 3: 
Financial institution: Commercial banks- NBFCs- Mutual funds-Insurance companies- case studies.

Module 4: 
Financial instruments- 1: Bonds- debentures – Convertible debentures- Govt. Securities- case studies. Financial instruments- 2: Equity stocks – Preference shares- GDRs- ADRs- Derivatives- Case studies.

References: 

1. Financial institutions and markets- by Bhole (TMH).
2. Financial markets- by M.Y.Khan (Vivek).
MCSC06: MANAGEMENT OF NONPROFIT ORGANISATIONS (Soft Core)

1. Course Objective: 

This is an introductory course designed to give the student basic inputs related to management of nonprofit organizations.  The place of nonprofit sector vis-à-vis State and Business and different functional dimensions of professionally managing the nonprofit organizations are introduced to the students.

2. Pedagogy: 

In the LTP framework the Lecture sessions focus on building conceptual clarity and providing basic information on the nature and role of nonprofit sector.  The reinforcement through Tutorial sessions focus on group exercises related to Indian nonprofit sector.  Practical exercises involve field reports by students, both at individual and group levels.

3. Course Content:

Module 1: 
The world of non-profit enterprises – third sector, nonprofits sector, social enterprises; Economic, Sociological and Structural theories of nonprofits; Contemporary role of nonprofits; Nonprofits vis-à-vis State and Business

 Module 2: 
Accounting & Finance – Financial reporting in nonprofits; Distinct needs of nonprofit accounting; Sources of funds and their implications; Basic tenets of fund management in nonprofits

Module 3: 
Human Resource Management – Volunteers & Staff, Critical issues of compensation, quality and retention, Training and development, Incentives and Motivation

Module 4: 
Governance and Professionalism – Governance process and Board role; Credibility and legitimacy issues; Professionalism, Productivity and measurement of quality

References:

1. NGO Management, Michael Edwards & Allan Fowler (Eds), Earthscan

2. Global Civil Society: Dimensions of the Non-Profit Sector,Lester Solamon & Helmut Anheier, John Hopkins Centre for Civil Society, Baltimore

3. Helmut Anheier, The Nonprofit Sector, Routledge

4. The Third Sector, Jacques & Jose L. Monzon Campos (Eds), De Boeck

MCSC07: COMPUTER APPLICATIONS IN BUSINESS DECISIONS

1. Course Objectives: 

The objective of the course is to enable to students in developing the basic skills in handling specific software packages providing solutions to problems in the area of operation research, Management Accounting and Project Management. 

2. Pedagogy: 

Lectures, presentation (individual and group) case analysis and computer practical sessions and assignments

3. Course Contents:

Module 1: 
Introduction: Spreadsheet Financial Function & Statistical Function- Depreciation- leasing- company Valuation- Cash flow- forecasting Models- Case Studies.

Module 2: 
Operations Research Problems: Linear- Nonlinear- Integer Programming- Transportation- Queuing & Inventory Models- Case Studies.

Module 3: 
Managerial Accounting: Break Even Analysis- Portfolio Analysis- Standard costing- Variance Analysis- cost of Capital- Bonds- Risk Management- Case studies.

Module 4: 
Project Management Tools. Stock Analysis Tools– Case Studies.

Practical’s:

1. Using Spreadsheet Creation of Financial Models.

2. Using Operations Research tools Solving Operations Research Problems.

3. Using Portfolio Tools Analysis of Portfolio.

4. Using Project Management Tools- Creation of Project Schedules.

References:

1. Mastering Financial Modeling- Alastair Day

2. Excel Models for Business & Operations Management

MCSC08: MANAGEMENT OF SMEs 

1.Course Objective:
The basic objective of the course is to enable the students to appreciate the role of SMEs and understand their managerial problems with a focus on functional areas including production, marketing and HRM.  
2. Pedagogy:

The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.
3. Course Contents:

Model 1: 
Introduction: The Concept of Industry- Large vs. SMEs firms- Economics of SMEs- importance of SMEs in Socio-Economic Development- Concepts- Process Nature And Levels- Management systems- Case studies.

Model 2: 
Production Management: Production Management & Quality Control Practices in Small Industries- Production Programme; Capacity Planning- Production & Stock control- Ordering System- Basic Issues in Material of Small Units- Case studies.

Model 3: 
Marketing management: Pricing Policy; Distribution Channel- Sales Promotion & Management- Advertising- Case studies.

Model 4: 
Personnel & Office management: Training & Wage Payment- Office Management & Organization- office Location & Layout- Case studies.

References:

1. Sue Briley


: Small Business Case Book- (London, Macmillan)

2. Memoria. C.B.


: Personnel Management – (Delhi. Vikas Pub. House)

3. Littlefield & others

: Management of Office Operation- (Delhi Prent. Hall)

MCSC09: CORPORATE GOVERNANCE

1. Course Objectives: This subject aims to:
a. Enable the student to understand the concept of corporate governance;

b. Help students to know about corporate ethics and cultural influences;

c. Impart knowledge of corporate social responsibility and accountability; and 

d. Give information about the corporate governance reforming committee reports in India.

2. Pedagogy: 
The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.

3. Course Contents:

Module 1: 
concept of corporate governance: Its importance-corporate governance and Agency theory-benefits of good corporate governance-present scenario-case studies.

Module 2: 
corporate ethics: Concept and Importance –benefits of corporate ethics-corporate philosophy and culture-managing ethics and legal compliance-case analysis.

Module 3: 
corporate social responsibility: Corporate crimes-company and society relations-corporate social challenges-corporate accountability-business and ecology-case analysis.

Module 4: 
corporate governance in india: Reforming BOD- Birla Committee-Naresh Chandra Committee-Narayana murthy committee-Audit committee-Corporate governance code-The future scenario-case studies.

References:

1. Business ethics by L.P. Hartman, Tata Mc Grawhill.

2. Business ethics by W.H.Shaw-(Thomson)

3. Corporate management and Accountability by L.C. Gupta (Mc Millan Institute for FM and Research, Chennai-1974)

4. Strategic Management by Hill, Ireland and Horkisson (Thomson)

5. Business and society by Keith Davis (Mc Graw Hill)

MCSC10: PORTFOLIO MANAGEMENT

1. Course Description:

Portfolio analysis and management is a course in financial management. This includes portfolio investment analysis, risk analysis and optimal combinations of securities which lead to create effective return on investment.
2. Course Objectives: 
Candidates will be able to apply appropriate portfolio decisions and recommend relevant methods of evaluation techniques taking into account other factors affecting investment decisions.
3. Pedagogy: 

Students must work out assigned individual topics, present seminars and participate in case studies or group discussions.
4. Course Contents:

Module 1: 
Efficient Market Hypothesis - Random walk, Levels of efficiency – Weak, semi-strong and strong, Techniques for measuring efficiency, Empirical tests. Portfolio analysis, Markowitz risks return optimization

Module 2: 
Economic Analysis -  Economic and industry analysis - Economic forecasting and stock investment decisions - Industry analysis - Industry lifecycle - Company analysis -  Forecasting company earnings - Valuation of companies - Regression and correlation analysis in forecasting revenues and expenses -  Applied stock valuation - Bond analysis and valuation.  

Module 3: 
Portfolio Analysis – Theory and Practices – Risk Analysis – Types of Risks – Risk Management –Diversification of risk – Analysis of risk – Building a balanced portfolio. Characteristics of portfolio – Principles and Practices – Characteristics of Portfolio Analysis – Liquidity Vs. Safety – Income Vs. growth – Short Term and Long Term –Risk Vs. Return – Need for insuring risk to attract stable investors.

Module 4: 
Portfolio Performance Evaluation -  Mutual funds - Geometric mean return - Sharpe, Treynor and Jensen’s performance measures - Optimal portfolio selection - importance of computer data analysis of security analysis and portfolio analysis

References:

1. Portfolio Analysis and Management – Ballad

2. Modern Portfolio Theory and Investment Analysis – Edwin J. Elton and Martin J.Grubor.

3. Security Analysis and Portfolio Management – Fisher and Gordon

4. Security Analysis and Portfolio Management – V. A. Avdhani

5. Financial Engineering: A complete guide to financial innovation – Marshal / Bansal.

MCSC11: OPERATION RESEARCH

1. Course Description:

This course deals with the study of statistics for economics and business applications. Today, the issue for managers is not a shortage of information but how to use available information for better decision-making. This course helps students analyse the data collected with the help of statistical tools and arrive at proper decision. 

2. Course Objectives:

1. To learn how to present and describe information (descriptive statistics)

2. To know the process of making conclusions about populations based on information from only samples (inferential statistics)

3. To arrive at the meaningful decisions which are reliable and feasible in the complex environment.

3. Pedagogy:

Method of instruction consists of lectures, analysis of international financial statements, group discussions, seminar presentations, writing assignments and tests. 
4. Course Contents:

Module 1: 
Definition of Operations Research: Management Applications of OR; Models in OR- Classification by structures; General methods of solving OR models; Main phases of OR study. Linear Programming: Standard form of Linear Programming Problem; Problem formulation; Graphical solution; Simplex method (involving only slack variables)

Module 2: 
Transportation Problem: Mathematical formulation; Basic feasible solution using matrix minima method and VAM.  Optimum solution using MODI method. Degeneracy, unbalanced problem, Applications of  Transportation problem. Assignment Problem: Mathematical formulation; Solution procedure using Hungarian method, unbalanced problem; applications of assignment problem.

Module 3:  
Network Analysis:  Introduction; Network construction, determination of critical path and duration, total and free floats.  PERT – Estimation of project duration, variance, probability of project completion within due date.  CPM – crashing of network, minimum cost project schedule.

