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The Efficacy of Bank Led Model to Reach the

Unreached: A Case Study of Mysore Taluk

RUPA.K.N
UMAH.R

Abstract

Financial exclusion is a global phenomenon. Every country,
through financial inclusion, wants to reduce poverty and socio-
economic inequality and make use of the hidden potential of a vast
majority of people. Government of India and Reserve Bank of India
attach much importance to financial inclusion as a tool to achieve
inclusive growth. The present study has been attempted to find out
the impact of financial inclusion for the rural householdsin Mysore
taluk in Mysore District in Karnataka. To know the growth of financial
inclusion at macro level in Karnataka and at all India for two periods,
exponential model was used. It is estimated that higher growth rates
were recorded in all the three parameters of financial inclusion in
Karnataka for periods | and Il than that of at all India level. With
regard to impact of social and economic changes on Basic Savings
Deposit account holdersafter thefinancial inclusioninthestudy region,
the Chi-square test revealed that there is a significant change after
the financial inclusion. Therefore, considering the positive changes
on new account holders economic and social fabrication due to
financial inclusion at the grossroot level, Government of India and
RBI may take further initiative to implement JAN-DHAN YOJANA
mission efficiently and effectively to reach the unreached.

K eywor ds; Financia Inclusion, Scheduled Commercial Banks, Branch
Expansion, Deposit Mobilization, Credit Penetration, BSBD Accounts

Authors. Rupa.K .N, Teacher Fellow, Dept. of Studiesin Economicsand
Co-Operation, University of Mysore, M anasagangothri, Mysore 570006.
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INTRODUCTION

India as a strong developing economy, is challenged by
disproportionate distribution of income, regional disparity, poverty and
unemployment. AccordingtothePlanning Commission (2013) intheyear
ending 2012, therewere 269.3 million people (21.9% of the popul ation)
living below the poverty line. According to thefindings of the 68" Round
of National Sample Survey Office (NSSO) data, unemployment rate has
increased to 10.8 million. Morethan haf the country’ swedthisshared by
only 10 percent of the population. Thissituation necessitatesinclusive
growth. To achieveinclusive socia and economic development, financia
inclusoniscongdered asan effectivetodl. Financid indusionistheindusion
of poor and marginalized peopleinto the mainstream economy which has
positiveimpact ontheir lives.

Financial inclusion is a much needed attempt to include hitherto
excluded poor, disadvantaged peopleinto formal banking sector. Studies
indicatethat financial inclusion through banksisan important aspect for
not only financia sector devel opment but aso apre-condition for economic
growth and poverty alleviation. Thisisthenew areaof researchinterest.
Many studieson bank led financia incluson model areavailable. But the
present study intendsto assessthe changesfrom both supply and demand
sides. From the supply side; assessment was made by using compound
growth ratesfor twotimeperiodsviz., beforeand after financia inclusion
to check theefficacy of financia inclusion. From the demand side; BSBD
account holdersside, the study try to assessthe changesin economic and
socid condition of financialy included people.
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OBJECTIVES OF THE STUDY
1. Tostudy growth of financial inclusionin Karnatakaand at National
level aswell

2. Toandyzetheimpact of economicand socid improvement onBSBD
account holders’ after financid inclusion
METHODOLOGY

Thestudy isbased on both primary and secondary data. The secondary
datawas collected from various Reports of Reserve Bank of India(RBI),
Karnataka Economic Survey, Minutesof State Level Bankers Committee
and other sources. Totest the efficacy beforeand after financia inclusion,
theyear 2005 isconsidered as breakthrough year as effectivefinancial
inclusion missontook off inthat year. To study the performance of efficacy
of financia inclusion at al Indialevel aswell asin Karnataka, compound
growth rates (CGR) for the periods | (1997 to 2004) and I1 (2005 to
2013) were worked out. The exponential growth model was used to
estimate the growth ratesfor the two periods. Thefinancial inclusion
indicatorsused in the study are branch expansion, deposit mobilization
and crediit penetration.

To assessthe changesin economic and social condition after financial
inclusion on BSBD account holders, 100 sample respondents were
selected at random in Mysoretaluk of Mysoredistrictin Karnataka. Data
was collected by administering astructured questionnaireto the selected
respondentsto elicit therequired information. Sincethe primary datawas
categorical in nature, Chi- Square test was employed to draw suitable
inference. The study proposed to test two null hypotheses;

H, : Thereisno positive growth of banking system after financial
inclusoninKarnataka;

H,: Thereisno positiveimpact on economic and socia condition of
BSBD account holders after financia inclusion.
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RESULTS AND DISCUSSION

Growth of Efficacy of Financial Inclusion at National and Sate level

Financid inclusonwaseffectively implemented aspolicy measureto
achieveindusvegrowth. Branch expans on, deposit mobilization and credit
penetration aretheindicatorsused to check theefficacy of financid incluson.

Table 1: Growth of Financial Inclusion in India

Year Branches Deposit mobilized | Credit penetration
(No) (in billions) (in billions)
Period | ( 1997-2004)
1997 63550 5055.99 2844
1998 64218 5984.85 3299
1999 64939 7140.25 3824
2000 65412 8133.45 4601
2001 65919 9626.18 5384
2002 66190 11033.60 6561
2003 66535 12808.53 7560
2004 67188 15044.16 8804
CGR (%) 0.80 15.40 16.50
Period Il ( 2005-2013)
2005 68365 17001.88 11525
2006 69866 21090.49 15139
2007 72261 26199.33 19470
2008 76256 31969.39 24170
2009 80217 38341.10 28477
2010 85518 44928.26 33452
2011 91156 52079.69 40756
2012 98597 59090.82 46119
2013 105753 67504.54 52605
CGR (%) 5.60 17.20 18.70

Note : CGR indicates Compound Growth Rates

(a) Growth of Financial Inclusion at National L evel

Oneof the primemovesby the RBI isto expand the banking networks
inthe country to reach the unreached, particularly, intherural and semi-
urban areasto help the poor to avail the benefitsthrough banking. Asa
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result of that, seriouseffortsare being madeto open new banking branches
al over country, tofacilitate deposit mobilization aswell ascredit penetration.
Thegrowth of suchfinancid inclusonfor two different periodsat al India
level ispresentedin Table- 1.

Thegrowthratefor branch expansionfor the period-1 wasfound to
be 0.80 percent. However, for the same period, thegrowth ratesfor deposit
mobilization and credit penetration were estimated to be 15.40% and
16.50% respectively. Deposit mobilization provides enhanced access of
banking system for the customers. The high growth rates in deposit
mobilization and credit penetrationindicatethat cussomershaveincreasing
faithaswell asconfidencein commercial banks.

With regard to the growth of banking expansion for the period- |, it
had registered with 5.60 percent, which is considered asan enginefor
development of banking systeminthelater part of theyears. Smilarly, the
other two important financial inclusion parameters such as deposit
mobilization (17.20 %) and credit penetration (18.70 %) also showed
high growth rates. Thiswas perhaps due to inclusion of the poor and
marginalized people at afaster rate; where earlier those may not have
beeninaposition evento deposit and avail credit facilities. Comparing
period| and 1, thedataclearly showed that there has been atremendous
branch expansionintheperiod Il thanin period |. With regard to deposit
mobilization and credit penetration, growth rates for the period Il is
margindly higher thantheperiod |, indicating anincressing horizontal growth
inthefinancid inclusion. Thishascalledfor banking authoritiesto evolve
suitable policy measuresto expand vertical growthinorder to provide
timely benefitsto the unreached.

(b) Growth of Financial Inclusonin Karnataka
In Karnatakatoo, series of stepsare being taken to expand banking

networksin rural and semi-urban placesto provide adequate banking
JMSD, April-June 2015/7
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facilitiesto hitherto unreached people. Thishashe ped not only inincreasing
expans on of banking branchesin the state but also provided aplatform
for poor and marginalized popul ation to develop ahabit of using banking
facilities. Asaresult, thereislarge number of new branches established
over theyearsto meet theincreasing demand of customers. Theandysis
of thegrowth of financial inclusionin Karnataka, the growth ratesfor
branches, deposit mobilization and credit penetration for periods| and 11
arepresentedin Table-2.

Table 2: Growth of Financial Inclusion in Karnataka

Year Branches Deposit mobilized | Credit penetration
(No) (in billions) (in billions)
Period | ( 1997-2004)
1997 4509 26357 18842
1998 4572 31882 21752
1999 4658 37786 24405
2000 4710 45809 27949
2001 4737 55592 32984
2002 4776 63643 38028
2003 4815 79956 49156
2004 4834 93046 58519
CGR (%) 1.02 18.10 16.10
Period Il ( 2005-2013)
2005 4948 109417 81106
2006 4962 106670 85714
2007 5099 130749 107724
2008 5280 163924 131500
2009 5504 156759 171808
2010 6975 274752 213983
2011 7268 336683 255983
2012 7885 402159 299889
2013 8430 458925 344870
CGR (%) 7.50 20.20 19.60

Note : CGR indicate Compound Growth Rates
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Table-2 presents a dismal picture of the growth rate of branch
expansioninKarnatakafor the period |, registering 1.02 percent, though
itismarginally higher than at theall Indialevel. Inthe case of deposit
mobilization, the growth rate (18.10 %) was not only high but even
surpassing at al Indialevel (15.40 %). For credit penetration, thegrowth
ratein Karnatakawasfoundto be 16.10 % whichisjust marginally lower
thanthat of dl Indialevel.

Duringtheperiod 11, thegrowth ratesfor branch expansion, deposit
mobilization and credit penetration were 7.50 percent, 20.20 percent and
19.60 percent respectively. Surprisingly, thegrowth ratesof al thethree
financial inclusion parameters had showed higher growthratesthan at all
Indialevel during the period I1. Thisispossibly dueto seriesof efforts
made by the banking authoritiesin the state to promote banking culture
among the people. Thesefindingsdisproved the hypothesisthat thereisno
positivegrowth of banking system after financia inclusionin Karnataka.

Socio and Economic Condition of BSBD Account Holder sof Mysore
Taluk

Oneof the objectivesof the study isto assesstheimpact of financial
inclusion on socia and economic condition of BSBD account holdersin
thestudy region. Therefore, in thefollowing paragraphs, the prevailing
social and economic conditions of selected sample households are
presented.

The sampleof 100 respondents, consisted of 69 percent malesand
31 percent females. Among them, 19 percent belong to general category,
followed by 36 percent of OBC and 45 percent of SCand ST categories.
With regard to educationd statusof thesample, 46 percent wereilliterates,
33 percent had primary education; and 20 percent had secondary level of
education. Further, majority of them werefarmers (82 percent); while9
percent and 4 percent of them were working in Government jobs and
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small businessrespectively. Among thefarmers, about 71 percent were
margina farmers and rest of them, daily wage workers. The income
distribution among the sampl e respondents showed that about 57 percent
of them belonged to income group of lessthan Rs.2000 per month; while
33percent of them belonged to therangeof Rs.2000-5000; and only 10
percent of them had more than Rs.10,000 earnings per month. Asfar as
savings are concerned, hardly 6 percent of them had saved around
Rs.1000 per month. These findings clearly show that the sample
respondents are not only economically poor but also socially very
backwardinthestudy region. Perhaps, dueto their disadvantaged position,
they aretotally excluded to get the benefits of banking.

Impact on Socio and Economic Condition After Financial Inclusion

Considering their backwardness both socially and economically in
thestudy region, attemptswere madeto providebanking facilitiesto them
asitisexpected to bring achangeintheir living andimprovetheir socia
wellbeinginthelong run. Further, theinclusion to formal banking sector
itself booststhe confidencelevel of new account holders. Secured saving
facility incul cates saving habit among the account holders. With that they
canalsoavail credit facility intimesof need and also to carry out small
businessactivitiesto improvetheir economic condition. Saving habit and
credit facility improvesthe economic condition of new account holders.
Dataon changesafter introduction of financia inclusonamong thesample
respondentsare presented in Tables3 and 4.

Table 3: Impact on Economic Condition of Respondents After Financial Inclusion

Response Physical | Owning of | Live stock | Electronic | Vehicles
assets land goods

Affirmative 78 59 55 60 36

Non- Affirmative 22 41 45 40 64

Chi-Sq = 36.737**, DF = 4, P-Value = 0.000
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It is interesting to note that among the sample respondents, 78
informed that their physical assetsincreased after financia incluson; while
22 had noimprovementsin their physical assets. With regard to owning of
land, 59 wereaffirmativeand rest of themwerenon-affirmative. Itisknown
that the major source of earnings other than farming would be through
livestock intherura areas. The study reported that 55 opined infavour of
financid inclusontoincreaseinlivestock and 45 were non-affirmative. It
isalso observed that 60 percent of them went on to purchase electronic
goodslike TV, cdlphoneetc., after financia incluson. Smilarly, 36 persons
had purchased two wheelersfor their mobility. Thechi-squaretest further
revealed that thereisasignificant impact on thefinancia inclusonamong
the respondents.

Table 4: Impact on Social Condition of Respondents After Financial Inclusion

Response Education | Health | Confidence [ Skillsand Risk Nutritional
Expenditure | access level  [Empowerment | management| status

Affirmative 37 56 64 58 57 57

Non- Affirmative 63 44 36 42 43 43

Chi-Sq = 17.073**, DF = 5, P-Value = 0.004

Like economic changes after introduction of financial inclusion
among the samplerespondents, it isalso intended to assesstheimpact of
socia improvements of the respondents after theinclusion of financial
instruments. Based onthe study, theresultsare presented in Table4. Itis
observed that expenditure on education of their children was not met
adequatdly after financid inclusoninthestudy region. However, theaccess
to hedlth related i ssues; they had higher percentage of affirmativeopinion
(56 %), while 44% werein non-affirmative. Oneof theimportant reasons
for introduction of suchfinancid inclusonintherura and semi-urban aress
isto create confidenceand increasetheir skill formationin decision making
and empowerment. Thestudy showed anincreased confidenceleved (64%);
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skill formation (58%) and empowerment (58%) among the sample
respondents. Thus, thefindings of the study clearly support the argument
that financial inclusion hasincreased the decision making power of the
individuals. Further, the respondents opined that their level of risk
management (57%) alsoincreased. Another important findingisthat their
nutritional statusalso increased (57%). Theempirical findingsclearly
established thefact that thereisapositive change on the social condition
of respondentsafter financial inclusion. The chi-squaretest showed 1%
level of significance. Thishasdisproved the hypothesisthat thereisno
impact on social changesinthe samplerespondentsin thestudy region.

CONCLUSION AND POLICY IMPLICATION

Financid Inclusionisan attempt to reduce socio-economic problems
likeincomeinequality, poverty, unemployment and exploitation. The
Government policy onsocid justiceisnot only providing equdity insocia
and economicfront but also empowering rural households, particularly the
marginalized groups, to bring them to the mainstream of economy. Inthis
endeavor, severa attempts are being made to connect rural peopleto
accessfinancial inclusion and increassethelr participatory level. With this
view, the present research investigation conducted at the cross-sectional
level in Mysoretaluk of Mysoredistrict, Karnataka has provided clear
evidencethat thereisapositiveimpact on social and economic status of
rura householdsunder thefinancia inclusion. Therefore, consideringthe
positivechangesof rural householdsduetofinancia inclusona thegrossroot
level, Government of Indiaand RBI may takefurther initiativetoimplement
JAN-DHAN YOJANA mission efficiently and effectively to reach the
unreached.
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Abstract

Language, discourse and ideology are part of a fascinating debate
in social sciences that goes beyond the entire cognitive system.
However, all thethree areinterrelated and shapethe social structure.
Yet the disciplines of social sciences sincelong have tried to identify
how thoughts and ideas comeinto existence and how correct they are
in capturing the reality of the outside word. Inquiry of relationship
between language, discourse and ideology needs multidimensional
perspectives. Though, dominant ideology determines the use of
language, but it certainly cannot end the possibilities inherent in the
language systemsto produce the contradictions of dominant ideol ogy
and then subsequently replaceit or changeit. Ideology isoverarching
term, discourse is part of it. Language thus is a multidimensional
aspect but partially neutral. It is because of this character that
language makes discourse and ideology a possibility. In this paper,
the author attempts to identify the relationship between language
discourse and ideol ogy by analyzing and comparing their denotative
and connotative meanings.

Keywords: Language, Discourse, |deology, Communication
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INTRODUCTION

Language, discourse and ideol ogy are part of afascinating debatein
social scienceswhich triesto go beyond the entire cognitive system. It
wantsto identify how thoughts and i deas comeinto existence and how
correct they arein capturing thereality of the outsideword. This paper
attemptsto identify the relationship between language, discourse and
ideology by analyzing and comparing their denotative and connotative
meanings. According to the Oxford Advanced Learner’s Dictionary
languageisa“ system of communication in speech and writing that isused
by peopleof aparticular country or area.” Thenit went onto definethe
word communication as* the use by humans of asystem of soundsand
wordsto communicate” (Wehmeler, Mclntosh, Turnball & Ashby, 2005,
p. 862). On the other hand Cambridge Advanced Learner’s Dictionary
defineslanguageasa’ system of communication cons sting of sounds, words
and grammar or system of communication used by the peopleof particular
country or profession” (Walter, Woodford & Good, 2008, p.804).

Themore academic definition of languageisgivenin Dictionary of
Media and Communication which says, “The word language has
originated from Latinword langua. It meanstongue and asitsetymology
suggestslanguage can be defined asthe use of tongueto create meaning
bearing formscalled words, phrasesand sentences. Wherever thereare
humans, thereislanguage. And al thelanguages servehumansinasmilar
way, such asnaming and thus classifying thethingsor realitiesthat are
relevant and meaning to them” (Danesi, 2009, p. 170).

Thegenerd understanding of phenomenon of language seemsto define
itasneutral cognitive processin human beings. It seemshuman beings
capture the reality to the best of their abilities and most of the times
successfully represent it through the language. Scholars of semioticsor
scienceof sgnsarenot ready for thisover smplistic take on thelanguage.
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Thereiscomplicated debate which restsontheeasier logicthat signis
composed of signifier and signified. Former isphysical existence of the
signandlatter ismateria or abstract concept attached toit. But what leads
tothejoining of Sgnifiedtothesgnifier indifferent languages, what isthe
relevanceof it and how it affectsthe outcome and impact ontheway and
purpose languageisbeing used by human beings, isyet to be explained
satisfactorily.

Another termisdiscourse, which seemsfairly smpleandit had a
pretty straight forward connotation until it wastouched by French scholar
Michel Foucoult. Before going through the expanded meaning of theterm
discourse one must |ook at itsgeneral meaning. Hereagain dictionaries
come to our rescue. Oxford Advanced Learner’s Dictionary says the
formal meaning of thetermis‘along and serioustreatment or discussion
of asubjectingpeech or writing.” Thelinguistic meaning of thetermis, ‘the
useof languagein gpeech and writingin order to produce meaning, language
that isstudied usually in order to see how the different partsof text are
connected’ (Wehmeier et a., 2005, p. 434).

The Cambridge Advanced Learner’s Dictionary simply says
‘ discourseiscommunication in speech or writing. Itssecond meaning is
the speech or piece of writing about particular, usually serious subject
(Walter et d., 2008, p. 400). Dictionary meaningsdo not provide anything
substantial to begin theacademicinquiry toidentify thetrue dimensionsof
theterm discourseand itsrelationship with ideology and language, if there
existsany at all . The Dictionary of Media and Communication defines
discourse asthe use of languagein communication or seriousdiscussion
about asubject or particular styleof talking and writing (asinthediscourse
of science). Thistermisfirst used by Michel Foucoult to describe how
languageisused by people and ingtitutionsto shape social redlity. Inthis
sense, discourseis seen asaform of power because it articulates and
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ensconcesthrough languagetheideasthat areaccepted astruth. Theterm
isnow extended to include non-verbal and other kindsof languages(visua
discourse, narrative discourse and other discourses) (Danesi, 2009, p.
98). Now thisdefinition and use of thewordsand phrases|ike power and
shaping socid redity givesenough ammunition for academicianstolaunch
aninquiry into the nature of discourse and its purposes and functions.

But thefidldisopenenoughtocdamneutrdity asitisopentoarguments
and counter argumentsto all thevarying thoughts. But theinitia definition
or meaning or concept attached with theterm language and discourse can
be used to deduce to the statement that language is a predecessor of
discourse. Discourse cannot exist without language. To plant certainworld
view among the people, discourseisused and it includesart of logic.

To proceed further into theenquiry itiswill be necessary to know the
meaning and functioning of ideology. Themost e ementary definition of
ideology isawell-known phraseform Marx’s Capita “ They do not know
it. But they aredoing it” (Zizek, n.d). Thesewordsamost perfectly define
ideology.

Oxford Advanced Learner’sDictionary says*ideology isatheory
or aset of belief or principles, especially oneonwhichapolitica systemor
party or organizationisbased” (Wehmeier et a., 2005, p. 770). Cambridge
Advanced Learner’sDictionary also describesthetermon similar lines
“aset of ideasthat an economic or political system isbased on or set of
belief, especialy oneheld by aparticular group that influencestheway
peoplebehave’ (Walter et d., 2008, p. 713). Themeaning asgiveninthe
latter dictionary iswider and tellsthe reader that it actually affectsor
determinesthe behaviora pattern of people under itsinfluence. Subjects
of ideology do not even recognize that they are under theinfluence of
ideology and that isitsgreatest strength.

Dictionary meaning of thetermreflectsonly the genera usageof the
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term. Asper the Dictionary of Media and Communication “ideology is
asystem of thought based on a specific set of assumptions, beliefs or
viewpointsthat appearsto be aproduct of common sense, but which are
actually socially constructed. Those strongly committed to particular
ideol ogy havedifficulty understanding and communicating with supporters
of the conflicting ideology. For Karl Marx, ideology referred to theideas
and valuesof aruling class, which arereproduced by the dominant social
ingtitution (thelaw, family, religion, education).” (Danesi, 2009, p. 153)
However, thetermideology wasfirst used by the Frenchwriter Destutt de
Tracy in hiswritingson enlightenment. Hedefined it asastudy of forming
ideas and as a science of ideas (Gauba, 2003, p. 17). However, itisno
moreastudy of forming of ideas. Inthe contemporary literaturetheterm
ideology isapplied to the set of ideaswhich are adopted by agroupin
order to motivateit for the achievementsof pre-determined goals (Gauba,
2003, p. 16).

Inthemeantime, ideology asit was constructed by thinkersover the
yearsincluding Marx, engulfed thelanguage and discourseintoitsalf. In
therelmof politica theory thetermideology isappliedintwo contexts. One
isset of ideaswhich are expected to betrue by aparticular group, party or
nation without further examination. Theseideasareinvoked in order to
justify or denounce a particular way of social, economic or political
organisation. Inthissense, ideology isameatter of faith and hasno scientific
basis(Gauba, 2003). Thisdefinition can be applied to the Indian context
whereneo-libera discourseor ideol ogy hasswept away theentirepolitical
and mainly alternativeideological discourse under the carpet dueto the
ever increasing power and influence of corporateworld. Itismanifestedin
therepresentation of theMaoist movement inthemainstream media. Maoist
rebels are being demonised as cruel and their objectives are being
derogatorily defined in the mainstream discourse.
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Arundhati Roy in oneof her articlespointsout that some positions
appear by default just correct (Roy, 2012). This happens because a
particular ideology is prevalent and particular kind of discourse
isingrained intothebrainsof masseswithout telling them about theavailable
aternatives. Itislikenot telling davesthat something likefreedom exists
andthereare other waystolivea so.

Savoj Zizek extendsthisargument and explainsitin oneof hislectures
inhisunique style, “Now weare being told that itisonly amatter of time
before man will reach Mars. It was also being told that we are not far
away from making Rocketswhich will enable human beingsasaraceto
explorefar cornersof space. It isalso being told that thereisno reason
that man should dieat aparticular age. We can extend our lives. Itislike
someone asking whether it is possibleto providefood for everyone so
that no one diesof hunger in any part of theworld. When one daresto
ask, ‘Isit possibleto create such asystem, where universal availability of
education and healthcarewill beensured? Same set of intellectualsand
geniusesgenerdly reply, ‘ Haveyou gonemad?How canit bepossible? ”
(Zizek, n.d.) Theanswer tothelast question liesinideol ogy.

Ideology intherealm of palitical theory functionsdifferently. Itisa
scienceof ideaswhich examine asto how differentideasareformed, how
truthisdistorted, and how we can overcome distortionsto discover true
knowledge. If thisexplanationistruethenideol ogy isjourney by independent
thinkers, obvioudy Marxists, who could think about keeping asideinserted
tenetsof dominant ideology into society by launching anindependent enquiry
which must represent highest aspirationsand interestsof massesasawhole.
Fiskegrudgingly writesMarxiststend to regard theterm astheir particular
property and they alwaysrelateideol ogy to social relations. (Fiske, 2011)

Karl Marx himself wrote that ideol ogy isamanifestation of false
consciousness (Gauba, 2003). But the strangething ishisownwork is
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transformed into aremarkabl eideology known asMarxist deology or
Communist ideology. V.1 Lenin held that ideology isnot necessarily a
digtortion of truth to conced the prevailing contradictions, but it hasbecome
aneutral concept which refersto the political consciousnessof different
classesincluding proletariat.

Inhis* Critiqueof Political Economy’ Marx observed, ‘ Themode of
production of materid lifeconditionsthegenera processof socid, politica
andintdllectud life. Itisnot the consciousnessof menthat determinestheir
existence, but their social existencethat determinestheir consciousness
(Marx, n.d.).

Inquiry of relationship between language, discourseand ideol ogy needs
multidimensional perspectives. On oneoccasionthisauthor used theterm
ideology and discourse, asif they can be used inter changesbly. Sometimes
thetwo conceptsare used inter changeably and at timesthey are counter
posed. (Hunt, 1993)

L anguage makesdiscourse and ideol ogy apossibility. Human beings
are capableof discussing something likediscourseand ideology and their
respectiveroleonther lives, duetotheir inherent biological traits. Human
beings can generate asystem of signsto assignto different physical and
abstract redlitiesand then shareit with each. It has been established by
scholarsthat languageisarbitrary in nature. Actualy thereisnorelation
between signsand real world. It carriesmeaning just becausewe shareit.
Discourse cannot escape the prison house of language (Chal aby, 1996). It
could exist independent of tenetsof any ideology, but very rarely. Language
can clamitsindependent existence.

Oncelanguageisacquired, how itwill beputintouse, generdly reflects
the power structure. Saint Augustineinthe’ City of God' narratesafamous
story. OnceAlexander’ sforcescaught apirate, then therewasan audience
between the Pirate and emperor. Emperor asks,  How dare you molest
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theseas? Thepiratetdlshim, ‘| amasmal manwithatiny boat, they call
me pirate. You haveavast navy. You molest theworld and they call you
emperor’ (Chomsky, n.d.). See how thelanguageisgenerally employed
to servethe power of dite. It'saperfect allegory which definesthe use of
languagein anideology charged world. Chomsky used thisallegory in
another context in hisbook Pirateand the Emperor.

Dominant ideol ogy determinesthe use of language, but it certainly
cannot end the possibilitiesinherent in thelanguage systemsto produce
the contradictions of dominant ideology and then subsequently replaceit
or changeit. Ideology isoverarching term, discourseispart of it. Language
ismultidimensiona but partially neutral. 1t isaperfect master and canbea
perfect dave. Any set of thought can betermed asdiscourse. Even Marxist
ideology isaresult of particular social and economic discourse. Theterm
discourseisnarrower thanideol ogy and languageisraw materid for cregtion
and expansion of discourse and ideol ogy.

NOTES -

1. Michel Foucoult (1926-1984) is French philosopher who became widely known
in the 1970's for hiswriting on the role of history and culture in determining how
people develop beliefs and how everyday practices guide people in defining their
identities. In his seminal work Madness and Civilizations (1960) for instance, he
showed how definitions and perceptions changed overtime to reflect changes in
cultural worldviews. Hismost quoted work is History of Sexuality (1984). (Danesi,
2009, p.127)
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Abstract

The history of free India is written with the unceasing pen of
Gandhian journalismwhich emerged fromthe values and philosophy
being practiced and propagated by Mahatma Gandhi in hislife and
through hispublicationsviz, Indian Opinion, Harijan and Young India.
With courage of conviction, Gandhiji applied hisprinciplesin hislife
and injournalismaswell. He could bravely write his quest for truth
or experimentswith truth in the moder n era narrating hisexperiences
while boldly facing the poignant situations to achieve his goals.
Essentially, he believed that newspapers should have values when
they were launched with a view to serving the people. This article
compilesthe important journals and writings of Mahatma Gandhi to

under stand his perception and practice of Journalism.
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INTRODUCTION

Gandhian journalism beganin Indianearly acentury after thefirst
newspaper was started by a European, JamesAugustus Hickey in 1780.
Sincethen, very few publicationscameinto existence, whichwerelaunched
both by theBritish and Indians. Prominent among themwere Rgarammohan
Roy’s Sambad-kaumadi which waslaunched in 1822 while Fardoonji

JMSD, April-June 2015/23



Krishnaveer Abhishek Challa

M urzban started the vernacular newspaper in Gujarati, Bombay Samachar
inthesameyear. It wasinteresting to notethat al the English dailieshad
4000 subscribers, in 1823 out of which 125 were Indian subscribers.