Module 4: 
Game Theory:  Characteristics of games, two person zero sum games, saddle point, optimal strategies and value of the game, 2x2 games without saddle point, dominance property. Inventory control : Costs involved in Inventory control, determination of EOQ and reorder point when demand is uniform and replenishment is instantaneous.

References:

1. Operations Research : Hamdy Tahai, PHI

2. Operations Research : S.D.Sharma, Kedarnath Ramnath & Co.

3. Operations Research : Schaum Series

4. Operations Research : Susseini, Yaspen & Freidman, Wiley International  

MCSC12: DATA Warehousing and Business Intelligence Systems
1. Course Objectives:

The course will introduce concepts and techniques of data mining and data warehousing with emphasis on building business intelligence, including concept, principle, architecture, design, implementation, application of data warehousing and data mining. Some systems for data warehousing and/or data mining will also be introduced.

2.  Pedagogy:

The Course will be taught by a mixture of lectures, laboratory and tutorial sessions, and self-study exercises. The lectures will normally be used to introduce the various concepts and principles of the course’s topics. Each lecture will normally be followed by a laboratory session. During the laboratory sessions students will gain practical experience by applying data mining and data warehousing concepts; they will use material that will encourage each students to work at his/her own speed. For the self-study exercises and assessment, students are expected to spend time on unsupervised work in the computer laboratories and in private study

3. Course Contents:

Module 1:
Introduction to data warehousing, multidimensional database, online analytical processing, and survey of data mining methods that extract useful information from data warehouses: e.g., decision tree. Business applications emphasized-Case Studies.

Module 2: 
Data mining primitives, languages and systems

1. Descriptive data mining: characterisation and comparison

2. Association analysis

3. Classification and prediction

4. Cluster analysis

5. Mining complex types of data

6. Applications and trends in data mining

Module 3: 
Improving Decision making effectiveness using BIS

1. Introduction to effective BIS

2. Creativity underlies effective BIS-Case Studies.

Structure of Effective BIS

1. Effective decision making in BI environment

2. Effective system and software found in BIS

3. Data warehousing  and computer networks found in BIS-Case Studies.

Module 4: 
Building effective BIS

1. Development and implementation Successful BIS-Case Studies. Effective BIS found in company’s functional areas

2. Strategic Intelligence in corporate Planning

3. Tactical Intelligence in Marketing

4. Operational Intelligence in Manufacturing

5. Financial Intelligence in Accounts-Case Studies.

Reference:

1. Effective Business Intelligence Systems -by Robert J Thierauf –Greenwood Pub. Group

2. e-Business Intelligence: Turning Information into   

3. Knowledge into Profit (Hardcover) - Bernard Liautaud 

4. Business Intelligence Roadmap: The Complete Project 

5. Lifecycle for Decision-Support Applications (Paperback)
Larissa T. Moss, Shaku Atre 

6. Jiawei Han and Micheline Kamber, Data Mining: Concepts and Techniques, Morgan Kaufmann Publishers 

7. Margaret Dunham, Data Mining: Introductory and Advanced Topics, Prentice Hall 

8. Oracle, http://www.oracle.com/ 

9. Weiss, Sholom M.. - Predictive data mining : a practical guide / Sholom M. Weiss, Nitin Indurkhy. - San Francisco, Calif. : Morgan Kaufmann Publishers, 1998. – 1558604030 

10. Advances in knowledge discovery and data mining / edited by Usama M. Fayyad. - Menlo Park, Calif. : AAAI Press; Cambridge, Mass.; London : MIT, 1996. – 0262560976 

11. Thomsen, Erik, 1959-. - OLAP solutions : building multidimensional information systems / Erik Thomse. - 2nd ed. - New York; Chichester : Wiley, 2002. – 0471400300

Lab – VII - DATA Warehousing and Business Intelligence SYSTEMS 

       Use of BI tools and   Use of Data Mining Tools in Knowledge Discovery
MCSC14: TOTAL QUALITY MANAGEMENT
1. Course Description:

This course introduces the concept of total quality management. It focuses on meaning of quality, multiple dimension of quality and correlates of quality. It also presents principles of total quality management and multiple approaches to total quality management. It emphasizes on understanding special and common causes of unstable system and application of statistical methods to understand control and improve the system. It focuses on improvement of quality and productivity in financial services.

2. Course Objectives:

The aim of this course is to provide a deeper understanding of  total quality management and its successful application in for-profit and not-for profit organizations.

3. Pedagogy:

Method of instruction consists of lectures, case study design and analysis, group discussions, seminar presentation, writing assignments and tests. Interaction with for-profit and not-for profit organizations.

4. Course Contents:

Module 1: 
The Concept of Quality: History and Evolution. Definitions of Quality, Multiple Dimensions of Quality, and Correlates of Quality with cost, price,  market share, productivity,  and profitability.
Module 2: 
The Concept of Total Quality Management: Origin, Definitions and Core Principles of TQM.  Approaches of W.A.Shewhart, W.E.Deming, J.M.Juran, Philip B.Crosby, Kaoru Ishikawa  to TQM. Case studies on TQM practices in for-profit and not-for- profit organisations.

Module 3: 
Improvement of the System:  Meaning of the System. Special Causes and Common Causes of an Unstable System.  Requirements of a Stable System. Application of statistical methods to understand, control and improve the system of production and service.
 Module 4: 
Quality in Service Organizations:  Meaning of Service Quality and its characteristics. Differences and similarities between  service and manufacturing organizations.  Case studies on quality in service organizations.
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MCSC14: DISASTER MANAGEMENT

1. Course Description:

The course  essentially covers all aspects of disaster management 
2. Course Objectives:

The aim of this course is to provide a deeper understanding of distater management and its successful application in management of natural and man-made distater.

3. Pedagogy:

Method of instruction consists of lectures, case study design and analysis, group discussions, seminar presentation, writing assignments and tests. Interaction with for-profit and not-for profit organizations.
4. Course Contents:
Module 1: 
Basics of Disaster: Definition of hazard and disasters. Typology of disasters- natural and human-made disasters. Geological disasters- earthquakes and seismology, volcanic eruptions,  tsunami and landslides. Hydrological disasters-floods, droughts and famines, cyclones and hurricanes.

Module 2: 
Human-made Disaster: Human instigated disasters- communal forces and violence, caste conflicts, ethnic conflicts, refugees. Industrial and technological accidents, System failures, Explosion and chemical leakers/spillage, biological weapons.

Module 3: 
National Disaster Management: National policy on disaster management, Contingency action plans, Financial assistance from Centre to States under Calamity Relief Fund. Crisis Management  Groups- their formation and functions.
Module 4: 
Management of Disasters: Risk Assessment and Disaster Response, Quantification Techniques, NGO Management, SWOT Analysis based on Design & Formulation Strategies, Insurance & Risk Management, Role of Financial Institutions in Mitigation Effort.
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OPEN ELECTIVE

MCOE 01 PERSONAL FINANICAL MANAGEMENT

1. Course  Description:

This course is designed to provide a deeper understanding of Personal Financial Management It focuses on basics of personal financial management, personal savings and investment plans, computation of return and risk factor of personal savings and investments, retirement savings plans.
2. Course Objectives:

The aim of the course to provide basic principles for managing personal finance.

3. Pedagogy:

Method of instruction consists of lectures, case study design and analysis, group discussions, seminar presentation, writing assignments and tests. Interaction  individual investors with different profiles by age, income, sex, occupation, and region.

4. Course Contents:
Module 1: 
Basics of Personal Financial Management: The Personal Financial Planning Process, Preparation of Personal Budget, Personal Financial Statements, Personal Income Tax Planning.  Case studies on personal financial planning of invidiudals.

Module 2: 
Personal Savings & Investment:  Investment Criteria- liquidity, safety and profitability.  Savings instruments of Post Office and Banks. Chit Funds. Investment in Shares, Debentures, Corporate and Government Bonds, Mutual Fund.  Investment in Physical Assets – Real Estate, Gold and Silver. Risk and Return associated with these investments. Case studies on risk and return perception of retail investors on various investments.
Module 3: 
Computation of Return and Risk of Personal Investment: Present Value and Future Value of a Single Amount and an Annuity. Computation of interest, dividend and capital gains on personal investments.  Impact of leverage on return. Personal tax planning,
Module 4: 
Retirement Savings Plans: Pension Plans- Defined Contribution Plan and Defined Benefit Plan. Provident Fund, Gratuity. Life Insurance Plans. General Insurance Plans. Reverse Mortgage Plans. 
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DISCIPLINE CENTRIC ELECTIVE
GROUP A: ACCOUNTING

MCDE01: EMERGING AREAS IN ACCOUNTING

1. Course Description:

This course focuses on emerging areas of accounting which are likely to be of interest to a wide range of stakeholders including investors, employees, environmentalists, society, government agencies and public at large. The course provides the coverage of accounting for the effects of price changes, intangible assets, non-profit organisations, and society.
2. Course Objectives:

The aim of this course to provide knowledge and skills to the students on emerging areas of accounting and to bring attitudinal changes to innovations in accounting.

3. Pedagogy:

Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Reading and analysis of annual reports of for-profit and not-for-profit organisations will be integral part of instruction.
4. Course Contents:

Module 1 : 
Accounting for the Effects of  Price Changes :  Impact of changing prices on conventional financial statements. Restatement of financial statements under general purchasing power of accounting, specific purchasing power of accounting, current cost accounting.  IFRS/IAS on effects of price changes. Case studies on the effects of price changes disclosed by organisations in their annual reports.
 Module 2: 
Accounting for Intangible Assets: Nature and classification of intangible assets. Basic principles of accounting for intangibles. Accounting for  human resources,  brands, copyrights, patents, and goodwill. IFRS/IAS on intangible assets. Case studies on intangibles disclosed by organisations in their annual reports.
Module 4:  
Accounting for Non-Profit Organizations: Type of NPOs- Section 25 Companies, Trusts and Societies. Basic principles of accounting for Non-Profit Organizations. Fund accounting system. Accounting for domestic and foreign contributions received in cash, kind and service. Accounting provisions under Foreign Contribution Regulation Act, Companies Act, Trust Act, Societies Registration Act. Case studies on annual reports of NPOs.
Module 4:  
Accounting for Society: The role of accounting in meeting the expectation of the society. Theory and practical applications of Social accounting, Environmental accounting and Value-Added accounting.  Case studies on social, environmental and value-added information disclosed by organisations in their annual reports.
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MCDE02: TOOLS AND TECHNIQUES OF CONTROL

1. Course Objectives:

The course is aimed at helping the students to:

1. Understand the scope and need for cost control.

2. Familiarize themselves with the basic management accounting tools like standard costing, budgetary control, activity based costing, value analysis, etc.,

3. Understand the role of cost audit and management audit in achieving cost efficiency.
2. Pedagogy:

Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Analysis and evaluation of scope for cost reduction   involving the  value engineering and ABC activities  of selected firms   will be integral part of instruction.
3. Course Contents:

Module 1:  
Budgetary Control:  Objectives of Budgetary Control-Preparation of the Budget-Functional Budgets-Sales Budgets-Production Budget-Cost Budget-Plant  Utilization Budget Capital Expenditure Budget-Selling & Distribution Cost Budget-Purchasing Budget & Cost Budget-The Master Budget-Operation of Budgetary Control-Flexible Budgetary Control-Zero-Base Budgeting-Case Studies.

Module 2:  
Standard Costing: Objectives-Principles-Determination of Standards for Material-Labor-Direct Expenses & Overhead Costs-Variable and Fixed Costs-Case Studies.

Module 3: 
Variance analyses:  Material, Labor, and Overhead Variances-sales & Profit Variances-Disposition of Variances-Assessing the Significance of Standard Cost Variance-Standard Cost Accounting-Case Studies.

Module 4:  
Uniform costing & Interfirm Comparisons:  Objectives and Purposes Underlying Uniform Costing-Development of Uniform Costing-Cost Audit-Meaning & Definition-Inclusion of Clause B to Sec.208 to Sub Sec. (d) to Sec. 209-Indian Companies Act 1956-Appointment of Cost-Cost Audit Programme-Records Relating to Materials-Labor Overhead-Depreciation-Stores & Spare Parts-Work-in-progress and Incomplete Contracts-Cost Auditor’s Report-Application of Cost Audit Report Rules, 1963-Sachar Committee’s Report.  Management Audit: Meaning & Definition-objectives & Criticisms-Types of Audits-Argurments for & Against Management Audit-Social Audit-Steps Underlying Social Audit Programme-Social Audit Report-Limitations of Social Audits-Case Studies.
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MCDE03:  MARGINAL COSTING AND DECISION MAKING

1. Course Objectives:

The course in marginal costing and decision making is aimed at equipping the students with the knowledge and skill relating to marginal costing as a tool for evaluating a wide range of managerial decisions involving make-or-buy, pricing, export offers, temporary short-term of operations, discontinuance of a product line, etc,.

2. Pedagogy:

Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Solving problems  and evaluating decisions involving the financial and cost data of selected firms  will be integral part of instruction
3. Course Contents:

Module 1: 
Introduction: Meaning- terminology- Scope & Concepts- Cost Behavior Analysis- Break Even Analysis- Approaches of Break Even Analysis in relation to cost & revenue. Factors- Multi-product Break Even Analysis- Assumptions Underlying Break Even Analysis- Limitations of Break Even Analysis- Case Studies.

Module 2: 
Contribution Concepts & Sort term Profitability Analysis: Profitability Analysis Under Constrained Conditions- Profit- Volume Ratio & its Uses- Profit Volume Graphs – Case Studies.

Module 3: 
Marginal Costing & Managerial Decisions: Profit Planning- Pricing Decision – Production Decision – Make and Buy Decision Joint & By-product Decision – Distribution Cost Analysis- Case Studies.

Module 4: 
Direct Costing: Meaning- Importance & Preparation of income statements- Comparison with Absorption Costing- Arguments in Favour of Direct Costing- Criticisms  of Direct Costing. Value Analysis & Value Engineering:  Basic Concept of Value- Constitution of a Value Analysis Team-Procedures Underlying Value Analysis Study- Benefits From & Resistance to Value Analysis Study- Reporting to Management- Objectives of Reporting- Reporting Needs of Different Management Levels- Types of Reports- General Principles of Reporting- Modes of Reporting- Reports to the Board of Directors- Reports to Top Management- Reporting to top Divisional Management- Reports to Junior Management Level- Preparation of Reports- use of Reports by Management- Case Studies.
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MCDE04: INTERNATIONAL FINANCIAL REPORTING STANDARDS (IFRS)

1. Course Description:

This course is designed to provide a deeper understanding of international accounting issues related to global financial reporting as per IFRS.

2. Course Objectives: 

The aim of this course is to acquire knowledge, comprehension and capability to apply in the real world scenario of the accounting concepts, principles and interpretations discussed in the required pronouncements. International Financial Reporting Standards issued by the IASB.

3. Pedagogy:

Method of instruction consists of lectures, group discussions, seminar presentations, writing assignments and tests. Reading and analysis of annual reports of national and  multi-national organisations will be integral part of instruction.
4. Course Contents:
Module 1: 
Framework for the Preparation and Presentation of Financial Statements:  The objectives of financial statements, underlying assumptions, qualitative characteristics, elements of financial statements, their recognition and measurement. 
Module 2: 
International Financial Reporting Standards (IFRS) : The knowledge, comprehension and capability to apply in the real world scenario of the accounting concepts, principles and interpretations discussed in the required pronouncements. International Financial Reporting Standards issued by the IASB.
Module 3: 
IFRS  for SMEs :. The knowledge, comprehension and capability to apply in the real world scenario of the accounting concepts, principles and interpretations discussed in the required pronouncements. International Financial Reporting Standards for SME issued by the IASB.

Module 4: 
IFRIC and SIC Statements : International Financial Reporting Interpretations Committee’s Statements (IFRICS)  and Standing Interpretation Committee Statements (SICS).
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GROUP B: BUSINESS TAXATION

MCDE01: CONSTITUTIONAL PROVISIONS AND INDIAN TAX SYSTEM

1. Course Description:  

This paper is to educate the students about the Indian tax system in the global scenario, constitutional base and background of all tax levied in India. Constitutional provisions relating to the provisions of the Indian Tax System is to link the duties and responsibilities of the government towards the society at large and also to explain the importance of the finance commission, center and state financial relationship.

2. Course Objectives:

After study this paper the students has to understand the following objectives:

1. To educate the history of Indian tax in the global scenario.

2. To know the importance of constitution is the birth place for all taxes in India.

3. To educate and explain the impotent articles relating to tax levy, collection and apportionment between center and state government.

4. To analyze and understand importance of parliament to bring new tax, amendments, and changes.

5.   Capable to understand whether the Indian taxes providing social, natural and legal justice to the stakeholders.

6. To inform and upgrade the knowledge about the problems and its consequences.

3. Pedagogy:

1. Lecture

2. Tutorial 

3. Practical/visit/case study

4. Course Contents:
Module 1: 
Objectives of Indian constitution with refer to levy of various direct and Indirect taxes in India: Importance of various articles under Indian constitution with reference to article 248 to 382 relating tax divisions, sharing, collection, and special provision for tax apportionment.  

Module 2: 
Functions of Government: Public Expenditure-Taxation-Shifting and Incidence of Direct and Indirect Taxes-Progressive Taxation; History of Indian Tax: important major direct and indirect tax levy in India both at center and state level, shifting and incidence of taxes.

Module 3: 
Center and state financial relationship-principles and problems federal finance system in India. Role tax reforms and finance commissions to improve the financial relationship-Relationship between Indian economic system and Indian tax stricture, deficit financing system in India.

Module 4: 
Block Money: courses and sources of block money, economic problems of block money for developing economies-the role of government in managing in reducing and steps taken in recent years.
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MCDE02: CORPORATE TAX LAW AND PLANNING

1. Course Description: 

This course is focus on different heads of income, taxable in the hands of companies, computation of grass total income, deduction, exemptions, set off and carry forward of loss.  Tax planning relating to various managerial decisions for reducing the tax burden, allocation of investments, and maximize the company wealth. As a tax consultant of the corporate tax laws of the company to give advice to the drawing officers regarding TDS, advance payment of tax and remittances of tax, for his employees. 
2. Course Objectives: 

After study this paper the students are able to interact with the followings:

1. Understand the incidence of based on residential status of the companies.

2. Understand the deferent types of companies under corporate income tax act.

3. To known the deferent sources of income for corporate assesses. 

4. To educate as a manger of a company/as tax consultant how reduce the tax burden and maximize the company wealth.

5. Understand the impudence of tax planning with various managerial decisions.

6. They must be able understand his role as tax consultant for a company relating TDS, Advance payment of Tax, remittance of   corporate income tax.

3. Pedagogy:

The course content is covered class room lecture, remedial class for non tax students, student’s seminar, case discussion, and work out the problem on the company problems as student, as consultant and as a tax authority and also visiting company and tax office for practical exposure.  

4. Course Content:

Module 1:  
Definition of company-Indian company, Domestic Company, Foreign Company, Widely Held Company, Closely held company, Residential Status of a company and incidence of Tax.  