Mahatma Gandhiji wasinstrumenta inlaunching, Indian Opinion,in
1903 aweekly which started publicationin four languages—English, Hindi,
Tamil and Gujarati withanintentionto serveall Indiansin South Africa
Hiswork injournalism began when he used the weekly to educate and
mobilize Indiansthrough the weekly columns on various aspectsof life.
Also hesupported the publication financidly. In hisautobiography, henoted
that lack of funding to theweekly forced them to discontinuethe publication
in Tamil and Hindi. Gandhiji, in fact, wrote only two books, ‘My
experiments with truth’ in Gujarati and ‘ Hind Swaraj or Home Rul€e’
whichwaswritten in Gujarati and trandated by himinto English. Inthe
prefaceto the book Hind Swaraj, hesaid:

Hind Swaraj was written in 1908 during my return voyage
from London to South Africa in answer to the Indian school
of violence and its prototypein South Africa. | camein contact
with every known Indian anarchist in London. Their bravery
impressed me, but | felt that their zeal was misguided. | felt
that violence was no remedy for India’s ills, and that her
civilization required the use of a different and higher weapon
for self protection. The Satyagraha of South Africa was still
an infant hardly two years old. But it had developed
sufficiently to permit me to write of it with some degree of
confidence. What | wrote was so much appreciated that it
was published asa booklet... In my opinionitisabook which
can be put into the hands of a child. It teaches the gospel of
love in place of that of hate. It places violence with self
sacrifice. It pits soul force against brute force. It has gone
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through several editionsand | commend it to those who would
caretoread it. (Mahatma Gandhi, 2000)

Hind Swar aj used thetechnique of dia ogue between thereader and
theeditor. The purpose of adopting thisstyle seemed to bethat Mahatma
didintendto clarify the doubtsthat would linger inthe mind of thereader.
Heanswered many queriesposed by thereaderson education, civilization,
cultureand so on. Answering aquery of thereader inHind Swar aj, Gandhiji
explained the obj ectives of newspaper. He said ‘ one of the objectives of
the newspaper wasto understand popul ar feeling and to give expression
toit; another wasto arouse among the peopl e certain desirabl e sentiments,
and thethird wasfearlesdy to expose popular defects' .

Satyagraha: the Pen of Gandhian Jour nalism

‘Asfor givingideas, | haveoriginality. But writing isa bi-product;
| write to propagate my ideas. Journalismis not my profession’.

-Gandhiji in Harijan, August 18, 1946

Gandhiji believed that the basi ¢ purpose of newspaperswas public
service. Inserving the people, newspaperswereexpected to transmit news
that would transformtheindividua fromwrong doing torighteousbehaviour.
Gandhiji’swritingsaimed a moral transformation of theindividua while
reinforcing moral conduct in him. Writing in Hind Svaraj, he opined that
‘thetendency of thelndian civilizationisto elevatethemoral being, and
that of theWestern civilizationisto propagateimmordity’. Withthisview,
Gandhiji equated civilizationwith good conduct in hisanswer tothereader
in Hind Swaraj. Through hiswritingsin Young India and Harijan, he
emphasized on prayer asoneof themeansto purge himself/ her fromthe
wrong doing and advised all readers to chant Ram. For instance, he
advocated nature cureto keep up sound healthin an articlethrough his
journal Harijan on May 25, 1946. Hewrote:
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Nature cure consists of two parts. Firstly, to cure diseases by
taking the name of the God or Ramayana, and secondly, to
prevent illness by theinculcation of right and hygienic living.
The report from the village says that the inhabitants are
cooperating with them in keeping the village, clean. | hold
that where the rules of personal, domestic and public,
sanitation are strictly observed and due care is taken in the
matter of diet and exercise, there should be no occasion for
illness or disease. Nature cure implies an ideal mode of life
and that, in its turn presupposes ideal living conditions in
towns and villages. (Anil Mishra, 2012)

Stephen Hay (2005: 149) observed: ‘Hisway of transmuting or
perfecting hisown conduct, and ultimately finding God, wasthroughtightly
interweaving thethree strandsof soul purifying prayer, self ruleand sdfless
serviceof others. In 1927 he explained, | am endeavouring to see God
through service of humanity, for | know that God isneither in heaven, nor
downbelow, butinevery one...’.

On number of occasions, Gandhiji wrote on moral conduct of the
individual and ‘ he believed aspiritually integrated personisno longer a
daveof the passions, but isableto go about himor her daily affairsinthe
light of trueself knowledge’ (Parel, 2000:16).

Indian Opinion: The Newspaper of Independence

Gandhiji started the publication of ‘ Indian Opinion’ in1903 and the
firgt issueaf | ndian opinionwaspublished on June4, 1903 dthough Gandhiji,
inhisautobiography mentionstheyear of publication as1904. Theprime
objectiveof Indian Opinion wasto protect the Indianinterest and it was
such achallenging task considering that there was no other medium of
communication. Apart from thisthe other challenge wasthe control of
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press. Gandhiji wrote about thissituation,

“l believe that a struggle which chiefly relies upon internal
strength cannot be wholly carried on without a newspaper, it is also
my experience that we could not perhaps have educated the local
Indian community, nor kept Indians all over the world in touch with
the course of eventsin South Africa in any other way, with the same
case and success asthrough the Indian Opinion, which therefore was
certainly a most useful and potent weapon in our struggle’. (J V
Vilanilam, 2005)

Theobjectivesof the Indian Opinionwere:
a) Toprovidenewstoall sectionsof society intheir ownlanguage
b) Toadvocatetheir cause
¢) Toprovidetheinformation of theeventshappeninginindia
d) To contain contributionsfrom competent writers, Indiansaswell as
Europeans
€) Tocover dl theaspectson social, mora, intellectual issues

Most of the articles written by Gandhiji in Indian Opinion were
unsigned. Indian Opinionwas published infour languagesnamely English,
Gugarati, Tamil and Hindi in theinterest of the British Indianslivingin
South Africa. Indian Opinionwasfool scap sized three column journal and
filled with discriminatory regulationsinvolving Indians. Thejourna aso
provided spacefor thelettersto editors of thelocal newspapers. Gandhiji
comprehensively wrote on intellectual and aesthetic subjectsand hereis
anexampleof anarticleon‘ IndianArt’ publishedintheissueof thejourna
of September 17, 1903 :

“The Hindu palace-architecture of Gwalior, the Indian-
Muhammadan mosqgues and mausoleums of Agra and Delhi,
with several of the older Hindu temples of Southern India,
stand unrivalled for grace of outline and elaborate wealth
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of ornament. The Taj Mahal at Agra justifies Heber’s
exclamation that its builders had designed like Titans, and
finished like jewel ers. The open-carved marblewindowsand
screens at Ahmadabad furnish examples of the skilful
or namentation which beautifies every Indian building, from
the cave monasteries of the Buddhist period downward. They
also show with what plasticity the Hindu architects adapted
their Indian ornamentation to the structural requirements of
the Muhammadan mosque. English decorative art in our day
has borrowed largely from Indian forms and patterns. The
exquisite scrolls on the rock-temples at Karla and Ajanta,
the delicate marbletracery and flat wood-carving of Western
India, the harmonious blending of forms and colors in the
fabrics of Kashmir, have contributed to the restoration of
taste in England. Indian artwork, when faithful to native
designs, still obtains the highest honors at the international
exhibition of Europe” .

Gandhiji consistently wrote articleson other subjectsaswell. Itis
also important to noticethat along with hisscholarly contributionto the
journa hedso contributed financialy and during thefirst year of thejournd,
spent $3000 and wrote about it in hisautobiography, “| had to bear the
brunt of thework, having for most of thetimeto bepracticaly in charge of
thejournd”. (Gandhi, 1970: P-228)

Gradually, Gandhiji became solely responsible for journal’s
management and policy but hedidn’t mention hisnameaseditor. Although
hefaced financia burden,hedid not regret this. In hisletter of January 13,
1905, to hispolitical guru and mentor, Sri Gopal KrishnaGokhale, he
wrote, “When | saw that Mr. Madanji could not carry on the paper

without pecuniary assistance and as | know that he was guided by
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thoroughly patriotic motives, | placed at his service the bulk of my
savings. | have already become responsible to the extent of nearly
$3,500".

In December, 1904, the Indian Opinion entered into anew phase
when Gandhiji made it clear that the workers were to look not to the
present but to thefuture; not to their pocketsbut to paper first. Hedeclared
that the policy of thejournal was service. It was Gandhiji’ snoble effort
that ingpired many peopled ong with Englishmen associated with theIndian
Opinion. Intheissue of December 31, 1904, the Gujarati edition of the
I ndian Opinion, published noteson thethree Englishmenwholleft their job
andjoined Indian Opinion and started assisting in printing and publication
of the paper. Englishmen, West, Kitchinand Polak joined Indian Opinion
asthey felt that the objective of thejourna wasworthy.

In 1905, there was the outbreak of plague in Johannesburg and
Gandhiji was cons stently writing on the problemsfaced by the people. He
was continuoudy fighting against the disabilitiessuffered by thelndiansin
SouthAfrica. Themajor disabilitieswere:

a) Redtrictionsonimmigration and trading
b) Travelingintrainsand cabs

¢) Walking on footpaths

d) Racial arrogance and trade policy.

Thecolumnsof Indian Opinionwerefull of such cases. Gandhiji tried
to get news from other countries also and for this he needed reliable
correspondentsin other countries especially in England and thel etter of
January 13, 1905 to Gopal KrishnaGokhaleisan exampleof hisintention.
“1 amalso anxiousto secure either honorary or paid correspondents
who would contribute weekly notes in English, Gujarati, Hindi and
Tamil”.
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Theobjective of Indian Opinion wasalso to inspire the people and
Gandhiji usedtowritethebiographiesof grest menand womenlike Tolstoy,
Lincoln, Mazzini, Elizabeth Fry, Florence Nightingale, Ishwar Chandra
VidyaSagar, and RgaRam Mohan Roy. Another exampleof suchingpiring
story isherefromthelndian Opinion of March 2, 1907 under asub heading
‘AnIndian Poetess,

“The Ladies Conference at Calcutta brought to prominence a
lady orator, Mrs. Sarojini Naidu, already known as a poet of
considerable distinction. Mrs. Naidu is a Bengali lady by birth and
hasmarried aMadrasi gentleman. She spoke without notesand made
an impressive and most eloquent speech. It is further stated that she
IS not accustomed to speak in public. It is a very hopeful sign of the
times that our ladies are coming to the front and are taking active
part in the great work of national reform. A gifted lady like Mrs.
Sarojini Naidu, with her persuasive and attractive eloquence, should
be able to render important service to the women of India”.

Gradudly the Indian Opinion becamethemouthpieceof SouthAfrican
Indian on theissue of Registration policy by South African Government
wherelndiansand other Asianshad to mention important physical identity
marksand thumb impression onthecertificates, failing which they wereto
forfeit their right of residenceand liableto befined or imprisoned. Struggle
againgt regidiration started all over and Indian Opinion played akey rolein
thestruggle. Thelndian Opinion trand ated the ordinancein Gujarati for
thelarge number of Indians. Thelndian Opinion of May 3, 1913, wrote;

“In gpite of the bill being rushed forward a stage further; we
imaginethat it will never reach the third reading stage. But it is well
for passiveresistersto keep themselvesin readiness. It isto be hoped
that, if the struggle revived the impending third campaign, it will be
the purest, the last and the most brilliant of all. e share the belief
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with thetheory, that onetrue passiveresister isenough to win victory
for right. Right ison our side”. Further in 1913, Gandhiji wrotein
I ndian opinion about the passive resisterswho had crossed the border
andreturnedto thelir homesafter thestrugglegot over, as, “Hitherto passive
resisters have challenged arrests by crossing the Transvaal border.
That is how; the present struggle too, has been commenced. \\e may;,
on this question of crossing of the border, at once say this method of
resistance does not mean that we are asking for breaking of the
provincial boundaries. Onthe contrary as soon asthe struggle ceases,
those who will have crossed the border s from different provinces will
return to the province of their domicile’.

Theresistance against the injustice act continued and because of
Gandhiji’seffort and contact the movement gradually spreadto alarge
part of Indiaand England. His consi stent touch with the editors of other
countriesespecially England, al so helped to spread the movement. The
number of subscribersof the Indian Opinion rosefrom 1,200 to 3,500 but
there was financial problem. The paper was restructured to meet the
challenge. The size was reduced from 16 to 8 pages. Gandhiji was
cons stently indi cating about the shape of thingsto come. Hewroteal etter
to Mr A HWest, on or before December 29, 1909, when hewas about to
changethesizeof thelndian Opinion;

“The size (of the Indian Opinion) should be changed as
suggested. No apology need be offered in the paper for it.
The English columns should be reduced. No leading matter
of opinion (be) given for the present except explanatory-
notes. A. H, matter should be severely condensed. Energy
should be devoted to the art of condensing. It may be divided
into Passive Resistance, Natal notes, Cape notes, etc. Reports
of Bombay and other meetings may be considerably
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shortened. The English columnsthen should ssimply give news
on thedisabilitiesthroughout South Africa and about matters
we are interested in ‘ The Gujarati’ columns ought not to be
reduced; but if the Gujarati subscribers fall off, even that
may be reduced almost to any extent, you there, in Mr. Polak’s
and my absence, being the sole judge’ .

Though Gandhiji had mentioned that no apol ogy would be offered,
thelndian Opinion of January 1, 1910 published thereasonsfor thechange
inthesizeof the newspaper aso explaining the condensation of the content
sothat thesameamount of theinformation can begiven even after reducing
the pages as he explained, “Wth the present issue, thisjournal appears
under a somewhat changed dress. The size, too, has been reduced.
The Transvaal struggle has put a very severe strain on our resources.
It has now become too great for usto continue the old formand size.
It iswithin the knowledge of most of our readersthat our publication
isnot a commercial concern, but our capacity for the service of the
community to whose interests Indian Opinion is devoted is limited,
and our limitation has necessitated the change the readerswill notice
initsappearance. Though the size has been reduced, we hope that we
shall be able, by means of condensation to give the same amount of
information. Our readerswho areinterested in theideal swe endeavour
to promote can render useful service by finding subscribers for the
journal which they may call their own. It is our desire to give more
varied matter asour resourcesincrease. Itis, then, for thereadersto
say when they shall have a better service of news’.

Although Gandhiji had reduced the size of the paper, hecouldn’t sort
out of financia problemsand shared hisviewswithMadan La intheletter
dated January 20, 1910, “It isdesirable not to give morethan a month’s
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credit for Indian Opinion. You should only take a limited risk. Let the
amount be debited to your account. It will not be deducted from your
current allowance. You should never take liability for more than ten
subscribers. However, whatever liability you have taken upon your self
in the Cape Colony is binding on all as you did not know the new
rule. Thenew ruleis, | believe, very good at least for the present. We
will have to carry many (fresh) burdens; it is, therefore, better to cut
down these. This (not allowing too much credit) seems to be the
prevalent practice of newspapers. As people gradually get used to it,
theywill follow it of their own accord. e pay thelicensefeein advance
because of compulsion, i.e., physical force. That we shall take the
subscriptions in advance will be on the strength of soul-force. The
subscriptions will then come in automatically. I have no time now to
dilateuponthis’. (Gandhi, 1963)

TheL anguage of Ahimsa (Non-Violence)

Languageisatool of communicationfor journaists, and useof language
in newsreports playsasignificant rolein informing the public about an
event. Though ajournalist does not witness an event, heor shetriesto
congtruct it withthe help of information givento hinvher by asecond party.
Sometimes, ajournalist may be present at the event; heor she constructs
it by understandingit. Insuch asituation, isthejournalist presenting fact to
the public? News is a representation of reality that happens in the
environment and thelanguage facilitates the projection of reality. Inthe
profession of journalism, use of valuefreewordsisto be practiced to be
very objectivein reporting an event without any bias. Sincethe use of
languageisnot mere accidental, they carry theintentions of thewriter.
Often, theideology of thewriter can beunderstood through highher writings.
Fowler (1991:5) said ‘ the contents of newspapersare not facts about the
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world, but in very general senseideas’. Thus, the analysis of media
discourses can assess the ideological practice of journalists and their
representation through language.

On another occasion, Gandhiji advised the newspapers to give
importance to the language being used in the newspapers. In order to
avoid thelaw, language cannot be changed to suit the needs of thetime.
Thefollowing passageisillustrative of hismind;

The last, though not the least, question is: What is the duty
of a newspaper in a country where there are laws like the
“ Seditious Writing Act” and the “ Defence of Indian Act” to
restrict itsfreedom?” Inorder to get over thislimitation our
newspapers have evolved a style of writing which makes it
possible to interpret what they say on a particular matter,
which may seemto fall within the purviews of these Acts, in
two different ways. Some have perfected thisart to a science.
But, in my opinion, this causes harmto our country. People
develop a tendency to equivocate and fail to cultivate the
courage to speak the truth. It changes the form of the
language which, instead of being an instrument for expressing
one's thoughts, becomes a mask for concealing them. | am
convinced that this is not the way to educate our people.
Both people and individuals must cultivate the habit of
speaking their minds. Newspapersarein apositiontoimpart
such training to them. The right course, and the one which
will ultimately be found to be of the greatest advantage to
us, would be that those who are afraid of the above laws
and who do not want to get entangled in them should stop
publishing newspapers, or that they should frankly state their
true views and bear the consequences. Justice Seven has
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said somewhere that there can be no hatred in the language
of a man who has no hatred in his heart. And if thereis any
hatred one should frankly expressit. In case one hasn't the
courageto act thus, one should stop publishing a newspaper.
In this lies the good of our people and our country. (From
Selected Works of Mahatma Gandhiji, Vol VI, p312)

Ethical Jour nalism and Gandhian Jour nalism
Journalism has become an industry in modern days, and
commerciaisation of the presshasbeenincreasingly foundin every aspect.
Kuldip Nayar (1994) aptly commented as‘ the press became more and
morecommerciaised. Theold concept of anewspaper representing idess
and nation’ s ethos had worn out and the profession becameanindustry’.
The contentsare aimed at attracting the public and thereby to increasethe
circulation of the paper. In the process of increasing the circulation,
newspapers solicit advertisements from the potential businessmen.
Gandhiji’sview wasthat newspaperswere meant for public service, they
should not compromiseon their rolein soci ety, and the concept of profits
should be relegated to the background. When newspapers solicit
advertisementsfrom the businessmen, the newspaperstend to beinfluenced
andthey yield to the pressure of those advertisers. Often, adverse news
againgt advertisersissuppressed in support of theadvertisers. Beinginthe
service of the people, the newspapers cannot “ soil” their pageswith such
advertisements. For instance, Gandhiji appeal ed to the readers of Young
India to support the weekly with their subscriptions, in order to avoid
advertisements. Thus Gandhiji observed succinctly:
‘Itisnow and established practice with newspapersto derive
their main income from advertisements rather that from
subscribers. The result is deplorable. The very newspaper
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whichinitseditorial columns strongly denouncesthe evil of
drinking publishesadvertisementsin praise of drink. Weread
about the ill effects of tobacco a well as where to buy good
tobacco or which brand of cigarette to smoke in the same
newspapers. Or, it may on the one hand, publish a severe
denunciation of a certain play and, on the other, elsewhere
initscolumns, along advertisement of it. The largest source
of revenue is derived from medical advertisement, whichis
the cause of mush ham to our people. They, almost wholly,
nullify the other services rendered by newspapers. | have
seen the harm caused by the advertisements, for many people
are lured into buying the medicines — supposed to increase
virility, overcome debility. Etc. Many of these medicines are
those which encourage immortality. It is strange that such
advertisements find a place even in religious papers. This
custom has been adopted fromthe West. Whatever the effort,
we must either put an end to this undesirable practice or, at
least, reformit. It isthe duty of every newspaper to exercise
care in accepting advertisements for publications in its
pages . From Selected Works of Mahatma Gandhiji, Vol VI,
p 311-312)

Further, on another occasion, Gandhiji expressed hisdispleasure
at the modern newspapers. He pointed out: ‘It is generally seen that
newspapers publish any matter they have without regard to its need
or importance just to fill in vacant space. This practice is almost
universal. ItissointheWest also. Thereason isthat most newspapers
have an eye on profits. Thereis no doubt that newspapers have done
great serviceto the people and these defects are therefore overlooked.
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But to my mind, they have done equally great harm. There are
newspapers in the West which are so full of trash that it would be a
sin to read them. At times they produce bitterness and strife even
between different familiesand communities. Thus, newspaper s cannot
escape criticism merely because they also serve the interests of the
people. On the whole, it would seem that the gain and loss from
newspapersare almost equal’.

CONCLUSION
Gandhian journalism needs to be looked closely and it has great
relevanceeventoday. The Gandhiantrait of pogtivejournalism hasradicaly
undergoneachange. For ingtance, Gandhiji observed that the British judges
consideration of contempt of court was prai sed by him. He admitted the
“reprimand” given by judgeswas acceptable. Hetruthfully publisheditin
the newspaper, and yet he defended himsdlf. But, the modern newspapers
don’t even publish the Press Council of Indiareprimand or censuretothe
newspapersfor violation of journalistic ethics. Thefoundationsof Indian
pressaslaid by MahatmaGandhi are receding to the background inthe
present day owing to media’s slow adoption of the western model of
journalism, tabl oi di zation which emphasi ses on sensationalism, sex, and
surprises. Newsreportsare biased and persond involvement of journdists
isquitediscerniblein the newspapers. Vilanilam (2009:89) observed:
“ ... The old Journalism of the Gandhian era, of journalists
with noble goals, motivated by the need for social changein
India, has disappeared, yielding to the journalism of the
pocket book, of the purse, in short — of pure greed. Journalism
as service to society has been replaced by journalism aimed
at profit and affluence for media promoters and media
workers’.
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Courageof conviction and truth telling arethe bedrock of thejournalism
professioniswhat welearn from Gandhian journaism.
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Abstract

Brickfields has a devastating impact on the environment and
ecosystem. This study is an effort to analyze the impact and
consequences of Brickfields on the environment and agriculture
around 4kmwithin a union of Badarganj upazlla under the Rangpur
district, Bangladesh. The study employsthe qualitative method in order
to offer an in-depth and elaborate description about the impact of
Brickfieldsonthelocal environment and agricultural land. Theresearch
is based on both primary and secondary data. Through the
investigation at thefield level, it has been observed that, 8 Brickfields
have been established adjacent to the main road of Badarganj-
Rangpur-Parbatipur. These Brickfields caters to the demands of the
near by towns and villages at the cost of the public lives and crops. It
has been observed that all the elements of the environment near the
immediate vicinity are under threat directly or indirectly by the
Brickfields. Mentionably, the negative impact on arable land,
agricultural crops, plants and trees are very serious and dangerous.
Most of the peopl e of the study area are either illiterate or less educated
because of which, they are not aware of the negative impact of
Brickfields. Brickfields are using topsoil fromthe nearby agricultural
land for making bricks and consequently contributing to lower
productivity and soil degradation which isin the complete violation
of variousenvironmental laws. Besides, Brickfieldsis producing black
smoke and poisonous gaseous substances that contribute to air
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pollution seriously damaging agricultural crops, plants, and public
life. This violation of environmental law is obviously a crime. This
study also offers a few suggestions to check these hazardous impact
caused by Brickfields.

Keywor ds: Brickfields, Environment, Agricultural Land, Pollution,
Violation.
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INTRODUCTION

Bangladesh is one of the devel oping countriesin theworld. The
population of this country has doubled in the last 42 years of its
independence. Thislarge popul ation needshousi ng, roads and other civic
amenitiesto keep pacewith modernlifestyle. Urbani zation, indugtriaization
and standard of living are playing a vital role in the infrastructural
development of urban areas, citiesand villages. Today, the main element
of infrastructural development inthiscountry is‘brick,” asstoneisless
frequently used asmost of the houses, buildingsand other infrastructures
are constructed with brick. As brick is one of the important building
materids, itisgaining Sgnificancein Bangladesh but not formally recognized
asanindustry (Ministry of Industries, 2010). With about 5000 operating
kilns, brick making contributes about 1 percent to the country’sgross
domestic product and generates employment for about 1 million people
(BUET, 2007). The country ishighly dependent on bricksfor construction,
primarily because of dearth of other materiaslikestones. Thecongtruction
industry hasbeen rapidly rising at 5.6 percent per year, which led brick
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sector togrow annually at an estimated 2 - 3 percent over the next decade
(World Bank, 2010).

Bangladeshwill haveto construct gpproximately 4 million new houses
annually to accommodate the growing population (Rahim, 2011). Rapid
urbanization in the country has created abooming construction industry
and spurred the production of 8.6 billion bricks each year, with demand
for thebricksrising at an annua rate of about 5.28 percent (UNDR, 2011).
In Bangladesh, thereare more than 9000 Brickfields. Most of them arein
Dhaka, Faridpur, Mymensingh Gazpur, Narayangong, Comilla,
Bogra, Dinajpur, Rangpur, Jessore, Chapai-Nawabgong, Chittagong
to nameafew. (Bangladesh Disaster Report, 2005). These Brickfields
aredirectly or indirectly dependent on nearby agricultural land duetothe
availability of brick making soil, which consequently hasbeen playinga
negative role on the environmental components that constitutes the
ecosystem of an area. In Bangladesh there are three major sourcesof air
pollution, namely, (a) vehicular emission, (b) small industrieslikebrick
kilns and other biomass inclinators and (c) re-suspended road dust
(Ferdaus, Vaideeswaran and Akbar, 2008). However, thisresearch tends
to explorethe nature of theimpact of Brickfieldson the environment and
agricultureinthestudy area.

Context of the Study

Withtherapid growth of urban and rurd infrastructural development
including house buil ding, the demand and necessity of bricksareincreasing
day by day. Asaresult, alarge number of Brickfieldsacrossthe country
arebeing establishedin order to meet the public demand. Beforethe 1970s,
the number of Brickfieldswasnot so much visible asis seen presently
across the country. During the past, Brickfields were established by
landlords, local richandinfluential personsonly for developing their own
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infrastructureand not to bein brick business. After 1970, Brickfieldswere
established in alimited scale. During 1980s, the Brickfields business
expanded acrossthecountry onalargescae. Inthestudy area, Brickfields
businesswas started during the 1980s and after acertain period of time,
thelocation was shifted (aunion of Badarganj upazlla under the Rangpur
district) to another suitable place. Before 2004, the Brickfieldsin the study
areawasbuilt with the support of steel sheet chimneysfor burning bricks
and emitting black smokesintheair.

Whenthested sheet chimneyswerebeing used for brick kilns, nearby
environment of plants, trees, agricultural crops, air, etc. were seriously
hampered by black smoke, coal ash, dust, burnt coal and woody grinds
emitted from brick kilns. Farmersin the adjacent areaswere compelled
by variousreasonsto sell their top soil for Brickfields. Asaresult, the
farmers in the adjacent areas were forced to sell their property as
environmental degradationwasaready affecting their production.

However, on 20" October 2002 the Ministry of Forest and
Environment of Bangladesh introduced regul ations on environmental
concernscaused by Brickfields. According to theseregulations, Brickfields
ownershaveto build ecofriendly 120ft high concretemade chimneysinsteed
of steel sheet chimneysfor brick kilns. There was a ban on the use of
topsoil of agricultural land for making bricks. But thereality ispeoplein
thisregion arenot law abiding and therefore Government directionsare
not strictly implemented inthemaking of concrete chimneysor thetop soil
usage. Theviolationisalso apparent in case of wood burning whereas
coa burningisonly approved by the DOEF authority inthe Brickfields.
Brickfieldsownersdaringly violate these rulesand regul ationsunder the
corrupt bureaucracy. Itisin thiscontext, the present research work assumes
importanceasit amstothroughingght into theimpact madeby Brickfields
ontheloca environment, agricultureand public hedlth.
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OBJECTIVE OF THE STUDY

Brickfields industry nowadays is the most available source of
infrastructural development in our country. Thisindustry also creates
employment opportunity for the poorer section of the populationinthe
society and definitely playsanimportant roleinthe accel eration of economic
growth. Brick industry ishighly dependent upon theland and soil for making
bricks. Thisindustry also usesother natura resourceslikeplantsand trees,
codl, etc. But the Brickfieldsindustry has now become an environmental
concern countrywide. Therearemorethan 9000 Brickfieldsinthe country
at present (Bangladesh Disaster Report, 2005). A large number of
Brickfieldsisseeninthe northern part of Bangladesh. Inthestudy area, a
union of Badargonj upazlla under the Rangpur district, therewere 8
Brickfields, established very closely within aradius of 3-4 km. These
industries continually deplete the top soil cover of the agricultural land
adjacent to the Brickfieldswithin arange of 8-9 kms. These Brickfields
also burn alarge amount of plantsand trees and tens and thousands of
tonsof low quality coa polluting air and endangering ecosystem of local
forest. And the peoplewho areliving adjacent to the Brickfieldsexperience
land degradation, low agricultural productivity, deforestation and air
pollutionincluding foul smell of black smokeand poisonousgassesemitted
from Brickfiel ds. Considering the hazardousimpact of brick factorieson
thehabitat and living environment of natural floraand fauna, thisresearch
tendstoreveal the problemsand impact caused by Brickfieldsonthelocal
environment and agriculture. During thedry season, the Brickfie dsoperates
infull swingwith black smoke, lotsof noise, hustle and heat. The present
study aimsto andyzetheenvironmental impact dueto theexisting location
of the Brickfieldswithin 4 kmsin the union of Badarganj upazilla under
the Rangpur district.