Module 2:  
Computation of Taxable income and liability of companies- Computation of table income under different heads of income-House property, Profit and gain from business or profession, Capital gain and income other sources, carry  forward and set off of losses in case of companies. Deduction from Gross Total income. Minimum Alternative Tax.

Module 3:  
Tax Planning- Tax avoidance and tax evasion. Tax planning with corporate dividend, Dividend policy- bonus shares. Tax planning with reference to specific managerial decisions- Make or Buy, Own or Lease, Purchase by installment or by Hire, Repair, Replace, Renewal or Renovation, shout down or continue.

Module 4:  
Procedure for assessment- Deduction of Tax at Source, Advance payment of Tax, Tax returns, refunds appeals and revision. 
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MCDE03: INDIRECT TAXES IN INDIA

1. Course Description: 

This paper is to educate the students regarding the importance of the indirect taxes in the Indian economy. The role of indirect taxes by comparing it with direct taxes.

2. Course Objectives:

1. To understand the importance of indirect taxes in the Indian economy

2. To know the impact, shifting and incidence process  of indirect taxes from manufacturer to consumer

3. To understand the implications of indirect taxes on the taxable capacity of the society at large.

4. To compare the relevance of excise and customs duties, to calculate the assessable value and incidence of tax.

5. Practical assessment of tax burden.

6. As a tax consultant the students must be educate the compaly managers in proper planning and payment of tax.

7. To make the students to understand the concept of indirect tax with the multidimension as a tax consultant and tax authority

3. Pedagogy:

1. Lecture

2. Tutorial 

3. Practical/visit/case study
4. Course Contents:

Modul-1: 
Introduction: Nature of Excise Duty-Definitions-Basis of Duty Payable-Basis of Assessable Value-Transaction Value as Assessable Value-Inclusions in and Exclusions from Transaction Value-Valuation Rules to Determine Assessable Value-Sale to a Related Person

Module-2: 
Excise Duty on Small Scale Industries: Exemptions from Excise Duty- Payment of Duty-Returns-Assessment-Recovery and Refunds Administrative Set Up of Central Excise, CENVAT, Cascading Effect of Taxes: CENVAT on Inputs-CENVAT on Capital Goods- Dealers’ Invoice for CENVAT

Modul-3: 
Introduction: Concept of Vale Added Tax-Cascading Effect of Taxes-Basis-Exemptions-Concessions and Subsidy-Revenue- Shifting Incidence-Registration of Dealer-Rate of VAT-Case Studies. Value Added Tax Experiences: Challenges and Prospects in India-Distribution of Tax   Burden-Accounting Mechanism-Books of Accounts-Audit Procedures-Return and Refunds-VAT in India.

Modul-4: 
Origin of Service Tax in India: Scope of Service Tax-Taxable Service- Administration of the Act-Exemptions from Service Tax-Rate of Service Tax- Computation of Service Tax in Case of Advertising Agency Services: Banking and Financial Services-General Insurance Services-Telephone and Pager Services-Tour Operating Services.
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MCDE04: INTERNATIONAL TAXATION

1. Course Description: 

This paper is to understand and compare the advantages of international taxation by comparing with the Indian tax laws, the reflect on international business, double taxation, nullifying strategies.  Global tax system and its impact on international business, international taxation moves towards uniform single tax system at global level at appropriate stages.                                                                                                                                                                                                                                                                                                                                                                 

2. Course Objectives:

1. Understand the meaning, significance and problems of double tax

2. To know the impotent bio-lateral and multi-lateral tax treaties.

3.  Measures for overcoming double tax in India

4. To educate WTO and tax treaties agreements

5. To understand the effects of double tax on both import and export

3. Pedagogy:

4. Lecture: 

5. Tutorial 

6. Practical/visit/case study 
4. Course Content:

Module 1: 
Meaning of international tax, incidence and shifting of international tax, effects on import and export-Double taxation, meaning and its effects on international trade- various measures to avid double taxes in global scenario.

Module 2: 
Tax treaties between India and leading countries in the world Tax system and practicing in developed countries like: USA, UK, France, Brazil and leading developing countries in global scenario.

Module 3: 
Global Tax system, WTO guideline towards uniform global tax system, vision of WTO on global tax System among the member countries, Caparison between Indian Tax System and global Tax System

Module 4: 
Nature of Customs Duty: Types of Customs Duties-Methods of Valuation-Value- Inclusions and Exclusions from Assessable Value-Duty on Baggage-Case Studies. Procedures for Import and Export. Export Promotion Schemes
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GROUP C: BANK MANAGEMENT

MCDE01: PRINCIPLES OF BANK MANAGEMENT

1. Course Objective:

To provide an understanding of the nature and functioning  of banks.  The participants will be enabled to grasp the basic principles  governing the organization and financial affairs banking institutions. 

2. Pedagogy:

Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Solving problems  and evaluating decisions involving the financial  data of selected banks  will be integral part of instruction
3. Course Contents:
Module 1:  
Nature of Banking Business: Banking and other financial institutions in India; Official regulations and control over banks and other financial institutions; Socio-economic environment and socio obligations of bank in India; An overview of monetary system in India. 

Module 2:  
Organizing and Managing Banks: Alternative organizational structures of banks; Forms of banking – unit banking, branch banking, group banking, chain banking, satellite and affiliate banking, and correspondent banking; Organizaitonal structure of bank and relative advantages and disadvantages. 

Module 3:  
Financial Management in Commercial Banks: Management of liabilities; Management of assets; Expenditure control and profitability. 

Module 4:  
Process of Bank Management: Planning; Organizing; Co-ordination; Motivation: Control; Manpower Planning – Employee selection; Appraisal and promotion.   

References:

1. Desai, Vasant: Principles of Bank Management, Himalaya Publishing House, Delhi. 

2. Reed, E.W.: Commercial Bank Management, Harper and Row Publishers, New York.

3. Ghotgalkar, R.K.: Service Conditions of Bank Employees, Himalaya Publishing House, Delhi. 

4. Ghotgalkar, R.K.: Disciplinary Action in Banks, Himalaya Publishing House, Delhi. 

5. Subha Rao, P.: Principles and Practice of Bank Management, Himalaya Publishing House, Delhi. 

6. Srivastava, R.M.: Management of Indian Financial Institutions, Himalaya Publishing House, Delhi. 

7. Sundharam, K.P.M.: Banking theory, Law and Practice, Sultan Chand, New Delhi. 

8. Merrill: Financial Planning in the Bank, Macmillan India Ltd., New Delhi. 

9. Joshi, Vasant C: Managing Indian Banks – The Challenges Ahead, Response Books (A division of Sage Publications) New Delhi. 

10. Raut, K.C. and Dass, S.K.: Commercial Banks in India: Profitability, Growth and Development, Kanishka Publishers Distributors, New Delhi. 

11. Agrawal, H.N.: A Portrait of Nationalized Banks – A Study with Reference to Their Social Obligations, Inter India Publications, New Delhi. 

MCDE02: CREDIT RISK MANAGEMENT

1. Course Description:  


Credit risk is the oldest and biggest risk that bank, by virtue of its very nature of business, inherits.  This has however, acquired a greater significance in the recent past for various reasons.  The corner stone of credit risk management is the establishment of a framework that defines corporate priorities, loan approval process, credit risk rating system, risk-adjusted pricing system, loan-review mechanism and comprehensive reporting system. 

2. Course Objectives: 

          The aim of the course is to enable the student to :

1. To understand credit risk management system in banking sector

2. To analyse the  problem of NPAs 

3. To analyze trends in portfolio diversification in banking industry

4. To study & understand credit risk management practice of banking industry

5. To study credit derivatives as a risk management tool for credit derivatives.

3. Pedagogy:

      
Method of instruction consists of lectures, group discussions, seminar presentations, writing assignments and tests. Evaluation of credit risk management strategies of selected banks in public and private sector will be integral part of instruction.
4. Course Contents:

Module  1: 
Credit Risk Management –Introduction-Spectrum of Risks-Components of credit risk-Quantifying credit risk-Approaches to CRM-Traditional approach to CRM-Strategic CRM system -Establish corporate priorities-Choose the credit Culture-Determine credit risk strategy-Risk controls

Module 2:  
Trends in NPAs and Concentration Risk -Concentration risk strategy –Conservative, Managed & aggressive-Concentration Risk Trends in  Indian commercial banks -Measurement of Concentration risk : Concentration Index method, Profile score method & composite  profile score-Impact of concentration risk profile on NPAs level

Module  3:  
Components of credit risk measurement -Probability of Default (PD)-Expected Exposure at Default (EAD)-Loss Given Default (LGD)-Maturity or tenor of the Exposure-Degree of diversification in a banks credit portfolio-Factors-              influencing on CRM performance-Credit evaluation process – Z’ score model, Zeta analysis, J.P Morgan model-Credit rating system-Project appraisal procedure- Risk based loan pricing-Deployment of information technology-Internal credit –rating system-Credit standards & credit portfolio reviews

Module 4: 
Credit Derivatives – Concept, Scope and Features- Types of credit derivatives Products-Credit Default Swaps-Total return swap-Credit linked notes-Equity linked notes-Credit derivatives market in India 
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MCDE03: MANAGEMENT ACCOUNTING FOR BANKERS

1. Course Objective:

To acquaint students with Management Accounting concepts, tools and techniques used for taking managerial decisions by the bankers 

2. Pedagogy:

Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Solving problems  and evaluating decisions involving the financial  data of selected banks  will be integral part of instruction

3. Course Contents:
Module 1:  
Introduction to management accounting: Definition, nature and scope, necessity of management accounting, management accounting as a tool in t he hands of bank manager, techniques and tools of management accounting, advantages and disadvantages. 