Brickfields not only produce building materials, but also cause
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environmental pollution and land degradation in the study areahasbeen
themaor finding of thisresearch. The study formulated some specific
obj ectivesto uncover thetrue picture. Therefore, the study first aimsat
identifying theimpact of Brickfieldsontheagricultural land and crops,
secondly it triestofinditsimpact on reaionshipswiththeloca environment
and the brick kiln and thirdly the study triesto explore the effects of
Brickfieldson the health of the peopleliving adjacent to the study area.

Theoretical Relevance
Inorder to conduct thisresearch, anumber of theoretical approaches
have been considered in connection with environmental issueasit attempts
toexploretheimpact of Brickfieldson theenvironment. Cotton and Dunlop
(1978) intheir review of New Environmental Paradigm (NEP) pinpointed
thedigtinctive coreof thefield asanew human ecol ogy, which focuseson
theinteraction between the physical environment and socia organization
and behavior whenit cametoidentifying areasof researchin environmenta
Sociology. However, they alowed anumber of topics (built environment,
natura disaster, and socia impact assessment) which seemed to stretchthe
parametersof thefield rather than to narrow them (Hannigan, 1995:13).
According to Cottonand Dunlop, “ Environmental Scientistsare now
infavor of recent socid changeintermsof non-anthropocentric viewpoint”
(Nasreen, 1998). Asthe environmental issuesand constraintsarecregting
anumber of new socia problems continuously so the new environmental
paradigm has become moreimportant for environmental discussion.
The corenotionsof the NEP areasfollows:
»  Purposivehumaninterventionsmay lead to the consequentia impact
onthesurrounding environment;
» Astheearthisafixed boundary with limited resourcesand human
needisunlimited, problemscrop up between environmenta protection

and human demands (Nasreen, 1998).
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Brickfieldsisakind of industry and at the sametimeitisaso a
purposive human intervention in order to meet theinfrastructural demand
of thehuman being. So, logically therewill beaconsequentia impact on
the surrounding environment and agriculture. From the abovedimension,
itisclear that thisparadigmisclosaly related to thisresearch topic. Inthe
Marxist environmental theory, the environment and itssustainability are
seenascritica for the continuation of human existence, but theenvironment
isviewed primarily asaset of resourcesfor meeting human devel opment.
Itisthe human requirement that ishighlighted by theleadersand people of
thedevel oping world. To them thefight for development and justiceisof
more importance than the fight to save the trees (Hossain, 1998: 75).
Purveyorsof theMarxist environmental theory are quite clear about who
they blamefor the destruction of the environment: advanced industrial
capitalism and itssearch for weal th, power and profit. It followsfromthis
that environmental issuesarefundamentally socid classissuesinwhichthe
corporation and the estate team up against ordinary citizens (Hannigan,
1995:18).

If we look at environmental issues created by Brickfields, there
fundamentally appearstwo social classes, i.e., oneisBrickfieldsowners
and government authority and another isordinary peopleliving adjacent to
theareaof Brickfields. Brickfieldsownershave anexuswith government
officilsand continuetheir industria exploitation over theordinary people
living near the areaof Brickfields. They dothisby removing top soil from
nearby agricultura land, burning plantsand treesindiscriminatdy and causing
seriousair pollution. Actualy Marxist environmental approach drawsits
inspiration fromthe 19" century writing of Karl Marx and Friedrich Engles.
Their analyssof socia structureand sociad changehasbecomethestarting
point for several formidable contemporary theories of the environment
(Hannigan, 1995:18).
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Contemporary Marxist theory emphasizes not only therole of the
capitaists, but asothat of the statein fostering ecol ogical destruction. But
el ected politicians and bureaucratic administrators are depicted asbeing
centrally committed to propping up theinterests of capitalistinvestorsand
employers. Whiletheincentivehereispartly materid, i.e., loca development,
futurejob offers, poverty reduction, etc. Within environmental Sociology,
probebly themost influentia explanationof therd ationship between capitalism,
the state and the environment, can befound in Allan Schnaiberg’sbook
“The Environment: From Surplus to Scarcity (1980)”. In that book,
Schnaiberg outlined the nature and genesis of the contradictory relations
between economic expang on and environmenta disruption. Schnaiberg has
depicted thepalitical economy of environmental problemsand policiesas
being organi zed within the structure of modernindustria society whichhe
labelsthe* Treadmill of Production’. Thisrefersto theinherent need of an
economic systemto continualy yield aprofit by cresting consumer demand
for new products, even where thismeans expanding the ecosystem to the
point of carrying capacity (Hannigan, 1995:18-19). Schnaiberg a so detects
a dialectic tension between ‘ Treadmill of Production” and demands
environmental protection. Hedescribesthisasaclash between “ useva ues’
(thevalueof preserving existing unique speciesplantsand trees, animals,
land, water andair) and“ exchangevaues’ (which characterizestheindudtrid
useof natural resources). Asenvironmental protection hasemerged asa
significant item on the policy agenda of Government, the state must
increasingly balanceitsdua roleasafacilitator of capital accumulationand
economic growth anditsroleasenvironmenta regulator.

Theclash between useva ues (preservation of land, air, water, plants,
trees, animals) and exchange val ues can be connected with theimpact of
Brickfidds. TheBrickfid dsownerstend to runtowardstheexchangevaues
of natural resourcesthrough industrial use. Themassive population of the
Brickfieldsadjacent areatendsto runtowardsthe use val ues of the natural

resourcesthrough preservation. Under thiscontradictory pogtion, by enacting
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Brickfieldsrelated environmental actsor drafting policiesand procedures
which are complex, ambiguousand open to exploitation by theforces of
capital production and accumulation, the state ironically reaffirms its
commitment to strategiesfor economic growth and asafacilitator of capitdigts
empowering theBrickfieldsownersat the cost of environment.

METHODOLOGY

The proposed research deal swith anumber of interrel ated i ssues,
including land degradation, context of soil sdlling, agricultura damage, effect
of air pollution on health and environment from socio-environmenta point
of view. Thisstudy isbased on both primary and secondary data. Among
primary data, the opinion of farmers, local people, and expertshave been
obtained through structured interview schedule.

The study largely depends on the qualitative method because the
nature of the study require exploratory and descriptive methods.

The study hasbeen conducted inthe Modhupur union of Badarganj
upazlla under the Rangpur Digtrict. Within 3-4 kmsof the study area, 8
Brickfieldshave been established. Villagersof thestudy areaareverymuch
concerned about themultifaceted impact of Brickfields. In order to conduct
this piece of research, the researcher has sel ected 4 Brickfieldsthrough
random sampling. The study population consstsof villagefarmersaffected
by the Brickfields areabesides Brickfields managers and truck drivers
who bring top soil for brick making. Theresearcher hastakenasampleof
12 farmers, 3 Brickfieldsstaff and 3 truck driversthrough smplerandom
sampling to get arepresentative sample.

FINDINGS AND DISCUSSION

Thisexploratory research work specifically reved ed theimpact and
effectsof Brickfieldson local air condition, plants, trees, health onthe
nearby agricultural land and crops.
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AsBrickfiddsisconsidered anindustry, it ismandatory for the owner
to obtain permission from the Deputy Commissioner (DC) to establisha
Brickfields. After submitting the proposal for establishing aBrickfields,
DCwill visittheBrickfields'slocation andif thelocationisbarren fallow
land and 3 kmsdistancefrom locality and 1 km distance from any tree
garden consisting of at least 50 trees, DC will permit the Brickfieldsowner
toestablishit. (BrickfieldsAmendment Act, 1992). But by visiting the
study site, the researcher hasidentified grossviolation of Brickfields
Amendment Act, 1992 and irregularitiesby DC Office. Inthe study area,
3Brickfields(R.B.L, U.B.Cand M.B.L) have been established within
1.5kminatriangular position surrounded by densely popul ated locality.
Another sampled Brickfields (R.B.L-2) hasalso been established within
haf km distancefromthelocdity. Thisisamgjor violation of environmental
laws and the researcher has realized that the license for establishing
Brickfieldswasobtained by bribing officiasinthe DC Office.

Violation of Brick BurningAct, 2001

Itwasfoundinthestudy that thereisagrossviolation of Brick Burning
Act that only allowsburning of bamboo stumps, dated treesand coal for
thebrick kiln. Theredlity is Brickfieldsindulgeinindiscriminate burning of
plantsand treesfor thebrick kilnsasitis cheaper than coa. According to
Brickfieldsmanagersbrick kilnssurreptitiously burn 5tonsof firewood
and burn cod later ingrossviolation of Brick Burning Act.

Socio-Economic Har dshipsand Unlawful Activitiesof Brickfields
Thesgtudy reved stheeconomichardship of thefarmersastheunderlying
reason compel lingfarmersto sdl thetopsoil of their agricultura land. Besides,
Brickfiddsauthority lurefarmersby offeringahigher pricefor thetopsoil or
forcethemto sell thetopsoil under loca politica or socia pressure.
From thefield observation, the researcher hasfound that farmers
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faced lessloss of damaged crops because of the Brickfields chimneys
which were not made of steel sheet and not above the recommended
height (80-90ft) but the scenario in case of land degradation and damage
is very dangerous. Topsoil of most of the agricultural land near the
Brickfields was removed for brick making. Besides, Brickfields are
collecting topsoil for making bricksfrom thenearby 6-7 km distant areas
at the rate of Tk 600-800 per truck. Though the topsoil use for brick
makingis prohibited through the BrickfieldsAmendment Act, 1992, the
actual scenario shows gross violation of the said Act. If this topsoil
collection continues unabated year after year, dmost al of theagricultural
land will render land unfit for agriculture.

Sepsand M easuresTaken by Far mer sto Recover theL and Fertility
Thefollowing measuresshould betaken by farmersin order torestore

thelandfertility that isdamaged by Brickfields,;

» Farmershaveto useahugeamount of cow dung and compost fertilizer;

» They haveto give soil treatment with mustard cake, water hyacinths
and residues of paddy and whesat beforetheland isirrigated and kept
under water;

» Itisasoknownfromthefarmersthat theland also naturally recovers
fertility during flood period by siltation.

Air Pollution and Defor estation dueto Brickfields

The study hasfound out seriousair pollution in the study area
when the Brickfields operatesin full swing from November to May. The
Brickfields'sadjacent areais covered with black smoke and hasafoul
smell of coal burning. Dueto seriousair pollution, the peopleliving near
the Brickfields adjacent area suffer from various problemsand diseases
likeskinalergy, eyeirritation, inflammation of eyes, breathing problems,
dizzy headache, asthma, hooping cough, cold and fever etc.
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The study hasfurther revea ed the deforestati on processasmost
of theplantsand treesare burnt indiscriminately inthe Brickfiel dsbecause
itislocaly available and cheaper than coal. Each Brickfieldsduring the
burning period burns nearly 30-40 tons of firewood and this unabated
wood burning of plantsand treeshas endangered the biodiversity habitat
of thelocality.

Effectsof Brickfieldson the Residents

When the Brickfields operate in full swing during dry season
(November-May), they produce alot of black smoke, coal grindsand
dust particlesinthenearby areasadversdly affectingloca residents hedth.
Though Brick Burning Act, 2011 does not permit establishing Brickfields
within 3km of any locality onefindstheminthelocality. Inthestudy ares,
thereare 4 Brickfields (U.B.C, R.B.L, R.B.L-2, M.B.L) that produce
thick black smokea ong with poisonouschemica slikesulfur dioxide, carbon
dioxide, and carbon monoxide, including dust particlesand coal grinds
posing hedlth hazardsto theresidents. It hasa so been found that Brickfields
burn old motor tiresand furnace oil aggravating thefragile environment.
The study hasfound out that the cases of headache, vomiting, itching of
the skin and breathing problems have been reported inthe area.

Suggestions

Brickfieldsgenerdly leadsto theenvironmental degradationlike
air pollution, deforestation and agricultural land damage. Following
suggestionsare made to check the degeneration of the environment;

»  Sringent measuresshould betakento check theViolation of Brickfields
related Act and corruption in offices authorized to providelicensefor
Brickfidds

» Burning of plantsand treesinthe Brick kilnsmust be stopped and the
violator of Brick Burning Act must be punished with rigorous
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imprisonment andfine;

» Astopsoil istheheart of high agricultura crop productivity, only the
soil of barren highland must beused inthe Brickfields,

» Brickfidds chimneysmust bebuilt with concreteandthe height of the
chimneys must not be bel ow 120ft;

> “Bavel Filter” must beused ontop of thechimneysin order to purify
the poi sonous gasseslike carbon dioxide, carbon monoxideand sulfur
dioxideemitted out of chimneys;

» Environmentd officid smust monitor the establishment and functioning
of Brickfields.

CONCLUSION

Thisresearch study hasattempted an interpretative and exploratory
analysis about the impact of Brickfields upon the local environment,
agriculture and the people living in the adjacent area. The research
investigation hasrevea ed the extent of the adverseimpact and suffering
caused by Brickfiel dson the surrounding environment and agriculture. This
research a so reveal sthe negativeimpact of Brickfieldsonagricultura land
wherever topsoil isremoved for brick making. Thisstudy al so observed
seriousair pollution and massive burning of plantsand treesin the Brick
kilnsthreatening environment. Itisundenigblethat Brickfieldscan generate
employmentintheareaof operationand ultimately help nationa economy
andinfragtructural development but at what cost. Inthisregard, Brickfields
will haveto be abided by laws and regul ations. M easures should be taken
to prevent unlawful operation of Brick kilns.
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Abstract

Thetraditional functions of mass media have been challenged by
new media, which ischanging the participation habits of the audiences.
The emergence of new media as a potential force and the impact it
has on all the discourse of human life which has not left no stone
unturned isinteresting to study. Mass media’sinfluence in elections
cannot be denied. In this present study, the researcherslook into the
new media usage trend in General Elections to the Legislative
Assembly in the state of Karnataka which was held during 2013 for
224 constituencies. The paper studies the use of digital media in the
Karnataka Sate Assembly elections 2013 and analyse the degree of
new media penetration which was put to use in el ectioneering during
thistime.
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INTRODUCTION
Mediacan betermed asarevolutionary boon of technology. Media

isessentially aworking group organized around somedevicefor circulating
the same message, at about the same time, to large number of people
(Schramm 1963). In which case, we can say that the mass media has
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important rolesto play with regardsto disseminating information, providing
education and to influence opinion. Thesewere considered asthe pivotal
features of traditional media. Thishasbeen challenged by new media,
which is changing the participation habits of the audiences. Mediaare
essential when wetalk about democracy, and aelectionisaintegral part
of it. And mediaplay apivota rolein not only disseminating therequired
information but al so providing aplatform for healthy debate. A freeand
fair dectionisnot dl about the freedom to vote and the knowledge of how
to cast avote, but also about a participatory process where votersare
engagedin publicdebatewhichwill providethemwith adequateinformetion
about parties, policies, candidates and the el ection processitsalf in order
to makeinformed choices. Indeed, it can safely be said that, ademocratic
election with no mediafreedom, or subdued/stifled mediafreedom, would
be a contradiction. New media have changed the dynamics of human
communication anditspresenceispervasve having far reachingimpact on
political communication acrosstheglobe. Theemergence of new media
asapotential forceand theimpact it hason all the discourse of humanlife
which hasnot |eft no stoneunturned isinteresting to study.

Mass media sinfluencein elections cannot be denied. Scholarsare
divided intheir opinion bout mediapower in elections. On one hand we
acknowledgethe power of mediain electionsand on the other weargue
whether isit redly powerful enoughtoinfluencethee ection outcome. The
influence of mediain elections has been perceived differently by the
acadmicsand thepublic. (Mutz, 2012) Thedividebetweenthetwo different
perceptions‘ stemsfrom the fact that the public usesdifferent forms of
evidencethan academicsusetoinfer mediapower ‘ (1bid). New Media
has been the latest media that has changed the dynamics of political
communication across the globe since the birth of ‘Arab Spring'.
Democratization of social mediahasleft indelible mark inthe political
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scenario of democraciesintheworld. Thedigital technology haspaved
way for digita dection campaignsindicatingthearrival of e-dectord battles.
Even today Barak Obama’saggressive social mediaelectoral campaign
of 2008isconsdered as historic asit established the power of new media
inpoalitics.

Indian e ectionsof 2014 caused aparadigm shift in election campaign
by establishing new mediaasapowerful platformtofight political battles.
U.S. Presidentid election of 2012 had ahugeimpact on Indian elections
withtheformer heralding thearrival of social mediato reachvotersina
bigway relegating traditional mediato the background. During 2012 US
presidential elections, Barack Obamahad over 20.4 millionfollowerson
Twitter, 29,1 million on Facebook, 2.3 millionon'You Tubeand over 1.4
million on Instagram. Theelectionsincreased the advertising revenue of
onlinemediacuttinginto therevenue of traditional medialike newspapers
andtdevison. Itissadthat nearly $40hillionwasspent ononlineadvertisng
intheUnited Statesin 2012, surpass ng the amount spent on once-supreme
print advertisements (eMarketer 2012a, b). Theemergence of e-commerce
portalshas seen voluminousincreaseintheonline users. Attributeslikethe
easy access and reach coupled with mobility and democratization have
influenced the use of socid mediain palitics.

India hasover 898 million mobilephoneusersand 121 millionInternet
users, which is comparatively overwhelming than total newspaper
readership of 405 millionandtota TV householdsof 231 millionwith 563
million TV audience. Indiahasover 100 million Facebook usersand 22.2
million Twitter users. NarendraModi, the primeministerial candidatein
Indian e ectionsof 2014 created history by taking to socia mediaand had
3.89millionfollowerson Twitter and 14 millionfanson Facebook, perhaps
the highest to any Indian politician. The net savvy writer turned Indian
politician Shashi Tharoor laid aprecedent by trusting social mediato
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express hisviewson publicissues. In 2009 Tharoor took to Twitter and
his Tweets became amajor source of newsfor the Indian mainstream
media caus ngflutter inthelndian politics. Socid mediaflooded thelndian
politica scenarioand becameadependable sourcefor mediaand adiaogue
platform for the people. It cannot be denied, that Indian el ectionsof 2014
resulted in the expansion of social medialike Facebook and Twitter in
Indiaaspolitical candidatesrecognized thesignificanceof social mediain
election campaigns. Besides political candidatesfighting el ectionseven
voterswereinneed of moreinformation about candidates, politica parties
anddectionissuesinsocid media. InIndiaeection punditshad speculated
about Facebook emerging asagiant inthe social mediaspaceenjoying
immenseclout of users. * Thel RIS Knowledge Foundation, apublic service
initiative of IRISBusiness ServicesLimited, initsresearch conductedin
March 2013, had estimated that the usage of social mediawould spread
by the2014 L Selections.. It would |leave the citizensempowered. About
10 per cent of the voting population have Facebook account and 97 per
cent of them are active members. And, on adaily basisalmost they make
their presence’ (AshaK and UshaN, 2014).

InIndialnternet useby citizensisincreasing and mobile I nternet has
created more access to new media than before. Therefore, one can
presumethat people arewebactive showing signsof visible participation
and engagementsinonlinemedia. According to studies, peopleare spending
more time with social media like Facebook, Tweeter and You Tube
changing themediaconsumption pattern. Infact mobileInternet hasgiven
impetusto palitica partiesto connect with thevoterssaving timeand money.
Today politicians haveimmense opportunity to connect with theonline
votersand haveonlinedection campaigns. It israther easy to communicate
online asvoluminousinformationintheform of text, photos, video and
others can be uploaded and updated in virtual time. The image of the
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election candidates who use online mediais perceived as tech savvy,
educated and modern by thevotersin general and youthin particular.

What areNew Media ?

New mediahasdifferent connotations. It isperhapsthelabel but it
has created more confusion. What is new media today will become
traditional mediatomorrow like newspaper, radio and television. Perhaps
itisthemost flexibleword coined inthe mediaand each one understands
the meaning intheir context. Fundamentally, new media istechnology
driven and Internet based online communication tool that convergesas
well asdiverges.

‘M ogt technol ogiesdescribed as“ new medid’ aredigitd, oftenhaving
characteristicsof being manipul ated, networkable, dense, compressible,
and interactive. Some examples may bethe Internet, websites, computer
multimedia, computer games, CD-ROMS, and DV Ds. New mediadoes
not includete evision programs, festurefilms, magazines, books, or paper-
based publications —unlessthey contain technol ogiesthat enabledigital
interactivity.’ (Sochaand Schmid). * All new mediaobjects, whether created
from scratch on computersor converted from analog mediasources, are
composed of digital code; they arenumerica representations (Manovich).
‘Theterm“new media’ will ingenera refer to thosedigital media, which
areinteractive, incorporate two-way communication and involve some
form of computing asopposedto“old media’ such asthetelephone, radio
and TV’ (Ibid) . New mediaare new cultural formswhich arenativeto
computers or rely on computers for distribution: Web sites, human-
computer interface, virtual worlds, VR, multimedia, computer games,
computer animation, digital video, specia effectsincinemaand net films,
interactivecomputer ingtdlations (Manovich).

“We call the representation of onemedium in another remediation
andwewill arguethat remediation isthedefining characteristic of thenew
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digital media.” (Bolter and Grusin ,1999, p. 45) “All mediation is
remediation (ibid., p. 55).” The expertshave debated onthedistinction
one can make between old and new media. What isnew in new media
whichwasnot distinguishableinold media. Isit theproduction, distribution
or consumption that defines new media?“What isnew about new media
comesfrom the particular waysin which they refashion older mediaand
thewaysinwhich older mediarefashionthemsalvesto answer thechalenges
of new media(ibid., p. 15).” “ Social Mediaisagroup of Internet-based
applicationsthat build on theideol ogical and technol ogical foundationsof
Web 2.0, and that allow the creation and exchange of User Generated
Content (Kaplan and Haenlein, 2010).

LITERATURE REVIEW

The use of social mediain US elections of 2008 and 2012 and
Indian el ections of 2014 has generated many research studiesthat have
investigated the pattern of usage and itsimpact on the el ectorate. Thenew
mediaistheyoungest member of massmediawith ahistory of lessthan
two decades. Study after study hasendorsed that social mediaare potential
enoughtotransform relationshipsamong politicians, politica partiesand
voters . Most of the studies on the role of social mediain political
campaigning have opined that there is growing tendency to use social
networksasachanne of political communication (Gibson (2010); Gibson
and McAlligter (2011); Gueorguieva(2008); Gulati and Williams (2010);
Steger et a (2010); Asha K. & Usha N, 2014) among others. Social
mediahasbecomeapublic platform for recording political commentsby
thevoters. Asaresult thereisagenera belief that social mediamirrors
public opinion. There seemsto be significant correl ation between public
opinionand social media. ‘ Analysisof mediacoveragefromthe2010 UK
General Election demonstratesthat social mediaare now being equated
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with public opinion by political journalists..... broadening thedefinition of
public opiniontoincludeitssocia dimension’ (Anstead and O’ Loughlin,
2015).

Theresearch on new mediaimpact on politica campaignshaveshown
that ‘social networking sites (SNS) have had adramaticimpact on how
political campaigns function. For instance, in 2004, US Democratic
presidential hopeful Howard Dean used adiverse network of bloggers
and donors to rise from arelative unknown to a front-runner for the
nomination in only afew months (Cited by Ponder, Haridakis, Hanson,
2014). Infact, accoring to Hindman the Dean campaign was hailed by
political and mediascholarsasthefirst digital campaign (cited I bid).

Oneof the studieson Indian elections of 2014 that investigated the
trail of PrimeMinisterial candidate NarendraModi in social mediahas
endorsed the premisethat social mediawereextensively used by political
parties. Thestudy found certain Sgnificant differencesamong socia media
content of the BJP, Congressand AAP political parties. TheBJP, theright
wing party and its leader Modi had well equipped and qualified IT
professionalsto run their showson social media. The content waswell
thought of , sophisticated, structured well, thinksbeforeinking, noflawsin
the usage of language, sharp and witty repliesto detractorson Twitter.
The downloading of information and opinion waswell orchestrated. The
packaging and marketing waswell carried out. Social mediahasleft the
Indian Netizens energised to engagein electoral process. Twitter ssemsto
be emerging asthe easy and quick mode of communicationwiththeusage
of smart phoneincreasing. Journalistsof print and television, which are
considered astraditional media, had to follow up on social mediafor
keeping track of developmentsastech-savvy candidates choseto break
newsand react on Facebook and Twitter (1bid). However, thisstudy does
not say whether thewinning or losing of the candidates can be attributed
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totheuseof social media. Neverthel essthisstudy vouchesfor thehuge
presence of social mediain Indian electionsthat gave aperceptible edge
tothePrimeMinisterid candidate NarendraModi to reach youth through
social media. Social mediasavvy Modi swept Indian electionsover his
opponent Rahul Gandhi, the Vice President of Congress political party
who even shied away from having hisown website, Facebook or Twitter
account illustrating the supremacy of sociad mediain Indian eections.
The questioniswhether social mediais more appropriate for new
politica partiesrather thantraditiona parties? Surprisngly, unliketraditional
political partiesin US, thetraditional political partiesof Europewho used
social mediahavefailed to makeadent in the el ectionsin comparisonwith
their new opponentswho have outperformed theold guard and built support
using social media. * Although many politiciansand single-issue/protest
parties have used social mediato build support and prosper at election
time, traditional European partieshavein most casesfailed tofollow suit.
Thisleadsoneto ask the question: issocial mediasimply not suited to
traditional parties? (Cited by Thejll- Maller, 2013). Studieshavefound
out that ‘ social mediamust beapart of any party’sarmory. Andit can be,
yet partieshavefailed to thrivein socia mediaduein part to their general
declineat atime of dwindling membershipsand flourishing aternative
political movements....In addition, it isargued that social mediaworks
better with key e ementslike strategy, resourcing and appropriate mindset
besidesmobilizing supportersin order to reach beyond their own networks,
and using datain order to micro-target by localizing and personalizing
communicationsoutput’ (Thell- Maller, 2013). Socid mediabuildssupport
not only for already established political |eadersbut also new and lesser
known candidates as the latter do not get adequate coverage in the
mainstream media. ‘Lower profile candidates use social mediain a
compensatory manner, offsetting their limited mediacoveragewhichvoters
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typicaly rely oningetting to know the candidates ( Jensen, Anstead, 2014).
Studieshavethrown moreingght into the correl ation between online
communication and political engagement. Facebook was presumed to
have been instrumental in garnering support to the candidatesin US
Presidentia el ectionsof 2008 with over 1million users. It wasfound that
the*general election acted asadriving forcefor individual engagement
within Facebook, especialy with regard to particular behaviourssuch as
political discussion, political statusupdates, advertising one'sintentionto
vote and support for acandidate’ (Carlisleand Patton, 2013). Elections
increasethe use of socid mediafor politica communication. Electionsare
fought between novice small partiesand old guard established political
parties. Web based mediain electionsgivealevel playingfiedtoall big
and small playersowing to technology and uniquefeaturesof themedia
like democratization and flexibility of reach and access. Inalongitudinal
study onAustraian survey of dectionsbetween 2001-2010, ‘it isconfirmed
that major parties do dominate web media, although minor partiesare
stronger usersof social media. Both strategiesare effectivein gaining
votes, suggesting that theweb may berebalancingif not equalizing party
competition’ (Gibson and McAllister, 2014). Undoubtedly socia mediais
used for political engagements and more so during elections asit is
convenient to update oneself about |atest trendsin campaigns. Inastudy
on Twitter in Italian e ectionsof 2013, the study pointsout that more people
acquirepolitica information viasocia medialike Twitter. It wasfound that
‘themorethe people expressthemsel vespolitically onthese platforms, the
morethey arelikely to contact politiciansviae-mail, campaign for parties
and candidatesusing socia media, and attend offlineeventsto which they
wereinvitedonline (Valeriani et al. 2015).
Politics brews skepticism, cynicism and indifference as public
perception of politicsand politiciansisnegativeto the core. The presence
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of new mediahasinfluenced thisperception. A study examining themedia
intervention in political disaffection among young adults in the US
Presdentia eectionsof 2008 revealsthat ‘ onlineexpression hasapostive
effect on skepticism. Roleof social mediahasimplicationsinbringinga
historicaly disengaged demographicinto the politica process (Yamamoto,
M. and Kushin, M. J. 2014). During elections, voluminousinformationis
posted inthesocia mediaabout politica candidetes. Further, thecomments,
opinionsand views of the peopl e discussthe qualitiesand abilitiesof the
candidates. One can gaugethe personality traits of the candidates based
ontheanalysisof socia mediacontent. In onesuch study on Twitter, the
persondity traitsof Barack Obamaand Romney inUS presdentia eections
supportsthe premise that it is possible to do a sentiment analysisand
gauge the public perception of political personalitiesin social media
(Bhattacharya et al. 2015).

OBJECTIVES
1. Tostudy theuseof digital mediainthe Karnataka State Assembly
elections2013.
2. Toandysethedegree of new mediausage by the contestantsfor
influencing voter behaviour.
3. To measure the degree of new media penetration in the
electioneering inthe State of Karnataka.