Module 2:  
Marginal costing and break-even analysis: Concept, features importance of marginal costing, marginal costing equation, contribution ratio and margin of safety. Applications of marginal costing in decision making. CVP analysis and break-even analysis, charts, profit graphs. Application of marginal costing and breakeven analysis of credit evaluation of borrowers. 

Module 3:  
Analysis and interpretation of financial statements: Concept, objectives and importance of financial analysis, uses of financial analysis, tools and techniques, common size, comparative statements and accounting ratios, objectives, classifications, advantages and disadvantages of ratio analysis, use of ratio analysis in evaluation of credit worthiness of borrowers. 

Module 4:  
Funds flow and cash flow statements: Concept of funds, objectives of preparing flow statements, procedure in preparing funds flow statements, funds flow vs. income statement, uses and limitations, cash flow statement, procedure, uses and limitations, bank credit management and funds flow and cash flow analysis. 

References: 

1. B. Ramachandra Rao, Balance Sheet and Credit Apprasial for, S. Chand and Sons, New Delhi. 

2. Singh and Singh, Financial Analysis for Credit Management in Banks, Himalaya, Bombay.

3. Rammoorthy, Working Capital Management in Banks, IMFR, Chennai. 

4. Jeevanandam, Management Accounting for Bankers, S. Chand and Sons, New Delhi. 

5. Maheshwari, S.N., Management Accounting for Bankers, S. Chand and Sons, New Delhi. 

6. Pandey, I.M., Management Accounting, Vikas, New Delhi. 

7. Omprakash, Ratio Analysis for Management, Himalaya, Bombay. 

8. John Mayer, Financial Statement Analysis, PHI, New Delhi. 

9. Merrett and Sykes, The Finance and Analysis of Capital Projedt, Longman Group, New Delhi. 

10. Chatterjee, A.K., Management Techniques of Bonk Lending, Himalaya, Bombay. 

MCDE04: BANKING TECHNOLOGY

1. Course Objective: 

To provide necessary knowledge and skills to analyze the opportunities and threats facing banking industry due to the emergence and proliferation of new technology and also describe the consequences of these innovations on theory of banking 

2. Pedagogy: 

Lectures, presentation (individual and group) case analysis and computer practical sessions. 

3. Course Contents:

Module 1: 
Information Technology as enabling tool in Business: various types of information technology hardware and software in common use. The different hardware and application architecture (Centralized Distributed, Client Server) available and I.T required operating PCs, servers networks, peripherals. Network Data Processing, Data Communication and E- Business Models – Internet, Intranet and Web Server Technology, building a corporate Website, Multimedia. Different approaches to bank Mechanization: Core Banking solutions –  Stand alone computer systems, LAN and WAN, Local processing and batch Concepts; Online systems –minicomputers and mainframe networking Systems. 

 Module 2: 
Electronic payment systems: Teller machines at the bank counters, cash dispensers, ATMs, Anywhere Anytime banking, Home banking (Corporate and Personal), online enquiry and update facilities personal Identification Numbers and their use in conjunction with magnetic cards of both credit and debit cards, smart cards, signature storage and display by electronic means, cheque truncation, Micro fiche, note and coin counting devices. 

Module 3: 
Electronic fund transfers system-playing massages (telex or data Communication)-structured massages (SWIFT etc.), RTGS Information Technology: Current trends, Bank net RBI net, Demat, Nic net , I-net, Internet, E-mail etc, Role and use of technology up gradation, global developments in banking technology, IT in finance and service delivery, 

Module 4: 
Impact of technology and banks protecting the confidentiality and secrecy of data effect on customers and service quality. A. Audit Trails : Rangarajan, Saraf and Shree committee recommendation B. Technology Management : RTGS : Infrastructure requirement, RTGS transactions; Security features SFMS : Formats of SFMS , SFMS transaction, Security aspects; RAS : Requirements of RAS , Application, security features of RAS; Digital Certificate: PKI, CCA, CA, RA- Types of digital Certificates, application of digital Certificate , legal status. IT Act : Electronic Records , Digital Signature, application of Electronic transactions ; Cyber law –Its application , E-commerce; IP Addressing: IP Addresses Sub net mask; Core Banking : Concepts, benefits , branch coverage schedule , creation of primary data centre, disaster recovery site , formation of steering committee , core committee –Primary functions, formation of project management teams , implementation , specialized consultancy, Infrastructure, software hardware networking 

 References:

1. Managing with information by H.Jerome Lenter 

2. Computer information Technology Global business by Puri and Vipin Puri 

3. Fundamentals of data base Systems by Jerome Lenter, Pearson

4. Law of Information Technology, D.P.Mittal, Tax Man. 

GROUP D: MARKETING MANAGEMENT

MCDE01:  RURAL AND AGRICULTURAL MARKETING

1. Course Objectives:


The course has been designed keeping in mind that the rural Indian market is one of the fastest growing markets in the world. Most of the corporate dealing with both FMCG and durables are already geared up to meet the demands being emerged from rural market The subject has covered to give insights in to the various characteristics, opportunities and problems in marketing the products or services in rural India.

2. Pedagogy:


Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Analysis of rural marketing strategies  involving the activities  of selected rural marketing institutions   will be integral part of instruction

3. Course Contents

Module 1:

Overview of Rural Markets And Rural Marketing 

Rural economy — size and nature, Rural marketing — definition and scope, Characteristics of Rural markets Taxonomy of Rural markets, Changing patterns, Attractiveness of Rural markets, problems and constraints in rural marketing. Classification of Rural consumers, classification and characteristics of rural consumers, Rural consumer behavior — decision process, brand loyalty, Innovation Adoption, Factors influencing rural consumer behavior, consumer buying process — opinion leadership process — rural shopping habits, growing consumerism.
Module 2: 

Marketing Information Systems




Concepts and significance, Internal Reporting Systems, Marketing Intelligence Systems, Rural Marketing Research, Rural Market Survey. Concepts and process, Segmentation– Bases, Targeting, Positioning.

Module 3:

Strategies For Indian Rural Marketing    




Product Strategy — Scope and significance, Product mix decisions, Product personality, Rural Branding, Product Life Cycle, Rural Pricing — Pricing in Rural Markets, Objectives, policies and Strategies, Rural Distribution—Type of Channels, Distribution Strategies, Promotion — Role of Media in rural market, Conventional Media, Rural communication mix, Media and Creative Strategies, Personal selling — Role and management of rural sales force.

Module 4:
 
Agricultural Marketing 






Trends in Agricultural Marketing, Agricultural products, Agro processing sector in India — State and characteristics, Food processing sector — Size, scope and future prospects, Defects in Agricultural Marketing.Classification of markets, Regulated markets — role and problems, APMC act, Future scenarios, Methods of sales of agricultural products — Hatha, E.’choupal Dara, Auction, Agents and Marketing Agencies, Commodity markets and trading, Agricultural Credits- nature and types of institutions involved.

References:

1. Krishnamacharyulu And Lalitha Ramakrishnan; Rural Marketing; Pearson Education India

2. Kashyap, Pradeep And Raut, Siddartha; Rural Marketing; Biztantra

3. U.C. Mathur, Rural Marketing, Excel Books
4. Velayudhan, Sanal Kumar; Rural Marketing; Sage

5. Ruchika Ramakrishnan; Rural Marketing; New Century
MCDE02: RETAIL MARKETING MANAGEMENT

1. Course Objective:

With the economy in its upswing and consumer purchasing powers and life style is a change, India has become one of the major market for global retail brands and most of them are already in or on their way to be in, This has also triggered many companies also to set up retail chains and thus making retailing as one of the most vibrant growth area. The course has been designed to understand various aspects of retailing management like location, human resource issues, shop management, merchandising and promotion.

2. Pedagogy:


Course activities consist of lectures, case study analysis, group discussions, seminar presentation, assignment writing and tests. Analysis of retail marketing strategies  involving the activities  of selected firms  will be integral part of instruction

3. Course Contents:
Module 1:

The World Of Retailing






What is retailing, Economic significance of retailing, Opportunities in retailing, The retailing management decision process, Types of retailers, Trends in retail industry, Food retailing, General merchandise retailing, Services retailing, Types of ownership, Non store v/s store based retailing, Electronic retailers, Catalogue and direct mail retailers, Direct selling, Vending machine retailing, Tele vision home shopping, E-Tailing. 