Profileof L ocation of the Sudy

Karnatakais astate in the southern part of India. Karnatakawas
established intheyear November 1, 1956 . Karnatakawith apopulation
of 61 million hasbeen apoaliticadly activestate snceitsinception. It has28
parliamentary congtituenciesand thereare severa active politicd parties
inthe state. There are 30 districtswithin this state. The capital city of
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Karnatakais Bengaluru, I'T bowl of Indiaisalso known asthesilicon
valley of theeast andis thelargest city of thisstate. The officia language
of thisstateisKannadaand theliteracy level is75.6%.

Electionsof thisstate are conducted as per the Constitution of India
The assembly of this state makes the laws regarding the matters of
conducting of thelocal body electionsinaunilateral way. But if thereare
any changes to be made by the state legislature with respect to the
conducting of statelevel dectionsit needsto beapproved by the Parliament.
As per the law of the land, the administrative structure of the stateis
determined by the Constitution of 1950. The Governor isthe head of the
state and functions on the advice of the Chief Minister. CM isthe head of
the Council of Ministers. Karnatakahasabicamera legidatureinwhich
the Legidlative Council (Vidhana Parishad) isthe upper house and the
LegidativeAssembly (Mdhana Sabha) isthelower house.

TheKarnataka L egidative Council isapermanent body comprising
of 75 members. It was established asthe Mysore Legidative Council in
1907 (under Regulation | of 1907) inthe Princely State of Mysorewitha
view to associate with the Government certain number of non-official
persons having practica experience and knowledge of local conditions
and requirementsto assist government in making lawsand regul ations.
Ason 2013, among the 75 members of the L egidlative Council, 25 are
elected by themembersof KarnatakaL egidativeAssembly, 25 aredected
by local authorities, 7 are elected by the Graduates, 7 are €l ected by the
Teachersand 11 membersare nominated by the Governor of Karnataka.
One-third of itsmembersretire every two years.

General ElectionstothelL egislative Assembly
Thereare 224 seatsin the Mdhana Sabhaor the L egid ative Assembly
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of Karnataka state amongst them one member isarepresentative of the
Anglo-Indian community nominated by the Governor of Karnataka. The
sateof Karnatakaisdividedinto 225 congtituenciesto elect the Legidative
assembly. The members of the Vidhana Sabha are directly elected by
peoplethrough adult franchise. Each constituency electsone member to
theassembly. Member ispopularly knownasMLA. Theassembly isdlected
using the simple mgjority. The elections are conducted by the Election
Commission of India. Thenormal term of themembersisfiveyears. In
caseof degth, resignation or disqualification of amember, aby-electionis
held for constituency represented by the member.

Generd Electionstothe L egidativeAssembly inthestate of Karnateka
washeld during 2013. Inthiselection, 6 National parties, 1 State party, 6
other state parties, 45 registered but unrecognized political partiesand
I ndependents (who do not represent any political party) contested el ections.
Therewere 224 constituencies consisting of 173 General and reserved
congtituenciesfor SC (Scheduled Castes)-36 and ST (Scheduled Tribes)
-15. Therewerea tota of 2948 contestantsfor 224 seatswith an average
of 13 candidates per constituency. The state has 43.68 million voters
including 22.31 million maleand 21.36 femalevoters. In the assembly
elections2013 atotal of 31.21 million (72.40%) peoplevoted including
16.15(70.47%) million maleand 15.05 (71.45%) femalevoters.

A total of 2948 contestantsincluding 2772 (94.02%) maleand 175
(5.9%) females contested elections. In thefinal results 224 candidates
conssting of 218 (97.32%) maeand 6 (2.6%) femal esemerged victorious
winning KarnatakaGeneral Assembly Elections 2013. Of the political
parties, thetraditional party Indian National Congresstopped thetally
winning 122 (54.4%) seatsfollowed by right wing BJP party and Janata
Dal (Secular) party winning 40 (17.8%) seatseach inthe 224 assembly
seats. Theelectionswereheld on May 5th, 2013.
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METHODOLOGY

Inthispaper weanayzethe use of new mediain el ection campaigns
by the candidates contesting assembly elections2013 held inthe state of
Karnataka. Thispaper investigatesthe type of new mediatoolschosen
by poalitical candidatesto connect withthevoters. It basically endeavours
toanswer questionsabout politica engagementsthrough new mediaduring
elections 2013. The content analysis method was found appropriateto
study the variety of new mediatools used by the contestants. Online
communication tool s such aswebsites, blogs, Facebook, Tweets, Skype,
You Tubeand othersthat were created for the purpose of elections 2013
by the candidateswere selected and analyzed. A total of 2948 candidates
contested in the elections for 224 seats. In order to study the entire
population, it was decided to select 2867 (97.25%) out of 2948 candidates
representing 223 out of 224 assembly seatson the basisof dataavail ability
inonlinesites.

The 2867 respondentswere spread across 223 congtituenciesin 30
digtrictsof the state. The constituencieswere selected inaway that gave
due representation to backward regions of the state and constituencies
reserved for SC and ST castes who enjoy reservation under Indian
constitution. Care was taken to choose those places where women
contested electionsasonly 5.9% of femal esstood for assembly elections
inKarnatakain 2013. Electionsto the L egidativeAssembly wereheld on
May 5, 2013 and resultsweredeclared on May 8, 2013. All onlinecontent
constructed by the candidates and their political partiesduring election
period between March and April 2013 was sel ected for datacollection.
Onlinemediacontent of the candidateswasanayzed and quantified.

DATA ANALYSIS AND FINDINGS
The study aimsto investigate the new mediausage by theeectorsin
the 2013 State L egidative Assembly Electionsin the State of Karnataka.
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The 223 constituencieswere categorized into 30 Districtsfor the purpose
of analysis. Karnataka has 30 districts with 224 Assembly seats.

Didtrictwiseandysisof new mediausage makesinteresting revel ations.

No. of No. of No. of candidates | % of usage of
District Constituency | candidates | with new media | new media out of
total candidates

Bagalkote District 7 59 8 13.55
Bengaluru Central 19 338 54 15.97
Bengaluru Rural 4 46 16 34.78
Bengaluru Urban 6 80 38 47.50
Dakshina Kannada 8 60 11 18.33
Gadag 4 47 1 2.72
Hubli- Dharwad 7 97 5 5.15
Davangere 8 123 1 0.81
Mysuru 11 160 7 4.37
Mandya 7 91 2 2.19
Koppal 5 58 1 1.72
Kolar 6 100 1 1
Gulburga 9 129 0 0
Hassan 7 80 2 2.5
Haveri 6 71 1 1.40
Kodagu 2 23 0 0
Chamarajanagara 4 48 3 6.25
Chikkaballapur 5 84 1 1.19
Chikkamagalur 5 56 2 3.57
Chitradurga 6 75 3 4.00
Raichur 6 64 14 21.87
Ramanagara 4 55 8 14.54
Shivamogga 7 86 13 15.11
Tumkur 11 146 4 2.73
Bellary 9 127 2 1.57
Bidar 6 94 9 9.57
Bijapur 8 116 2 1.72
Belgaum 18 194 5 2.57
Udupi 5 45 4 8.88
Uttara Kannada 6 68 3 4.11
Yadgir 4 47 2 4.25
Total 220 2867 223 7.77
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Tablel: Consolidated Usageof New M edia UsersV/sNo. of Candidates

New Media Usage in Assembly Elections 2013
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The consolidated table -1 showsthe very low new mediausage at
7.77 percent in 30 districtsin the KarnatakaAssembly Elections 2013.
Thoughal digtrictsfrom Karnataka have been selected for the study, data
of the three constituencies could not be found and one nominated
constituency had no dataasit did not participatein theelections. A totd of
2867 candidatesfinally contested from 223 constituencies. Out of 2867
candidates ameagre 223 candidates have used new mediain assembly
elections2013. Thenew mediausageisvery low at 7.77 percent, Sgnifying
thelow penetration of | nternet and inadequate communicationinfrastructure
inthe State of Karnataka.

Thedigtrict wiseanadysisisasfollows;

Table2: Bagalkot District

No. of No. of No. of candidates | % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Bagalkote District 7 59 8 13.55

Thetable-2 showsthat, thetotal number of candidateswho contested
the election from Bagal kot District is59 from 7 Constituencies. Among
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the contested candidates, only 8 have made use of new mediain the
Assembly Elections. Thus, the total usage comesup to 13.55% in the
district, which has a growth rate per capitaincome ranking of 10 and
literacy rate of 69.39%.

Table3: Bengaluru Constituency

Analysis of New Media Usage in Karnataka Assembly Elections 2013

Table4: DakshinaKannada Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
DakshinaK annada 8 60 11 18.33

No. of No. of No. of candidates| % of usage of
District Constituency [candidates | with new media | new media out of
total candidates
Bengaluru Urban 6 80 38 47.50 %
Bengaluru Rural 4 46 16 34.78%
Bengaluru Central 19 338 54 15.97%
Total 29 464 108 23.27%

Bangalore Constituency is divided into Bengauluru North,
Benga uru South, Bengaluru Central and Bengaluru Rurd but for the sake
of thestudy, it isbeen considered asBengaluru Central, Bengaluru Rural
and Bengaluru Urban. Out of 464 candidatesfrom 29 constituencies 108
(23.27%) candidates have used new mediain election campaigns. Out of
338 candidatesfrom Bengal uru Central Congtituency, 54 (15.97%) have
used new mediawhichislowestinthewholedistrict. In Bengaluru Rural
16 (34.78 %) candidates out of 46 and in Bengal uru urban 38 (47.50%)
out of 80 candidates have made use of new mediashowing amarginal
difference between urbanandrura areas. Thetableshowsthat Bengaluru
Urban constituency has seen greater percentage of contestantsusing new
mediawhen compared with other two constituencies. Bengal uru Urban
occupies| rank inthe per capitagrowth in the state whereas Bengal uru
Rural hasearned 2 rank inthe growth rate showing consistent growth.
Benga uru Urban and Benga uru Rurd havealiteracy level of 88.48% and
78.49% respectively.
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Out of 60 candidatesfrom 8 constituenciesin DakshinaKannada
only 11 candidates have empl oyed new mediawhich comesto 18.33%.
Onewould expect more usage in DakshinaKannadaasit shows good
human devel opment indi catorswhichincludeseducation oneamongst it. It
hasagrowth rate ranking of 22 and theliteracy level of 88.62% isthe
highest in the state. So, education doesn’t seemsto beavariableinthe
usage of new mediainthe coastal belt of Karnatakastate.

Table5: Gadag Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Gadag 4 47 1 2.72

Gadag assembly seat saw 47 candidates contesting the el ections
from 4 assembly seats. Surprisingly, out of 47 only 1 person used new
mediaasatool during eectionsmeaning ameagre 2.27 percentage. The
district has a growth rate ranking of 5 and literacy of 75.81 % which
should have otherwiseinfluenced thenew mediaintervention but it doesn't

seemto bethecase.
Table6: Hubli —Dharwad Congtituency
No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Hubli- Dharwad 7 97 5 5.15

Thetwin cities of Hubli- Dharwad district saw 97 candidates
participatingin eectionsfrom 7 constituencies. Out of which only ameagre
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5amounting to 5.15% used new mediaasatool during e ection campaign.

Thegrowth rateranking of thisdistrictis8 and literacy level ishigh at
80.30%.

Table7: Davangere Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Davangere 8 123 1 0.81

The constituency saw 123 candidates fight the elections for
assembly from 8 congtituenciesout which only 1 (0.81%) used new media.
Thisistheconstituency that hasrecorded least usage of new mediainthe
elections. Traditionally known asthe Manchester of the East for spinning
cottontextiles, thedistrict hasrecorded agrowth rateranking of 11anda
literacy rate of 76.30%.

Table8: Raichur Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Rachur 6 64 14 21.87

64 candidates contested el ectionsfrom 6 constituenciesin Raichur
district. 14 (21.87%.) amongst them made use of new mediamaking it
oneof thedistrictsdespite backwardness saw better usage of new media.
Thegrowthrateranking of thedigtrictis20with aliteracy level of 60.46%.
Thelow ranking and low literacy level have not comeintheway of usage
of new mediain thedistrict whichiscomparatively better inthe State.

Table9: Ramnagar a Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Ramnagara 4 55 8 14.54
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Thisnewly formed district, which was segregated from Bengal uru
rural districtin 2007, saw 55 candidates contest from 4 constituencies.
Amongst them barely 8 (14.54%) used new mediaintheelectionsina
constituency which was the seat of former Prime Minister of India,
H.D.Devegowdaand the stronghold of Janata Dal (Secular) party. It has
aliteracy level of 69.20 %.

Table 10: Shimoga Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Shimoga 7 86 13 15.11

Shimoga constituency, the political hot bed of the State, saw 86
candidates contest from 7 congtituencies. The new mediahas been adopted
by 15.11 % (13) candidatesin the elections. The growth rate ranking of
thisregionis9andtheliteracy level ishigh at 80.50%.

Table11: Tumkur Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Tumkur 11 146 4 2.73

Out of 11 constituenciesin Tumkur district where 146 candidates
wereinthefray ameagre 2.73% (4) made use of new mediadencting the
low priority givento onlinecommunications. Thedidtrict hasagrowthrate
rank of 13 and aliteracy level of 74. 32 %.

Table12: Mysore Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Mysore 11 160 7 4.37

Mysoredigtrict, the headquartersfor theworld I T giant Infosyswas
thebattlefray for 160 candidatesin 11 constituencies assembly elections
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2013. Out of 160, only 7 (4.37%) contestants made use of new media

showinglow leve of palitical engagementsthrough onlinecommunications.

Thedistrict hasagrowth raterank of 7 and aliteracy rate of 72. 56% but

noneof these seemsto haveinfluenced the new mediaintervention.
Table13: Mandya Congtituency

Analysis of New Media Usage in Karnataka Assembly Elections 2013

Kolar district that has linguistically plural demography had 100
candidatesinthefray for 6 seatsin the assembly elections. Only 1 (1%)
made useof new mediashowing theminimumintervention of new mediain
elections. Thegrowth raterank of the district renowned for gold minesis
6 with aliteracy rate of 74.33%.

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Mandya 7 91 2 2.19

Table16: GulbargaConstituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Gulburga 9 129 0 0

One of the districts which has politically remained strong and
predominantly consistsof farmers in Karnatakaisthe Mandyadistrict. It
has 7 congtituenciesfrom where 91 candidates contested for el ectionsout
of which, only 2 (2.19%) made use of new media in the elections.
Considered asthe sugar bowl of Karnataka, the district hasagrowthrate
rank of 25 and aliteracy rate of 70. 14 %.

Table14: Koppala Congtituency

Oneof thetwo congtituenciesin the study wherethenew mediausage
isnil isGulbargadistrict. 129 candidatesfor 9 assembly seatswereinthe
electionfray. None of the 129 candidates used new mediaasatool during
electionsshowing poor vishility of onlinemediain thee ection campaigns.
Thegrowthraterank of thedigtrictis12 withalow literacy rate of 65.65%.