Module 2:

The Retail Customer





                     

Generational cohorts, Ethnic diversity, Income, Changing customer demography, Changes in consumer values, Types of buying decisions, Buying process, Factors influencing the decision making process, Market segmentation, Strategic advantage through customer service, Customer evaluation of service quality, GAPs model for improving retail services quality, communicating the service promise

Module 3:

Retail Marketing Strategies



What is retail strategy, Target market and retail format, Building a sustainable competitive advantage, International growth opportunities, The strategic retail planning process

Module 4:

Merchandising Management






Organizing buying process .by categories, Setting merchandising financial objectives, The assortment planning process, Merchandise budget plans, Open to buy, Allocating merchandise to stores, Analyzing merchandising performance, Branding strategies, International sourcing decisions, Meeting vendors, Establishing and maintaining strategic relationship with vendors. Store layout, Space planning, merchandising presentation techniques, Atmospherics, Role of retail communication, Planning retail communication, Retail advertising programme, frequent shopper loyalty programme

References:

1. Retail Management; Barry Berman And Joel Evans

2. Managing Retailing, Piyush Kumar Sinha, Dwaraka Prasad, Oxford Publications 

3. C. Bhattacharjee, Retail Management, Excel Books
4. James Ogden, Denise Ogdden :- IntegratedRetail Management , Biztantra

5. Retailing Management, Levy And Weitz, Mcgraw Hill

6. Retailing Management, Swapna And Pradhan, Mcgraw Hill

7. Retail Management, Gibson 

MCDE03: SUPPLY CHAIN MANAGEMENT

1. Course Objective:


The Course has been designed to understand the importance of sales management and Marketing channel management for the overall success of the marketing efforts of an organization. The course deals with various aspects of sales management for coordinated sales efforts in achieving the over all corporate goals and effective management of marketing channels

2. Pedagogy:

Method of instruction consists of lectures, group discussions, seminar presentations, writing assignments and tests. Reading and analysis of  supply chain strategies of national and  multi-national organisations will be integral part of instruction.
3. Course Contents:

Module 1
Introduction to Sales Management: Sales Management: Its Nature, Rewards, and Responsibilities, Social, Ethical, and Legal Responsibilities of Sales Personne.
Building Relationships through Strategic Planning, The Market-Driven Sales Organization, Forecasting Market Demand and Sales Budgets Design and Size of Sales Territories, Sales Objectives and Quotas, staffing the Sales Team - Planning for and Recruiting Successful Salespeople, Selection, Placement, and Socialization of Successful Salespeople, Training the Sales Team - The Management of Sales Training and Development, Contents of the Sales Training Program: Sales Knowledge and the Selling Process, Directing The Sales Team - Motivating Salespeople toward High Performance, Compensation for High Performance, Leading the Sales Team
Module 2
Marketing Logistics : Logistics and its importance, Functions of Logistics management - Procurement /Purchasing, Inward Transport, Receiving, Warehousing, Stock Control, Order Picking, Materials Handling, Outward Transport, Physical Distribution Management, Recycling, Returns, and Waste Disposal, Importance of Communication in Logistics, Technology in Logistics- Electronic Data interchange (EDI), Artificial Intelligence, Expert Systems, Communication Technology, Bar Coding and Scanning, Streamlining the Logistics Process, Strategic Issues in Logistics Management
Module 3
Marketing Channels: Evolution of Marketing Channels- The Production Era, The Sales Era, The Marketing Era, Relationship Marketing Era, Channel member and their roles, Roles of Channel Members, Channel Functions, Designing marketing channels - Channel Structure, Channel Intensity, Types of Channel Intermediaries at Each Level, Channel Flows and Cost.Importance of Channel Integration, Vertical Marketing Systems, Types of vertical marketing systems - Corporate VMS, Administered VMS, Contractual VMS, Horizontal Marketing Systems, Hybrid channel system, Designing and Managing Hybrid Channel Systems

Module 4
Channel Management: Recruiting Channel, Members - Recruiting as a Continuous Process, Recruiting Manufacturers, Screening, Criteria for Selecting Channel Members - Sales Factors, Product Factors, Experience Factors, Administrative Factors, Risk Factors, Motivating Channel Members, Distributor Advisory Councils, Modifying Channel Arrangements - PLC Changes, Customer-Driven Refinement of Existing Channels, Growth of Multi-Channel Marketing Systems, Managing Channel Relationships - Cooperation and coordination, Conflict, Power

References:

1. Sales And Distribution Management, Tapan Panda And Sunil Sahadev, Oxford Publications

2. Sales Management, Still And Cundiff, Phi
3. S.L. Gupta, Sales & Distribution Management, Excel Books 
4. Marketing Channels, Coughian, Anderson, Phi
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MCDE04: ADVERTISING AND BRAND MANAGEMENT

1. Course Objective:


The course has been designed to understand the advertising process and advertising industry structure thoroughly. Each component of advertising has been covered to give the student over all importance of advertising in corporate communications. The syllabus also emphasizes on the integrated study of advertising along with brand building and management

2. Pedagogy:

Method of instruction consists of lectures, group discussions, seminar presentations, writing assignments and tests. Reading and analysis of  branding strategies of national and  multi-national organisations will be integral part of instruction.
3. Course Contents:

Module 1:
THE PROCESS: ADVERTISING AND INTEGRATED BRAND PROMOTION IN BUSINESS AND SOCIETY: What is advertising, advertising as a communication process, Advertising as business process, Types of advertising, the economic effects of advertising. The structure of advertising industry - The scope and structure of advertising industry, Trends advertising and promotion industry, The evolution of promoting and advertising brands - Fundamental influences on evolution of advertising industry, Brand entertainment, Social, ethical and regulatory aspects of advertising

Module 2:
THE PLANNING: ANALYZING THE ADVERTISING AND INTEGRATED BRAND PROMOTION ENVIRONMENT : The consumer as a decision maker, Modes of consumer decision making, Consumer as a social being, Market segmentation, positioning and the value proposition - Identifying the target segments, Segment profiling and targeting, positioning strategies, Advertising and promotion research - Developmental advertising and promotion research, Copy research, Planning advertising and integrated brand promotion, Advertising plan and its marketing context, Communication objectives v/s sales objectives, Advertisement Budgeting, Role of advertising agency in advertisement planning, Advertisement planning : An international perspectiveCreating brands, in general and across domains, Advertising agencies, creative process and the product, Message strategy - Essential message objectives and strategies, Copy writing - Copy writing and creative plan, Copy writing for print advertisements, Copy writing for cyber space, Copy writing for broadcast advertisements, The copy approval process, Art direction and production - Illustration, design and layout production in print advertising, Art direction and production in television advertising

Module 3:
PLACING THE MESSAGE IN CONVENTIONAL AND NEW MEDIA 8 hrs World of promotional media, Fundamentals of media planning, Media planning process, media strategies, media choices, Contemporary essentials, Media choice and integrated brand promotion, Media planning - Strategic planning considerations in media choice
Module 4:
INTEGRATED BRAND PROMOTION : Support media, event sponsorship and branded entertainment - Traditional support media, Event sponsorship, Branded entertainment, Sales promotion and point of purchase advertising - Definition of sales promotions, Sales promotion directed at consumers, Sales promotion directed towards trade channel and business markets, Direct marketing - What is direct marketing, Media applications in direct marketing, Public relations and corporate advertising - Public relations, Corporate advertising
References:

1. Advertising And Sales Promotions, Batra & Kazmi, Excel Books
2. Kelly, Larry D And Jugenheimer, Donald W; Advertising Media Planning – A Brand Management Approach; Prentice Hall India, pearson

3. S.A.Chunawalla – Foundation of Advertising – Theory and Practice – HPH

4. Integrated Advertising, Promotion And Marketing Communication, Clow & Black, Phi

5. Wells, Principles & Practices Of Advertising, Phi

6. Brand Management, H.V. Verma, Excel Books
7. Sharma & Singh, Advertising: Planning And Implementation, Phi

GROUP E: HUMAN RESOURCE MANAGEMENT

MCDE01: INDUSTRIAL RELATIONS

1. Course Objective: 

The course is envisaged to provide the student the knowledge related to management of human resources in business enterprises.  This course familiarizes the student with various facets of human resources and their management.

2. Pedagogy: 

Teaching method comprises of lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.  
3. Course Contents:
Module 1: 
Industrial Relations-meaning, objectives, scope, determinants of industrial relations. Effects of social, technological, political and economical factors on industrial relations. 

Module 2: 
Approaches to the study of industrial relations and its impact. Role of judiciary and its impact on industrial relations..Personnel Management and Industrial Relations –

Module 3: 
Industrial disputes and Trade union-objectives , functions and problems of trade union. Role of ILO in trade union movement, trade union and productivity. Industrial Dispute-meaning, types of disputes, causes of industrial disputes.

Module 4: 
Machineries to solve industrial disputes under Industrial Disputes Act, 1947, role of judiciary and its impact on industrial relations, Personnel Management and Collective bargaining-concept, characteristics, need and importance, process of collective bargaining.

References:

1. Dynamic Personnel Administration - Prof.M.N. Rudrabasavraj.

2. Personnel Management and Industrial Relations –P.C.Shejwalkar and S.B.Malegaonkar

3. Labour Management Relations in India – K.M.Subramanian
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6. Personnel Management and Industrial Relations –P.C.Shejwalkar &S.B.Malegaonkar

7. Industrial Relations –P.C.Shejwalkar andS.B.Malegaonkar

8. Collective Bargaining & Industrial. -Kochan, T.A. &Katz Henry. 2nd ed.

9. Collective Bargaining and Industrial. -Kochan, T.A. &Katz Henry. 2nd ed. Homewood, Illinois, Richard D Irish, 1988.

10. Workers participation in management---concept, pre-requisites for participation,forms and levels of participation, benefits of participation Industrial Relations – Arun Monappa.

11. Management of Industrial Relations – Pramod Verma

MCDE02: MIS IN HUMAN RESOURCE MANAGEMENT

1. Course Objective: 

The course is envisaged to provide the student the knowledge related to management of human resources in business enterprises.  This course familiarizes the student with various facets of human resources and their management.

2. Pedagogy:

Teaching method comprises of lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.

3. Course Contents: 
Module 1: 
Introduction to MIS- Types of information-classes of information systems- structures of a MIS- business processes and information systems- characteristics of successfully managing with information. Phases in the decision making process- behavioural models of the decision maker and organizational decision making- documenting and communicating decision rules – relevance of decision making concepts for information system decision- value of information in decision making and other than in a decision.

Module 2: 
HUMAN AS INFORMATION PROCESSORS: Model of human as information processor- human information processing system- limits-concepts- human cognition and learning- characteristics of human information processing performance- managers as information processors.

Module 3: 
PLANNING AND CONTROL: Concepts of organizational planning- planning process- characteristics of control processes- nature of control organizations- behavior of control personnel – information system support for control- organizational structure and management- basic model- organizational structure modifications- information processing mode of organizational structure-organisational culture and power- organizational change and management theories.

Module 4: 
SUPPORT SYSTEMS: Decision support systems- control support system- support systems for management of knowledge work- technology- software support- organizational considerations when users are developers – impact of technology.

References:

1. Shoshana  Zuboff, In the Age of the Smart Machine, Basic Books, New York, 1988.
2. Michael Hammer and James Champy, Reengineering the corporation, Harpercollins, New York, 1993.

MCDE03: STRATEGIC MANAGEMENT OF HUMAN RESOURCES

1. Course Objective: 

The course is envisaged to provide the student the knowledge related to management of human resources in business enterprises.  This course familiarizes the student with various facets of human resources and their management.

2. Pedagogy:  

Teaching method comprises of  lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.  

3. Course Contents :

Module 1: 
Introduction- Concept- Personnel/Human Resource  Function in  India- Emergence of HRM- Distinctive features of HRM- Ensuring underpinning of HRM to business strategy: In practice Objectives of HRM- Corporate Strategy and Strategic HRM- Concept- The origin- Strategic Human Resource Management- Aligning HR to Corporate Strategy- HRM in practice

Module 2: 
Industrial  Relations Perspectives-The concept- Scope of industrial relations-Objectives of industrial relations Changing values and their impact-Industrial conflict-Trade unionism-Reforms in labor  legislations-Employee participation in organization-Reforms in Labour legislations Employees’’ Participation in organization-Collective bargaining-Grievance procedure.

Module 3: 
Trends in HRM: Strategic approach HR  role as a catalyst-Scope and nature of HRM-Human Resource outsourcing-Planning retirement-Trends in 21st century in  wages/salary schemes

Module 4: 
Human resource management  in other countries: A comparative analysis Human resource management in  Japan-HRM in the united states of America-International Human resource management: An Analysis-HRM in Single European Market-HRM in Eastern Europe. ETHICS- Introduction- reasons for emergence of ethics in India- Work Ethics: Concept-Business Ethics: Concept-Application and scope of business Ethics-Corporate Social Responsibility: Concept-Corporate governance- Basics of good governance-Culture in organization- Ethical leadership.

References:   

1. Strategic  Human Resource Management-Text and cases-K.Prasad.Mc Millan

2. Human Resource Management- Gary Desler-Pearson Education.            

3. Human Resource Management - Raymond  Noe

MCDE04: INTERNATIONAL HUMAN RESOURCES MANAGEMENT

1. Course Objective: 
The course is envisaged to provide the student the knowledge related to management of human resources in business enterprises.  This course familiarizes the student with various facets of human resources and their management.

2. Pedagogy: 
Teaching method comprises of  lecture sessions and tutorials. Lecture sessions focus on providing conceptual understanding and analytical setting for select aspects of the course content.  Each week, 2 hours of lecture sessions are first followed up by 2 hours of tutorial session.  

3. Course Contents:

Module 1: 
Nature of  international Human Resource  Management(HRM)-approaches to HRM-differences between domestic  HRM and IHRM.

Module 2:
Human resource planning in IHRM-recruitment and selection-issues in staff   selection of expatriates. Training and development-expatriate   training-developing international staff and multinational teams.

Module 3:
Performance management-factors associated with individual performance and appraisal criteria used for performance appraisal of international employees –appraisal of host country nationals. Compensation-objectives of international compensation-approaches of international c compensation.

Module 4: 
Expatriate failure-causes of failure, Repatriation-Repatriation process. Labor relations-Key issues in international relations –strategic choices before firms-strategic choices before unions-union tactics

References:

1.  Burl Dabler and standing, world class supply management-Tata Mc Graw Hill.

2. International Human Resource Management : A Global Perspective : Practices and Strategies for Competitive Success, S K Bhatia, Deep and Deep, 2005, 

3.  International HRM, S C Gupta, Publisher-Mac Millan.

4. International Human Resource Management, Chris Rees and Tony Edwards-Perarson publications.
GROUP F: INSURANCE MANAGEMENT

MCDE01: PRINCIPLES OF LIFE INSURANCE

1. Course Objectives: 

This subject aims to:
a. Introduce to the subject of principles of life insurance;

b. Educate student about life insurance contract;

c. Give knowledge about life insurance risk; and

d. Explain about the various life insurance policies

2. Pedagogy:

The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.

3. Course Contents:
Module 1: 
INTRODUCTION: Need for security against economic difficulties, risk and uncertainty; Individual like insurance- nature and uses of life insurance; Life insurance as a collateral, as measure of financing business continuation, as protection of property, and as a measure of investment.

Module 2: 
LIFE INSURANCE CONTRACT: distinguishing characteristics; Utmost good faith; Insurable interest; Caveat emptor; Unilateral and allegory nature of contract; proposal and application form; warranties; medical examination; policy construction and delivery; policy provision; lapse; revival; surrender value; paid-up policies; maturity, nomination, and assignment; suicide and payment of insured amount; loan to policy holders.

Module 3: 
LIFE INSURANCE RISK: Factors governing sum assured; methods of calculating economic risk in life insurance proposal; measurement of risk and mortality tables. Calculation of premium; treatment of sub-standard risks; life insurance fund; valuation and investment of surplus; payment of bonus.

Module 4: 
LIFE INSURANCE POLICIES: Applications in different situations; important life insurance policies; life insurance annuities; important legal provisions and judicial pronouncements in India. Rules of agency; essential qualities of an ideal insurance salesman; rules to canvas business from prospective customers; after sale service to policy holders.

References:

a. Mishra, M.N.: Insurance-principles and practice, S, Chand and Co. Ltd., New Delhi.

b. Life insurance Corporation Act, 1956, G.O.I.

c. Gupta, O.S.: Life Insurance, Frank Brothers, New Delhi.

d. Balachandran, S.: Customer-Driven Services Management, Response Books (A division of Sage Publications), New Delhi.

e. Vinayakam, N.M. Radhasamy and S.V. Vasudevan; Insurance –principles and practice, S.Chand and Co. Ltd., New Delhi.

f. Mishra, M.N.: Life Insurance Corporation of India, I, II, III, Vol., Raj Books and Subscription, Jaipur.

MCDE02: FIRE AND MARINE INSURANCE

1. Course Objectives: 

This subject aims to:

a. Introduce to the subject of fire and marine insurance;

b. Educate student about fire insurance policies;

c. Give knowledge about fire and marine insurance contract; and

d. Explain about  marine losses, general insurance corporation and other insurance institutions

2. Pedagogy: 

The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.

3. Course Contents:
Module 1: 
FIRE INSURANCE CONTRACT: Origin of the insurance, its nature, risks, hazards, and indemnity; legal basis, stipulation, and conditions; contracts; full disclosure of material facts; inspection and termination of coverage.

Module 3: 
FIRE INSURANCE POLICIES: Issues and renewal of policies; different kinds; risks covered; recovery of claims; insurer’s option; ex-gratia payment and subrogation; policy conditions; hazards not covered; contribution and average; re-insurance, double insurance, and excess insurance. Types of fire protection policies.

Module 3: 
MARINE INSURANCE CONTRACT: Origin and growth; history of Lloyds; evaluation of marine insurance business in India; basic elements- insurable interest, utmost good faith, implied warranties; policy document; types of marine insurance contract- freight , cargo and vessel; procedure for obtaining marine protection policy; marine policies and conditions; nature of coastal marine.

Module 4: 
MARINE LOSSES,  GENERAL INSURANCE CORPORATION AND OTHER INSURANCE INSTITUTIONS: Total loss, partial loss, particular average loss, and general average loss; preparation of loss statement; payment of marine losses- requirement of the insured, documents needed, procedure for presentation of claim; valuation of loss salvage; limits of liability; attachment and termination of risk. Working of GIC in India, Types of risks assumed and specific policies issued bu ECGC and private sector insurers.

References:

a.  Mishra, M.N.: Insurance-principles and practice, S, Chand and Co. Ltd., New Delhi.

b. The Marine Insurance Act, 1963, G.O.I.

c. Vinayakam, N.M. Radhasamy and S.V. Vasudevan; Insurance –principles and practice, S.Chand and Co. Ltd., New Delhi.

MCDE03: PROPERTY AND LIABILITY INSURANCE

1. Course Objectives: This subject aims to:
a. Introduce to the subject of property and liability insurance;

b. Educate student about type of liability insurance policy;

c. Give knowledge about adjustment of losses and claims compensation; and

d. Explain about  the basic concepts of liability insurance.

2. Pedagogy: 

The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.
3. Course Contents:

Module 1: 
INTRODUCTION: Risk and insurance; insurable and non-insurable risks; nature of property and liability insurance, crop and cattle insurance; types of liability insurance; Reinsurance. 

Module 2: 
BASIC CONCEPTS OF LIABILITY INSURANCE: Basic concepts- specific and all risk insurance; valuation of risk; indemnity contracts and specific value contracts; average and contribution; excess and short insurance careers; liability insurance- procedure for obtaining liability insurance; legal position of insurance agent; construction and issue of policy; records of liability insurance; policy conditions.

Module 3: 
TYPES OF LIABILITY INSURANCE POLICY: Dwelling property losses; business interruption and related losses; theft insurance contacts; budgetary covers; auto insurance; medical benefit insuranc; dishonesty, disappearance, and destruction insurance; personal and residential insurnance ; boiler machinery insurance; commercial enterprise and industrial property insurance.

Module 4: 
ADJUSTMENT OF LOSSES AND CLAIMS COMPENSATION: Nature of losses and their adjustment; procedure of adjustment; functions of adjuster; responsibilities of adjusters; survey of losses; procedure for preparing claims statements; documents in use in claim settlement; requirements of the insured in the event of loss; apportionment and loss valuation; statutory control over liability insurance in India; Liability policies issued by the insurers.