Table17: Hassan Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Koppala 5 58 1 1.72

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Hassan 7 80 2 2.5

Thedistrict that was bifurcated from Raichur in the year 1998 saw
58 candidates contesting from 5 congtituenciesin the KarnatakaA ssembly
elections 2013. Out of whom, only 1 (1.72%) used new mediashowing
very negligibleusageinthisbackward region of the State. Thegrowthrate
of thisregionis 14 and theliteracy rateiscomparatively low at 67.28%.

Out of 80 candidateswho contested for 7 assembly seatsin Hassan
digtrict, only 2.5% (2) used new mediafor € ection campaigns. Thegrowth
rateranking of thispaliticaly high profiledigtrictis19 withtheliteracy rate
of 75. 89%.

Table18: Haveri Constituency

Table15: Kolar Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Kolar 6 100 1 1
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No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Haveri 6 71 1 1.40

Haveri has 6 assembly seatswhere 71 candidates contested in the
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assembly elections 2013. Out of 71 only 1.4 % (1) candidates used new
mediashowing utterly low new mediaintervention akin to thoseinthe
majority of thedigtricts.

Table 19: K odagu Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Kodagu 2 23 0 0

Kodagu isthe other constituency in the State where usage of new
mediaisnil showing political battlesbeing fought using traditional media
23 candidates contested for 2 assembly seatsin thisdistrict. Among them
none made use of new mediafor electioneering. Thus 0% use of new
mediacan beseeninKodagu digtrict, the coffeeland of India Thedigtrict
hasaunique demography with agrowthraterank of 26 and ahighliteracy
rate of 82.52%.

Table20: Chamar ajanagar Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Chamarajanagar 4 48 3 6.25

Analysis of New Media Usage in Karnataka Assembly Elections 2013

Out of 84 candidates contesting from 5 congtituenciesonly oneperson
(1.19%) made use of new media showing adismal pictureinthedistrict of
Chikkaballapur. It hasalow literacy rate of 61.55 %.

Table22: Chikkamagalur Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Chikkamagalur 5 56 2 3.57

Theland of hillocksand coffee estates saw only 3.57% contestants
using new mediaout of 56 candidates contesting from 5 constituencies.
Thedistrict hasagrowth raterank of of 10 and literacy of 72.88%.

Table23: Chitradurga Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Chitradurga 6 75 3 4.00

Out of 75 candidates contesting from 6 constituenciesonly 3 made
useof new mediainthecity of forts, Chitradurga, makingit atotal of 4%
useby contestants. Literacy of thisdistrictiscomparatively low at 60.05%
and it hasagrowthraterank of 17.

Chamnarg anagar saw 48 candidates contesting from 4 condtituencies.
Out of which the total new media usage was 6.25 % where only 3
candidates made use of thismedium. Thisdistrict hasagrowth raterank

Table24: Bdlary Constituency

of 22 and aliteracy of 54.32% whichissecond lowest inthe state.
Table21: Chikkaballapur Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Chikkaballapur 5 84 1 1.19
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No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Bellary 9 127 2 1.57

The Bellary district isthe mining belt of the state that saw 127
candidates contesting from 9 congtituencies but showing ameagre 1.57%
useof new mediaastool of campaign during elections. Thedistrict hasa
growth raterank of 7 and very low literacy of 58.28%.
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Table25: Bidar Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Bidar 6 94 9 9.57

A total of 94 candidates from 6 constituencies contested for the
elections of which atotal of 9.57 % (9) made use of new media. The
district hasalow literacy rate of 61.66 % and alow growth rateranking
of 27.

Table26: Bijapur Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Bijapur 8 116 2 1.72

A moderately big district with 8 constituencies Bijapur saw 116
contestantsfight the electionsin theyear 2013 out of which, 2 (1.72 %)
used new media. Thegrowth rateranking of thedistrictis20 withavery
low literacy of 56.54%.

Table27: Belgaum Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Belgaum 18 194 5 2.57

The second district with highest number of constituencies of 18 next
only to Bangal oreisBelguam. This heartland of education centre of north
Karnatakasaw 194 candidates contest el ectionsfrom 18 constituencies
of whichonly 5(2.57%) made use of new media Despitebeing proclaimed
asan educational centre, thedistrict hasalow literacy of 64.74% andlow
growthraterank of 16 correlating with thelow new mediausage.
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Table28: Udupi Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Udupi 5 45 4 8.88

Udupi, thedigtrict which ranksamong thetop in human devel opment
indicator saw only 4 (8.88%) using new media out of 45 candidates
contesting from 5 congtituencies. Oneof thedigtrictscharacterized by high
literacy rate of 81.41 % thedistrict hasagrowth rate rank of 5.

Table29: UttaraKannada Congtituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Uttara Kannada 6 68 3 4.11

Out of 68 candidates participating from 6 constituenciesonly 3(4.11)
used the new mediashowing low presence of new mediaineections. The
literacy rateof thisdistrict is78.21% and growth raterank is 11.

Table30: Yadgir Constituency

No. of No. of No. of candidates| % of usage of
District Constituency | candidates | with new media | new media out of
total candidates
Yadgir 4 47 2 4.25

Yadgir isoneof the newly formed districtsthat saw only 2 persons
using new mediaout of 47 candidates contesting from 4 constituencies
making it atotal of 4.25%.

Theanalysisof new mediatools showsthat Facebook isthe most
popular among other new mediatoolswith 75.78% of contestantsusing it
for dection campaigns. Apart from Facebook, agood number of contestants
have congtructed aseparatewebsite (18.38%) and linkedin (18.83) account
for electioneering. Twitter and You Tube have also been used by 17
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(7.62%) and 20 (8.96%) respectively. Theassembly electionshavealso Thetotal number of candidateswith new mediausevis-a-visHDI is
seen blog being used by 2.24% (5) in el ections. Therearebloggersamong given below;
politica contestants. Apart from these popular new mediatoolsamoderate Table 32: Profile of the Constituencies Vis-v-Vis New Media Usage
percentage of 20.62 % have used other means like google plus, party Distict o uer | et o Cv‘jl”je[ﬁggggy kg | Peostege
official websitessitesand other type of social media. using new of new media | HDI Rank [of Per Capital | ~Literacy
media out of total Income Rate
candidates in %
Table 31: Tools of New Media Usage
1. Bengaluru Urban 80 38 47.50 1 1| 88.48
New Media 2. Bengaluru Rural 46 16 | 3478 6 2 | 78.20
tools/Users | Website | Facebook [Twitter |You Tube | LinkedIn | Blog | Others 3. Dakshina Kannada 60 1 1833 P 22 | 88.62
f 41 169 17 20 42 5 46 4. Bengaluru Central** 338 54 15.97
5. Raichur64 14 21.87 27 20 60.46
% 1838 | 75.78 | 7.62 | 896 | 18.83 |2.24 | 20.62 5. Bagalkore Distic o s | 1aes - o | 6930
7. Shivamogga 86 7 15.11 5 9 | 80.50
8. Hubballi- Dharwad 97 5 5.15 10 8 80.30
Graph 2: New Media Tools Usage 9. Mysurul60 7 4.37 14 7 72.56
New Media Tools in Assembly Elections 10. Ramanagar* 55 8 14.54 69.20
11. Gadag 47 1 2.72 13 5 75.18
12. Hassan80 2 2.50 11 19 75.89
13. Mandya 91 2 2.19 19 25 | 70.14
14. Tumkurl46 11 2.73 15 13 74.32
15. Koppal * 58 1 1.72 14 | 67.28
16. Haveri71 1 1.40 20 4 77.60
17. Kolar 100 1 1.00 17 6 74.33
18. Davangere 123 1 0.81 12 11 76.30
19. Gulburga 129 0 0 26 12 65.65
20. Kodagu23 0 0 4 26 82.52
21. Bellaryl127 2 1.57 18 7 58.28
Others 22. Bidar 94 9 9.57 21 | 27 | 6166
Website |Fac ok | Twitter | You Tube | Linkedin 23. Bijapurll6 2 1.72 23 20 56.54
| 18.38 [ 7c.78 [ 762 | 8 9 | 18.83 | 24. Belgaum 194 5 2.57 8 16 64.74
T T T T 25. Udupi 45 4 8.88 3 5 81.41
169 ! 17 1 20 ! as 26. Uttara Kannada 68 3 411 7 11 78.21
27. Yadgir 47 2 4.25 41.31
28. Chitradurga 75 3 4.00 16 17 | 60.05
29. Chikkamagalur 56 2 3.57 9 10 | 72.88
30. Chikkaballpur 84 1 1.19 61.55
31. Chamarajanagara 48 3 6.25 25 22 | 54.32
Total 2867 223 7.77

* New District  ** Bengaluru Central
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Graph 3: New Media Users and Percentage

New Media Users in Karnataka Assembly
Elections

B Numberof candidates wiing néw
el v dmama_d rredia
a8 = =
5 = B Conslituency wise usage aof new
]
= 2 rreslia aut of total candidates in %

Lol imry

Bijapur

Drakshing. Ml
Gulburga

Of the 30 districtsin the study, K odagu and Gulburga have not seen any
usage of the new mediawhereas, Davangere, Haveri, Kolar ,Koppala,
Chikkaballapura and Bellary have seen least usage with 0.81%, 1%,
1.40%, 1. 72%,1.19% and 1.57% respectively. Gadag, Tumkur, Mandya,
Hassan, Chikkamagalur, Chitradurga, Belgaum with 2.72%, 2.73%,
2.19%, 2.5%, 2.57%, 3.57% and 4.00% have seen apoor usage of new
mediarespectively. Specidly, Tumkur being tier two city, itsproximity with
thecapital of thestateand with literacy rateof 75.14 % onewould expect
thesedigtrictsto haveused the new mediatoitsfull potentia . Udupi, Uttara
Kannada and Yadgir with 8.88 %, 4.11% and 4.25% illustrate a slow
pacein new mediaadoption and usage. Chamargjanagar with 6.25%fairs
better than Hubli — Dharwad with 5.15% and Mysuru with 4.37%.
Shimoga with 15.11% and Ramnagara with 14.54%, have shown a
moderate performance. Bagal kot with 13.55 % hasshown ahigher usage
of new mediaintheedections. Thisdigtrict with HDI rank 22 asper economic
survey 2013 —2014 based on Karnataka human devel opment report has
shown a remarkable usage of new media and is amost on par with
Bangal ore Central with 15.97%. Raichur with 21.87% of new mediais
asooneof thedigtrictsof Karnatakawhich ranks27 in human devel opment
index. Raichur withlow literacy level fairsbetter in new mediausage as
compared to DakshinaKannadawith 18.33 % which topsthestatein the
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literacy rate. Nevertheless one cannot say that new media usage is
independent of literacy and HDI performance. Contrary tothesetwo didtricts,
Bangdoredidrictillusratesadifferent performance. BangdoreRurd didtrict
with 34. 78% and Banga ore Urban with 45.70% arethetop districtswith
new mediause. Bangal ore Urban which tops human development index
rank with 1% al so has seen maximum usage of new media. Though, if we
look at absolute number Bangal ore Central ranksfirst with 54 using new
mediabut whenwelook at the absolute number in comparison with the of
thetotal candidates contested the percentage comesdown.

Itisclear fromtheanalysisthat, the penetration of new mediaintothe
political sceneinIndiaisaredlity but what isnoteworthy isthefull potentia
of thismedium isnot harnessed. Though, thedistrict wise percentagegives
usabetter picturewhen welook at the overall usage of new mediainthe
assembly election 2013, it ismere 7.77% showing vast scope for this
medium in political communication. With Internet being more easily
accessi blethrough varioususer friendly devicesthe usage of thismedium
isonly going toincreasein thedaysto come.

Itislearnt from the above analysisthat, Bengaluru Urban has seen
maximum utilization of new mediaand Kodagu and Gulburgatheleast
withnoneusngitthere Thenew mediautilizationin Bengaluruand Dakshina
Kannadaismorewhichisfollowed surprisingly by Raichur and Bagalkot
digtricts. Though, the human devel opment indicatorsdoesn’t show abright
picturein Raichur and Baglakot didtricts, thenew mediautilizationisbetter
while compared to rest of the counterparts. It isalso seen that, the use of
new mediahave been successful in citieswhen compared to towns and
villages. Thisshowsthat, the penetration of new mediaintier twoandtire
three cities is not adequate. The proximity of few districts with the
commercial centresor industrid hubshave not shown any advanced usein
the new mediatools.
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In Karnataka state, the low use of new mediain elections suggest
that the political partiesstill tend to depend ontraditiona structureand are
sceptical about new mediafor fear of losing elections. Thetraditional
political parties seem to havetremendous confidencein traditional media
and have exhibited stereotypical behaviour in not using new mediafor
political engagementsto the extent to which they haveexpandedin India
Perhaps the usage by the candidates depends on the level of online
participation by thevoterswhich requireshigh Internet penetrationinthe
constituencies. Despiteincreasing I nternet usagein Indiawhich stood at
243 millionin January 2015 that isthird in theworld next to US's 275
million and China s 620 million users, the contestantsin electionshave
shown moderateto low new mediausage. India srurd Internet usershave
increased to 60 million congsting of youth and other entertainment seekers.
Withtheriseof Internet usersin Indiain genera and mobilelnternet which
isestimated at 200 million, politica partiesand contestants can explore
new mediafor influencing voter behaviour. Asaresult the social media
emergesasthedternativemediain Indialike other countriesintheworld
to harnessonlinecommunity for political engagementsincluding eections.
Thelow level of interest and confidencein new mediaby the political
contestantsisattributed tothedigital divideinthesociety.

Asthe people turn more and more toward participatory forms of
journalismwhichiscontributed by the Internet, and al so asmainstream
news mediahave started adopting more of theseinteractivefeatures, the
mediaatmosphereisslowly and incrementally shifting away fromthe
broadcast modd whichbdievedin® few communicatetothemany’. Insteed,
the shift hasgivenriseto amode whichisinclusive by whichit means,
everybody communicateswith everybody i.e. audiencesa so havedifferent
layersof voice. InIndia, asof now eventhough thetraditional mediahave
takentotheir ownonlineversions, yet they have not fully adapted tothe
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new technology. The new generation onwhom thenation’sfuturerelieson
haveastrongimprint on usage of new mediaand thispreferenceof younger
generationin using the new mediaismaking it moreinteractive. So, if we
look at the Rogersmodd of ‘ Diffusion of Innovation’ and apply that tothe
aboveanalyss, we can say that, looking at the usage of thenew mediain
Karnataka Assembly Elections — 2013, the state of Karnataka is
somewhere between |late mgjority and laggards stage.

Note: The data has been collected by N. Usha Rani and the UGC
UPE FA - I Project Fellows; Arjun R., Deepa T.M., Hanumantha
GoudaK.M, Shivaprasad B.M., SrinivasaD., SoumyaK.B., Vagdevi
H.S., Venugopala Gowda M .K.
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