References: 

1. Mishra, M.N.: Insurance-principles and practice, S, Chand and Co. Ltd., New Delhi.

2. The general insurance business (Nationalisation) Act, 1972, G.O.I.

3. Vinayakam, N.M. Radhasamy and S.V. Vasudevan; Insurance –principles and practice, S.Chand and Co. Ltd., New Delhi.

MCDE04: INSURANCE ADMINISTRATION AND MANAGEMENT

1. Course Objectives: This subject aims to: 

a. Introduce to the subject of insurance finance and administration;

b. Educate student about reserves and surplus;

c. Give knowledge about insurance administration; and

d. Explain about the basic concepts of insurance legislation.

2. Pedagogy:
The subject matter will be presented through lecture, class discussion, student presentation, guest lectures and laboratory experiences.
4. Course Contents:

Module 1: 
INTRODUCTION: Law of probability; forecast of future events; construction of mortality tables; mortality tables for annuities; premium determination basic factors; use of mortality tables in premium determination; interest; compound interest functions; net and gross premium; mode of periodical premium payment; mode of claim payment; benefit to the provided; mode of loading for expenses; gross premium-general considerations, insurer’s; margin adjusting; premium for term insurance; temporary insurance; endowment insurance; level and natural premium plan; premium calculation for annuities, life and other policies; elementary study of actuarial valuation.

Module 2: 
RESERVES AND SURPLUS: Nature, origin and importance of reserves and funds in life and property insurance; retrospective and prospective reserve computation; statutory regulation of reserves; nature of surrender value; concept and calculation of surrender value; standard non-forteiture value; reduced and paid up values; settlement options; automatic premium loan; nature and source of insurance surplus; special form of surplus; distribution of surpluses-extra dividend, residuary dividend; investment of surplus and reserves-basic principle. Investment policy of LIC and GIC in India as specific cases.

Module 3: 
ADMINISTRATION: Present administrative set up of general insurance corporation of India, life insurance corporation of India, provident fund societies, and other organizations doing insurance business; establishment of control of branches; machinery for decision making used by insurance organizations; statutory administrative provisions.

Module 4: 
LEGISLATION: Detailed study of life insurance corporation of India Act, 1956, general insurance corporation of India Act, 1976, export credit and guarantee corporation Act-with particular reference to life fund, other insurance funds, annual and periodical valuation of surplus bonus to anticipating policies; investment regulations; agency rules; performance evaluation; A brief study of India Insurance Act, 1938; Role of Insurance Development and Regulatory Authority (IRDA) of India.

References:

1. Mishra, M.N.: Insurance-principles and practice, S, Chand and Co. Ltd., New Delhi.

2. Study of LIC Act and other relevant Acts and IRDA.

3. Vinayakam, N.M. Radhasamy and S.V. Vasudevan; Insurance –principles and practice, S.Chand and Co. Ltd., New Delhi.

4. Singh, S.P.: Investment pattern of the life insurance corporation of India, Sahitya Bhavan, Agra.

GROUP G: INTERNATIONAL BUSINESS

MCDE01: INDIA’S INTERNATIONAL TRADE AND FOREIGN INVESTMENT

1. Course Objectives: 

This specialization course on International Business is designed to equip the student with policy and practice skills related to international business.  Upon completing this course, the student will be able to understand the intricacies of running business across the political territories.  He/She would also get an insight in to the policy environment in India regarding the international business.  

2. Pedagogy: 

The course would be taught under LTP method.  The lecture sessions are designed to be interactive with the student expected to come prepared with basic reading suggested before every session.  The tutorial sessions are basically group exercises with each designated group handling a prescribed module for presentation and interaction, in a three-way interactive process.  The practical sessions basically involve preparing field reports and presenting them for plenary discussions.

3. Course Contents:
Module 1: 
India’s Foreign Trade: Pattern and Structure of India’s foreign trade; India’s trade in services; Terms of trade; India on the world trading map; Analysis of thrust export products and markets.

Module 2: 
Foreign Trade Policy and Economic Relations: Policy making body and regulatory framework; Trends and developments in India’s foreign trade policy; Bilateralism and multilateralism in India’s trade relations; India and WTO, WTO and emerging trading environment, India’s trade and economic relations with EU and other regional groupings; India and regional economic cooperation in South Asia.

Module 3: 
Export Promotion Measures and Facilities: Export promotion measures and schemes; Export and trading houses, Import facilities for exports; Export processing/special economic zones (EPZs/ SEZs) and 100% EOUs – Policy framework and operational aspect.

Module 4: 
Institutional Arrangements and Infrastructure Support: Export promotion councils, Commodity boards/export development authorities; Other service organisations; Infrastructure Support – Transportation and warehousing infrastructure, Indian ports and shipping system.

References:

1. Indian Economy, KPM Sundaram and Rudardutt, Tata McGrawhill

2. India’s International Trade, K.P.Dutta, Transtel

3. RBI Reports and GOI Publications

MCDE02:  INTERNATIONAL BUSINESS INSTITUTIONS AND AGREEMENTS

1. Course Objectives: 

This specialization course on International Business is designed to equip the student with policy and practice skills related to international business.  Upon completing this course, the student will be able to understand the intricacies of running business across the political territories.  He/She would also get an insight in to the policy environment in India regarding the international business.  

2. Pedagogy: 

The course would be taught under LTP method.  The lecture sessions are designed to be interactive with the student expected to come prepared with basic reading suggested before every session.  The tutorial sessions are basically group exercises with each designated group handling a prescribed module for presentation and interaction, in a three-way interactive process.  The practical sessions basically involve preparing field reports and presenting them for plenary discussions.

3. Course Contents:
Module 1: 
International Economic System: Feature of International monetary system;  Role of IMF and World bank in relation to international business; WTO –structure, role and critical assessment;  UNCTAD – structure and present status.

Module 2: 
International Trading Agreements: Agreement on Textiles and Clothing, GSP, GSTP and other international agreements and treaties.

Module 3: 
Regional Economic Integration: Free trade area, customs union and common market; Regionalism vs.multilateralism; Structure and functioning of EU, ASEAN and SAARC.  

Module 4: 
MNCs & Joint Ventures: Multinational Corporations: Issues in investment, technology transfer, pricing and regulations, International collaborations and strategic alliances;  Joint Venture as a mode of international business; Joint ventures in India; Indian Joint Ventures abroad

References:

1. International Business: Environment and Operations, Danoes, John D. Radebaugh, Lee H., and Daniel P. Sullivan , Prentice Hall

2. International Business: A Managerial Perspective , Griffin, Ricky W. and Pustay, Michael W, Prentice Hall

3. International Business Hill, Charles, W.L., McGraw Hill Company
MCDE03: FOREIGN EXCHANGE MANAGEMENT

1. Course Objectives: 

This specialization course on International Business is designed to equip the student with policy and practice skills related to international business.  Upon completing this course, the student will be able to understand the intricacies of running business across the political territories.  He/She would also get an insight in to the policy environment in India regarding the international business.  

2. Pedagogy: 

The course would be taught under LTP method.  The lecture sessions are designed to be interactive with the student expected to come prepared with basic reading suggested before every session.  The tutorial sessions are basically group exercises with each designated group handling a prescribed module for presentation and interaction, in a three-way interactive process.  The practical sessions basically involve preparing field reports and presenting them for plenary discussions.

3. Course Contents:

Module 1: 
International Financial Environment: Exchange rate mechanism and arrangement; International money and capital markets; Foreign investment flows – Pattern, structure and effects.

Module 2: 
Foreign Exchange flows: Movements in foreign exchange and interest rates and their impact on trade and investment flows; Pricing of international transfers and investments

Module 3: 
Foreign Exchange Markets: Authorised dealers and Money changers, Interbank transactions, mode of calculation of exchange rates for spot and future contracts

Module 4: 
International payments: Modes of payment for import; Currency swaps and home country currency payments; Foreign exchange loans for exporters and importers

References:

1. Foreign Exchange and Exchange Arithmetic, Vergese S.P, Amrithmahal

2. Foreign Exchange Arithmetic, S. Jeevanandam

MCDE04: MANAGEMENT OF INTERNATIONAL BUSINESS

1. Course Objectives:

International business is a unique course designed to enable to the students to analyse the international business opportunities in a broader perspective. The focus is on procedural and documentary framework and INCO terms.
2. Pedagogy:
The course would be taught under LTP method.  The lecture sessions are designed to be interactive with the student expected to come prepared with basic reading suggested before every session.  The tutorial sessions are basically group exercises with each designated group handling a prescribed module for presentation and interaction, in a three-way interactive process.  The practical sessions basically involve preparing field reports and presenting them for plenary discussions.

3. Course Contents:

Module 1: 
International Business Environment: Framework for analysing international business environment; Domestic and foreign environments and their impact on international business decisions.

Module 2: 
Procedural and Documentary Framework: Trade operations and documentation; Procedure for getting started in export – import business.

Module 3: 
Trade contract and INCO terms: Export payment terms and UCDPC; quality inspection; Excise and customs clearance.

Module 4: 
Foreign Trade Finance and Insurance: Pre -shipment and post-shipment finance; Sources and schemes of foreign trade finance; Exim Bank and foreign trade finance; Coverage of Credit, transit, commercial and political risks.

References:

1. International Business: Environment and Operations, Danoes, John D. Radebaugh, Lee H., and Daniel P. Sullivan, Prentice Hall

2. International Business: A Managerial Perspective, Griffin, Ricky W. and Pustay, Michael W, Prentice Hall

3. International Business, Hill, Charles, W.L., McGraw Hill Company
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